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Our  customers  (and.  more  recently,  our  competitors) 
have  grown  to  expect  amazing  things  from 
Mercury  Center. 


We  won't  disappoint  them. 

By  combining  journalistic 
determination  with  the 
Web's  unlimited  potential, 
we're  not  just  meeting 
expectations.  We're 
raising  them. 
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Mercury  Center 
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When  you're  on  the  road  to  a  new  press,  join  the  team  that  continues  to  pioneer  new 
directions  in  offset  and  flexo  equipment  that  deliver  unprecedented  degrees  of  simplicity  and  • 
quality  color,  while  minimizing  waste.  • 

For  years,  the  industry  has  turned  to  us  to  see  the  future  of  printing  press  engineering  and 
manufacturing  ...  from  our  development  of  the  first  shaftless  newspaper  press  in  production,  to 
our  ground-breaking  beltless  reels  with  advanced  tension  systems,  to  our  most  recerit 
breakthroughs  in  keyless  inking  for  anilox  offset  and  flexo  newspaper  presses. 

Tap  the  relentless  spirit  of  innovation  and  devotion  to  customer  satisfaction  that  has 

\ 

provided  tomorrow’s  technology  today  for  nearly  two 
centuries.  Team  with  us.  And  ride  with  a  winner. 

!  •  WEB  PRESS  DIVISION 

A  memberjDf  the-,^ 

•  Koenig  &  Bauer-Albert  Group 

KBA-MOTTER  CORP  •  3900  E.  Market  St.  •  York.'PA  1 7405  •  Tel;  717-755-1071  •  Fax.;  717-755-2327 


WEBPOINWHIMffltT 

SERVICtS 

INTERACTIVE 


435  N.  Michigan  Avenue  •  Suite  1500 
.  Chicago,  TL  60611 
phone:  (800)245-6536 
(312)222-4444 
fax:  (312)222-8620 

email:  tms@tribune.com 


We're  rolling  out  a  var^H 
ages  specifically  desigfl| 
local  efforts.  Great  articn 
and  engaging  applicatio^ 
interactive  modules  desi"^ 
service  attractive  to  audie< 


content  pack- 
Pl^h^nce  your  own 
f,  eye-catching  graphics 
— all  rolled  into  fresh, 
led  to  make  your  Internet 
^es  and  advertisers. 


TV  Week  Interactive  gives 
newspapers  a  way  to  offer 
comprehensive  listings  infor¬ 
mation  -  online.  This  exciting, 
new  service  can  easily  accom¬ 
modate  programming  growth, 
as  well  as  online  users'  demand 
for  personalized,  interactive 
content.  It  delivers  real  innova¬ 
tion,  with  complete  customiza¬ 
tion  features  for  both  newspa¬ 
pers  and  users. 


CALENDAR 


MARCH 

24-27  International  Press  Institute  World  Congress  and 
General  Assembly,  Jerusalem 

26- 28  America  East  Newspaper  Conference,  Hershey 

Lodge  and  Convention  Center,  Hershey,  Pa. 

27- 29  Illinois  Press  Association  Advertising  &  Marketing 

Conference,  Holiday  Inn  City  Center,  Peoria,  Ill. 

APRIL 

14-17  International  Newspaper  Mariceting  Association 
Convention,  Banff  Springs  Hotel,  Banff,  Alberta 
16-19  American  Society  of  Newspaper  Editors 

Convention,  J.W.  Marriott  Hotel,  Washington,  D.C. 
21-24  Newspaper  Purchasing  Management  Association 
Conference.  Ritz-Carlton,  Houston.Texas 

24- 26  Pennsylvania  Newspaper  Publishers  Association/ 

Interstate  Advertising  Managers  Association  Joint 
Advertising  Conference.The  Inn  at  Nichols  Village, 
Clarks  Summit,  Pa. 

25- 27  Tennessee  Press  Association  Advertising/Circulation 

Conference,  Sheraton  Music  City,  Nashville 

26- 27  Southeastern  Advertising  Publishers  Association 

Conference.Tenace  Garden  Inn,Atlanta 

28- 5/1  Society  of  American  Business  Editors  and  Writers 

Convention,  Hotel  Intercontinental,  New  Orleans 

28- 5/1  Newspaper  Association  of  America  Publishers 

Convention,  Waldorf-Astoria  Hotel,  New  York 
29  Associated  Press  Annual  Meeting,  St.  Bartholomew’s 
Church,  New  York 

MAY 

5-8  Association  of  National  Advertisers  Advertising 
Financial  Management  Conference,  Four  Seasons 
Ocean  Grand,  Palm  Beach,  Fla. 

5-8  Organization  of  News  Ombudsmen,  Korman  Suites 
Hotel,  Philadelphia,  Pa. 

12-14  National  Association  of  Real  Estate  Editors  Annual 
Conference,  Hilton  Hotel,  Walt  Disney  World  Village, 
Oilando,  Fla. 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  49th  World  Newspaper  Congress,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  3rd  World  Editors  Forum  Conference,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

29- 6/1  Association  of  Alternative  Newsweeklies  Convention. 

Red  Lion  Inn,  Salt  Lake  City 

JUNE 

2-5  Newspaper  Association  of  America  Classified/ 

Research  Conference,  Sheraton  Harbor  Island 
Resort,  San  Diego 
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IN  BRIEF 


E&P*s  Wolper  wins 
Brechner  Award 

DITOR  &  PUBLISHER  magazine  and  Allan  Wolper,  a  con¬ 
tributing  editor,  have  won  this  year’s  Joseph  L.  Brechner 
Center  Freedom  of  Information  Award. 

Wolper  was  honored  for  his  E&P  coverage  of  First 
Amendment  and  press  censorship  issues  on  college  campuses. 
He  will  receive  a  $3,000  cash  award  for  nine  articles  which 
covered  controversies  concerning  student  publications,  cen¬ 
sorship,  political  correctness,  protests  and  litigation. 

The  award,  established  by  the  late  Joseph  L.  Brechner,  an 
Orlando,  Fla.,  broadcaster,  will  be  presented  at  the  Brechner 
Center  for  Freedom  of  Information  award  ceremony  on  March 
24  in  Gainesville 

“Wolper  has  assumed  the  role  of  national  watchdog  against 
violations  of  First  Amendment  rights  on  college  campuses,” 
one  of  the  judges  said. 

A.M.  circulation 
on  the  rise 

U.S.  MORNING  NEWSPAPER  circulation  rose  by  over 
900,000  in  the  last  year,  due  to  a  continuing,  20-year  trend 
of  evening  dailies  switching  to  a.m.  publication. This,  as  over¬ 
all  newspaper  circulation  and  the  number  of  dailies  declined. 

Twenty-four  p.m.  papers  converted  to  morning,  causing 
a.m.  circulation  to  climb  by  928,674,  according  to  the  76th 
Editor  &  Publisher  International  Year  Book. 

But  total  circulation  fell  by  1.1  million,  to  59.3  million,  due 
in  part  to  the  closure  of  several  large  newspapers,  including 
the  Houston  Post,  Baltimore  Evening  Sun  and  New  York 
Newsday. 

The  total  number  of  U.S.  dailies  declined  by  15,  to  1,533. 
Nine  papers  were  added  to  the  latest  Year  Book,  the  most 
new  listings  since  1990,  when  11  were  added.  They  were  the 
Palo  Alto  (Calif.)  Daily  News;  Gunninson  (Colo.)  Country 
Times;  Telluride  (Colo.)  Daily  Planet,  Gwinnett  Daily  Post  of 
Lawrence\ilie,Gz.;Natchitoches  (La.)  Times; Humboldt  Sun  of 
Wmnemucca,  Nev.;  Lauringburg  (N.C.)  Exchange;  Grove 
(Okla.)  Source  and  Prince  William  Journal  of  Manassas,  Va. 

The  number  of  newspapers  with  electronic  editions  has 
risen  dramatically.  At  the  start  of  1995,  only  a  handful  of  dailies 
reported  having  Web  sites,  according  to  the  Year  Book.  But  by 
the  end  of  the  year,  over  250  papers  offered  online  products. 

Spanish’language 
Journal  section 

Dow  JONES  &  Co.  announced  that  Cinco  Dias,  a  daily  busi¬ 
ness  newspaper  published  in  Madrid,  began  publication 
of  an  international  business  news  section,  the  Wall  Street 
Journal  EdiciOn  Espana. 

The  Spanish-language  section  of  Wall  Street  Journal  news 
provided  by  Dow  Jones  covers  four  tabloid  pages  and  will 
appear  each  weekday,  according  to  an  announcement  from 
Dow  Jones.  It  is  produced  by  the  Journals  Americas  desk  in 
New  York. 
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Got  a  minute,  Jack?  SHARON  S 


wants  to  have  a  heart-to-heart  with  you. 


When  Sharon  Stone  wanted  to  tell  her  story  to 
the  American  people,  she  knew  just  where  to  turn, 
Intriguing  people.  With  intriguing  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


1  • 
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METRO  USERS 


Please  consider  updating  your  press  units  with  the  very  latest  *”1  ^  j 

in  inking  and  electronic  control  technology.  \  T  J 

After  seven  years  of  dedicated  engineering  development,  we 
are  proud  to  introduce  an  inking  system  that  provides  excellent  print 
quality  and  capital  savings  in  newsprint  &  other  press  consumables. 

Available  in  one  or  more  of  the  following  configurations: 


SINGLE  RAIL-ONE  COLOR 


TEXT  BLACK  TEXT  BLACK  TEXT  BLACK  TEXT  BLACK 


SINGLE  RAIL-FOUR  COLOR 


SPOT  COLOR  SPOT  COLOR  SPOT  COLOR  SPOT  COLOR 


DOUBLE  RAIL-TWO  COLOR 


SPOT  COLOR  SPOT  COLOR 


SPOT  COLOR  MIXED  SPOT  COLOR 


DOUBLE  RAIL-FIVE  COLOR 


TYPICAL  METRO  INK  TRAIN 


MAIN  INK  DRUM 


WIPER  ROLLER.  ! 


STEP  MOTOR  MODULE 


MANUAL  OVERRIDE , 


ELECTRONIC  DRIVER  CARD 


P.P.S. 

KNURLED  COPPER  DRUM 


FOR  DETAILED  INFORMATION 
PLEASE  CONTACT: 

PRINTING  PRESS  SERVICES 
INTERNATIONAL 

HEAD  OFFICE: 

SELLERS  ST  INDUSTRIAL  COMPLEX 
SELLERS  ST,  PRESTON 
LANCASHIRE,  PRI 5EU.  U.K. 

TEL  (-P44)  1772  797050 
FAX  (-144)  1772  652300 


*  PATENTED  WORLDWIDE  * 
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Postal  Favoritism 

Newspaper  groups  were  generally  pleased  by  the  Postal 

Service  Board  of  Governors  approval  of  seconttclass  reclassifica¬ 
tion  proposals,  but  unhappy  with  proposals  for  third  class  (E&I^ 
March  16,  p.  36).The  latter  approved  a  Postal  Rate  Commission  recom¬ 
mendation  to  create  three  new  subclasses  of  third  class,  offering  sub¬ 
stantial  discounts  to  volume  mailers,  particularly  those  who  use  automa¬ 
tion. 

John  Sturm,  CEO  of  the  Newspaper  Association  of  America,  said  this 
would  lead  to  more  “junk  mail”  in  people’s  mail  boxes  ....  “This  action 
makes  it  easier  for  the  Postal  Service  to  eventually  shift  overhead  costs 
from  ‘junk  mail’  to  businesses’  and  consumers’  first-class  rates,  thus  lead¬ 
ing  to  even  lower  ‘junk  mail’  rates  in  the  future.” 

It  has  been  obvious  for  some  time  that  the  USPS  shows  favoritism  for 
third  class.  It  is  more  apparent  in  a  new  advertising  campaign  the  USPS 
is  placing  in  magazines  asking  people  not  to  call  it  “junk  mail.”  The  7x11 
inch  ad  is  headlined:  “It’s  more  influential  than  TV  advertising.  So  why 
do  they  call  it  ‘junk  mail?’”  The  ad  says  most  people  like  direct  mail . . . 
more  than  half  the  population  read  it  promptly  and  completely . . .  some 
say  they’d  like  more,  etc.  Sturm  asserts  most  of  that  mail  ends  up  in  the 
wastebasket,  and  from  personal  experience,  we  agree. 

The  reason  for  the  USPS  enthusiasm  for  direct  mail,  as  the  ad  says,  is 
that  it  is  the  Postal  Service’s  fastest-growing  business  and  it  pays  for 
itself.  “So,”  the  ad  says,  “call  it  Direct  Marketing,  call  it  Ad  Mail  —  but 
please,  don’t  call  it  junk  mail.” 

It  is  easy  to  see  that  when  newspapers  go  up  against  direct  mail 
before  postal  authorities  —  rate  commissions,  etc.  —  they  are  on  any¬ 
thing  but  a  level  playing  field. 
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,  LETTERS  TO  THE  EDITOR 

. . . . . 


With  due 
respect 

With  due  respect, 
it  appears  that 
the  St.  Paul  Pioneer 
Press  is  “throwing  the 
[proverbial]  baby  out 
with  the  bathwater”  as 
it  opts  to  discontinue 
running  editorials  on  a 
daily  basis  (E&P,  Feb. 

24). 

Granted,  it  makes 
sense  to  render  the 
pages  as  community- 
responsive/communi- 
ty-inclusive  as  you  can 
—  but  at  the  expense 
of  the  one  component 
of  the  daily  that  in  the 
long  run  just  might  be 
its  savior? 

Surely,  a  continua¬ 
tion  of  editorials  can  be 
coupled  with  “what 
others  have  to  say.” 

Besides,  isn’t  that  what 
the  op<d  page  is  all 
about? 

In  this  era  and  envi¬ 
ronment  of  proliferating  competing 
media  and  the  lamentable  shrinkage  in 
newspaper  readership,  a  newspaper 
must  protect  and  nurture  the  one 
unique  comp)onent  and  public  service 
only  it  can  offer  its  community:  The 
Page.  It  is  a  component  that  none  of  its 
competitors  can  offer  nor  match. 

Ronald  D.  Clark,  Pioneer  Press  editori¬ 
al  page  editor,  argues  that  it  is  senseless 
for  his  newspaper  to  produce  one  or 
two  editorials  a  day,  whether  it  has  “any¬ 
thing  that  urgently  needed  saying  or 
not.” 

That  doesn’t  exactly  cloak  he  [sic]  or 
his  people  with  glory.  And  I  don’t  quite 
understand. 

Certainly,  in  this  complicated  society, 
there  always  are  issues  and  concerns 
that  need  to  be  addressed.  Even  if  it 
means  criticizing  or  praising  public  offi¬ 
cials  for  bad  or  good  works.  Or  honoring 
public  servants  or  lay  citizens  for  good 
works. 

Above  all,  the  daily  must  continue 
guiding  readers  on  the  issues  of  the  day 
and  explaining  how  their  lifestyles  and 
way  of  life  are  being  affected  by  deci¬ 


sions  and  happenings  away  from  Main 
Street. 

The  answer,  then,  is  not  to  give  up,  but 
to  use  creativity,  imagination,  ingenuity 
and  enterprise  to  keep 
the  editorials  coming. 

And  to  address 
issues  —  as  provincial 
and  parochial  as  some 
might  sound. 

In  the  E&P  account 
of  the  decision,  it  is 
noted  that  one  of  the 
“six  key  points  of  the 
paper’s  new  concept” 
is  that  “the  paper’s  edi¬ 
torial  writers  will  start 
digging  deeper  into 
issues,  and  may  tty  to 
expose  readers  to  top¬ 
ics  before  they  become 
big  news.” 

Oh,  really?  Is  that 
supposed  to  be  a  revo¬ 
lutionary  concept?  Or 
should  they  have  been 
doing  that  all  along? 

Norm  Oshrin 

Oshrin  is  editor  of 
the  Jewish  Star  in 
Wurtsboro,  N.Y 

Says  Forbes 
squashes  small 
newspapers 

STEVE  FORBES  HAS  campaigned  on 
“giving  people  the  opportunity  to 


get  ahead.” 

In  the  late  eighties,  the  Forbes  family 
bought  a  chain  of  weekly  newspapers  in 
central  New  Jersey.  Steve  Forbes 
became  chairman  and  began  to  expand 
his  newly  acquired  business. 

In  1989,  he  started  a  competing 
paper  in  my  town  and  marginalized  the 
small  weekly  community  newspaper  my 
family  had  owned  for  about  23  years.  He 
did  the  same  in  Scotch  Plains,  where 
another  mom-and-pop  operation  pub¬ 
lished. 

Then  he  moved  into  Westfield  where 
some  individuals  had  just  purchased  the 
weekly  Westfield  Leader.  And  later  he 
put  a  small  New  Brunswick  newspaper 
out  of  business. 

On  the  other  hand,  large,  stronger 
operations  in  contiguous  markets,  com¬ 
petitors  with  the  power  to  retaliate, 
including  chains  in  lucrative  Princeton 
and  Hunterdon  County,  were  left  essen¬ 
tially  untouched. 

They  were  spared  while  he  attempted 
to  snuff  out  small,  single-paper  opera¬ 
tors. 

'When  you’re  in  business,  you  take  a 
chance  that  this  will  happen. 
Nonetheless,  when  your  competitor  has 
the  Goliath-like  resources  of  a  Steve 
Forbes  and  uses  them  to  squash  you  and 
take  away  your  modest  income,  you 
sense  something  morally  wrong. 

Call  it  corporate  greed  or  the  excesses 
of  great  wealth. 

So  much  for  the  man  who  promises 
us  “hope,  growth  and  opportunity.” 

Herb  Senz 
Senz  is  former  publisher  of  the 
Somerset  (N.J.)  Spectator 
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Allowing  Us  To  Provide... 

25  Years  of  Service 

•  Turnkey  Press  Installations  •  Web  Width  Reductions 
•  Press  Drive  Control  Repower  and  Upgrades 

MASTHEAD  INTERNATIONAL,  INC. 
P.O.  Box  1952 
Albuquerque,  NM  87103 

(800)  545-6908  (505)  842-1357 


Newspaperdom* 


50  YEARS  AGO  ...  In 
Germany,  news  photographers 
enjoy  the  full  privUeges  of 
press  freedom  in  covering  the 
trial  of  men  charged  with 
plunging  the  world  into  war. 
In  the  United  States,  where 
tlie  principles  of  a  free  press 
have  been  proclaimed  since 
the  founding  of  the  nation, 
news  photographers  are 
harmed  from  the  courts. 
Authorities  at  tfie  Nuremburg 
trials  have  given  full  recogni¬ 
tion  to  photographers  in  their 
role  of  reporting  history  on 
the  spot,  while  U.S.  judges 
continue  to  bar  cameramen 
from  their  courtrooms,  E&P 
reported. 

From  Editor  &  Publisher 
March  23,  1946 
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Change  is  necessary.  To  build  revenue.  To  manage  information  more  effectively.  To  strengthen  your  relationships 
with  your  advertisers.  To  lead  your  newspaper  into  the  future.  But  change  is  difficult  without  the  right  technology. 
GMTI  can  support  you  with  systems  that  allow  you  to  create  new  ways  of  doing  business  while  helping  you  build 
revenue,  manage  better  and  build  stronger  business  relationships.  That's  why  GMTI  exists. 

AdLink  for  Real  Estate  allows  you  to  foster  virtually  unshakable  customer  loyalty.  Just  imagine  your  real 
estate  classifieds  coming  in  through  your  modem,  ready  to  print.  No  more  data  entry.  No  more  proof 
runs.  No  more  costly  mistakes.  AdLink  gives  you  dramatic  production  savings  while  giving 
your  customers  complete  ad  control,  later  deadlines,  audiotext,  faxback  and  a  picture  database. 
MASS  ( Mobile  Advertising  Sales  System ),  a  PowerBook-based  sales  system  helps  your  sales  people 
become  more  productive  in  the  field.  Up-to-the-minute  information  such  as  market  data,  marketing 
research  and  account  information  is  available  in  seconds,  allowing  your  sales  force  to  perform  tasks  as 
bottom  line  oriented  as  order  entry  and  as  synergistic  as  individualized  presentations. 

DiGiCol.  an  electronic  digital  archive,  provides  reliable  storage,  lightning  fast  search  and  retrieval  of  any  form 
of  digital  material.  Text,  photos,  graphics,  page  images,  even  QuickTime  movies  are  all  stored  in  a 
fully  integrated  system.  In  a  networked  environment,  any  authorized  user  can  conduct  extensive 
searches  from  literally  any  Macintosh  or  Windows-equipped  workstation. 


With  GMTI.  change  has  never  been  easier. 

For  more  information  call  Kurt  Dressel  or  Jean  McDermott  at  (800)  801 .3771 . 


OMn 

GANNEH  MEDU  TEOmOLOGICS  INnRNATKMUl 


See  us  at  America  East  for  a  personal  demonstration. 


EVERY  SATURDAY  SINCE  1884 


Lone  Star 
Launch 


E<9P 


Dallas  Morning 
News  plans  new 
daily  newspaper; 
will  compete  with 
Fort  Worth 
Star-Telegram 


^MARKET  SKIRMISH  between 
Texas  titans,  the  Dallas 
Timing  News  and  the  Fort 
i^rth  Star-Telegram,  is  brewing  on  a  neutral  site 
jt  halfway  between  their  respective  strong- 

Dallas  Morning  News  is  attempting  to 
incSeaSe  its  maricet  stake  in  Arlington,  Texas,  with 
the  launch  of  a  new  daily  newspaper,  the  Arlington 
Morning  News. 

That’s  enough  to  stir  the  competitive  juices  at 
Arlington’s  main  daily  newspaper,  the  local  edition 
of  the  Fort  Worth  Star-Telegram. 

“We  consider  Arlington 
to  be  Star-Telegram  terri¬ 
tory,"  said  Mac  TuUy,  pub¬ 
lisher  of  the  Arlington  edi¬ 
tion  of  the  Star-Telegram. 
“Our  newspaper  has  been 
the  people’s 
choice,  so 
far.” 

Execu¬ 
tives  from 
both  news- 
papers 
—  play  down 
an  escalat¬ 
ing  rivalry,  but  it’s  clear  that  both 
intend  to  compete  vigorously  for 
the  market. 

“This  is  not  our  taking  a  shot  at 
the  Fort  Worth  Star-TelegramT  said 
Jeremy  Halbreich,  president  and  gen¬ 
eral  manager  of  the  Dallas  Morning 
News.  “We  have  a  great  deal  of 
respect  for  the  Star-Telegram.  We 
think  they  do  a  great  job  in  Fort 
Worth  and  an  OK  job  in  Arlington.” 

Halbreich  is  quick  to  add,  how¬ 
ever,  “But  from  what  we  have  heard 
in  our  studies,  there  is  a  crying  need  in 
Arlington  to  have  its  own  daily  news- 
pqjerf  Halbreich  wouldn’t  discuss  how 
much  the  company  is  investing  in 
the  Arlington  launch,  but  said  there 
is  an  “aggressive  plan  in  place.” 

The  Arlington  Morning  News 
will  debut  on  April  3  and  pubish 
Wednesday  through  Sunday.  Initial 
circulation  is  scheduled  to  be 
20,000  weekday  and  25,000  on  Sun¬ 
day. 


BY  DOROTHY  GIOBBE 


According  to  circulation 
officials  at  the  Capital 
Cities/ABC-owned  Star- 
Telegram,  the  paper’s  Arlington  edition  has  a  cirel^ 
lation  of  42,458  Monday  through  Thursday,  52,355 
on  Friday,  50, 160  on  Saturday,  and  68,465  on  Sunday. 

The  Arlington  Morning  News  will  replace  the 
now-defunct  Arlington  News,  a  twice-weekly  that 
was  published  by  A.H.  Belo  Corp.-subsidiary  DFW 
Surburban  Newspapers.  A.H.  Belo  also  is  the  parent 
company  of  the  Dallas  Morning  News. 

Veteran  staffers  from  the  Dallas  Morning  News 
will  head  key  departments  at  the  new  Arlington 
paper,  including  top  positions  in  editorial  and  adver¬ 
tising. 

The  Arlington  Morning  News  trumpets  the  hir¬ 
ing  of  Gary  Hardee,  most  recently  a  deputy  execu¬ 
tive  editor  for  the  Star-Telegram. 

Gary  Jacobson,  publisher  and  editor  of  the  Arting- 
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.  Cowboys  sign  Woodson 
i  to  six-year  deal 
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College  football  adopts 
tiebreaker  proposal  .  i 
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Arlington  Metro 


21 A I 


The  Fort  Worth  Star-Telegram  publishes  an  Arlington  edition  that  includes  an 
Arlington  metro  news  section.  “We  consider  Arlington  to  be  Star-Telegram 
territory,”  said  Mac  Tully,  publisher  of  the  Arlington  Star-Telegram.  “Our 
newspaper  has  been  the  people's  choice,  so  far.' 
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The  Dallas  Morning  News  will  be  taking  on  its  nearby  arch  rival  beginning 
next  month  when  it  launches  the  Arlington  Morning  News.  “This  is  not  our 
taking  a  shot  at  the  Fort  Worth  Star-Telegram,“  said  Jeremy  Halbreich,  presi¬ 
dent  and  general  manager  of  the  Dallas  Morning  News.  “But  from  what  we 
have  heard  in  our  studies,  there  is  a  crying  need  in  Arlington  to  have  its  own 
daily  newspaper.” 
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ton  Morning  News,  worked  for  the  Dallas  Morning 
News  for  a  total  of  seven  years.  Jacobson  said  that 
while  the  sister  newspapers  may  share  some 
resources,  the  Arlington  newspaper  will  forge  its 
own  identity. 

“Belo  has  been  thinking  about  Arlington  for 
years,”  Jacobson  added.  “You  can’t  deny  the  relation¬ 
ship  with  the  Dallas  Morning  News,  but  the  Arling¬ 
ton  Morning  News  has  to  make  it  on  its  own.  It  has 
its  owTi  [profit  and  loss  statement]  and  we  are  push¬ 
ing  tfiis  as  an  independent  paper. We  think  we’ve  got 
a  great  idea,  and  we  know  it’s  going  to  be  competi¬ 
tive  going  in. 

“This  isn’t  about  Fort  Worth  or  Dallas,”  Jacobson 
added.  “This  is  about  Arlington.” 


Boston  Globe 
To  Make  Cuts 


globe  is  the  latest  newspaper  cutting 
lo  combat  higher  costs  —  and  management  is  shar- 
pg  the  pain. 

In  an  effort  to  reduce  annual  expenses  by  $4.4 
million,  the  paper’s  14  top  executives  will  take 
a  one-week  pay  cut,  and  41  mailers  —  some  20% 
of  those  production  staffers  who  prepare  and 
insert  preprinted  advertising  materials  —  will  be 
let  go. 

Costs  related  to  part-time,  overtime,  travel  and 
entertainment  will  also  be  reduced,  and  the  com¬ 
pany  will  hold  off  on  replacing  employees  who 
leave. 

Chairman  and  publisher  William  O.  Taylor  said 
record  newsprint  prices  and  weak  advertising 
results  necessitated  the  action. 

Although  newsprint  prices  are  expected  to  stabi¬ 
lize,  the  Globe  projects  it  will  spend  $95  million  on 
paper  this  year,  a  14%  increa.se  over  1995. 


Murder-Suicide 
In  New  Jersey 
Newspaper  Office 

/^EW  JERSEY  newspaper  publisher  .was  gunned  i 
^nipwn  by  his  estranged  wife,  who  fatally  shot  him  i 
a  .357-caliber  Magnum  pistol  in  the  newspa- 
JL  pgRi  Westfield  offices. 

Jeffrey  Bauer,  owner  and  publisher  of  the  West- 
field  Leader,  died  after  being  hit  with  at  least  two 
hollow-point  bullets,  local  authorities  said. 

His  wife,  Meta  Harrsen  Bauer,  then  placed  the  pis¬ 
tol  in  her  mouth  and  pulled  the  trigger.  She  died 
instantly. 

The  publisher’s  mother  was  sitting  in  a  nearby 
room  and  heard  the  shots,  along  with  other  employ¬ 
ees  who  called  911.  i 

Police  and  paramedics  responded  to  the  call,  ; 
but  both  people  were  declared  dead  at  the  scene. 

Police  were  searching  for  a  motive  last  week,  but 
noted  the  two  were  involved  with  divorce  proceed¬ 
ings. 

Jeffrey  Bauer’s  son  told  officials  that  his  father 
believed  his  estranged  wife  suffered  from  manic 
depression.  Officials  said  that  she  had  a  history  of 
mental  problems. 

Bauer  took  the  helm  of  the  Leader  after  his 
brother,  Kurt,  died  earlier  this  year  of  cancer.  Bauer 
lived  with  his  mother  in  Westfield. 

In  a  bizarre  twist,  the  Newark  Star-Ledger 
reported  that  Kurt  Bauer  had  been  fascinated  by  the  | 
John  List  case,  a  Westfield  resident  who  killed  his 
wife,  mother  and  three  children  in  his  house  in  ! 
1971. 

Kurt  Bauer  reportedly  was  so  interested  in  the 
case  that  he  purchased  the  List  family  property  and 
built  a  house  on  the  site. 


Boston  Globe 
Moves  Bureau 


To  Hong  Kong 

SbOSTON  globe  will  move  its  Asian  news 


■bureau  to  Hong  Kong  from  Tokyo,  effective  Jan.  1 , 
^997. 

Globe  editor  Matthew  Storin  said  the  move  is  due 


to  “the  much-anticipated  reversion  of  Hong  Kong  to 
China  in  July  1997  and  the  increasingly  important 
position  that  China  holds  on  the  world  stage.” 

Globe  reporter  Charies  Radin,  the  Tokyo  bureau 
chief,  will  return  to  Boston  this  year.  A  Hong  Kong 
bureau  chief  will  be  appointed  in  the  future. 


Photographers  outside  the  Westfield  (N.J.)  Leader  offices  where 
owner  and  publisher  Jeffrey  Bauer  was  fatally  shot  by  his 


estranged  wife,  who  then  turned  the  gun  and  fatally  shot  herself 
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BY  LAURA  REINA 


Overstepping 
The  Role? 


iTER  WITH  an  Indiana  weekly  was  recently  crit- 
ed  by  the  state’s  largest  daily  for  testifying  before 
te  legislative  committee, 
i  Sitton,  staff  writer  with  the  Kokomo  Perspec- 
was  asked  by  state  Sen.  Jon  Padfield  (R-Ind.), 
introducing  a  bill  to  the  state  Senate  which 
“enable  parents  to  better  protect  their  chil¬ 
dren,”  to  reveal  what  she  found  while  investigating  a 
series  on  child  protection  in  Indiana. 

In  addition  to  revealing  her  findings,  however,  Sit¬ 
ton  also  expressed  her  negative  personal  feelings 
about  the  Indiana  Family  and  Sociid  Services  Admin¬ 
istration. 

In  an  editorial,  the  Indianapolis  Star  stated  its 
belief  that  Sitton  overstepped 
her  role  as  a  reporter. 

“It’s  not  every  day  a 
reporter  stands  before  a  leg¬ 
islative  committee  and  states 
her  opinion,”  read  the  editor¬ 
ial.  “That’s  not  her  job. 
Reporters  are  supposed  to 
gather  information,  put  it  in 
the  paper  and  let  readers 
make  up  their  own  minds.  Siri 
Sitton  of  the  Kokomo  Per¬ 
spective  did  more  than  that.” 

But  Sitton  and  her  editor. 
Curt  Alexander,  don’t  think 
— —  she  was  out  of  line.  Sitton 
said  her  First  Amendment  right 
of  free  speech  supersedes  her  role  as  a  reporter. 

“This  [the  Star]  is  a  media  publication  question¬ 
ing  another  person’s  right  to  free  speech.  First,  I’m 
an  American.  Secondly,  I’m  a  reporter.” 

Alexander  believes  reporters  are  entitled  to 
express  their  opinions  publicly. 

“If  any  reporter  believed  in  something,  I  wouldn’t 
mind  them  taking  a  stand,”  he  said. 

As  for  Sitton’s  recent  testimony,  Alexander  said, 
“We’re  very  proud  of  her  for  expressing  her  heart¬ 
felt  views  on  a  very  conscientious  issue.” 

Sitton  said  her  strong  opinions  on  the  state  of 
Indiana’s  child  protection  system  have  come  about 
because  of  her  reporting  on  it.  And  Padfield  has 
provided  her  with  information  along  the  way. 

Her  first  article  on  the  topic  in  November  1995 
included  an  interview  with  Padfield,  who  described 
testimony  of  parents  offered  at  a  hearing  before  the 
state  legislative  Family  Law  Interim  Study  Conunit- 
tee.  Sitton  quoted  Padfield  as  stating:  “Parents  were 
in  tears  describing  such  events  as  children  being 
taken  at  one  in  the  morning,  and  children  being 


Writer  for 
Indiana  weekly 
is  criticized  for 
offering  opinions 
to  a  state 
legislative 
committee 


strip-searched  by  social  workers,  who  were  to  them 
complete  strangers,  and  police  with  rifles  surround¬ 
ing  a  home,  which  had  no  history  of  violence  nor 
any  weapons,  allowing  social  workers  to  remove  the 
children.” 

Padfield  gave  Sitton  the  minutes  from  that  hear¬ 
ing  which  became  the  basis  for  the  first  part  of  a 
five-part  series.  After  the  first  part  ran,  Sitton  said 
she  began  receiving  phone  calls  and  information 
that  led  to  more  stories. 

“The  more  research  I  did,  the  more  I  was 
shocked,”  said  Sitton.  Among  her  findings,  she  said, 
were  flaws  within  the  system,  laws  broken,  and 
some  social  workers  who  wielded  enormous 
power. 

Sitton  said  when  Padfield  asked  her  to  testify  late 
January,  she  felt  it  was  her  obligation  to  do  so.  Sitton 
said  she  has  no  regrets  about  expressing  her  opin¬ 
ions  because  she  feels  everyone  has  a  bias,  including 
reporters  —  whether  they  want  to  admit  it  or  not. 

“When  I  agreed  to  do  testimony ...  it  was  a  mat¬ 
ter  of  doing  what’s  right,”  said  Sitton. 


Herald  To  Work 
With  TV  Station 


ilAMI  HERALD  and  NBC6/WTJV  have  agreed 
share  their  resources  and  cooperate  on  joint 
projects  and  initiatives. 

In  an  announcement  describing  the  agreement 
as  a  “strategic  alliance,”  the  companies  said  that  the 
Herald  will  have  “a  role”  in  NBC6’s  daily  newscasts, 
and  the  television  station  will  develop  features  for 
the  newspaper.  However,  each  organization  will 
continue  to  manage  its  own  news  product. 

The  cooperation  will  begin  on  a  small  scale, 
with  news  anchors  at  NBC6  promoting  stories 
running  in  the  Herald.  The  newspaper,  in  turn,  will 
publish  a  daily  listing  of  NBC6  news  features. 

The  Herald  will  eventually  install  a  camera  in  its 
newsroom,  allowing  reporters  to  appear  on  NBC6 
newscasts.  Additional  plans  call  for  expense-shar¬ 
ing  on  major  stories,  conducting  joint  polls  and  de¬ 
veloping  online  products  in  Engfish  and  Spanish, 
the  Herald  reported. 

David  Bauer,  the  Herald's  vice  president  of  sys¬ 
tems  and  technology,  was  quoted  in  his  newspaper 
as  saying,  “Right  now,  the  relationship  is  open  to 
the  imagination.” 

— Dorothy  Giobbe 
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BY  DEBRA  GERSH  HERNANDEZ 


New  BdUcv  Chief 
Takes  The  Helm 


from  Monsanto,  and  “planted  the  idea.” 

“It  started  germinating  right  away,”  Brown  said.  “It 
was  really  quite  intriguing,  and  we  started  to  talk.” 

It  was  the  idea  of  getting  into  communications  —  “a 
very  dynamic,  very'  interesting,  and  challenging  area 
with  lots  of  change  occurring”  —  that  first  appealed 
to  Brown  when  he  talked  to  Sturm  about  the  job. 

Being  a  part  of  the  changes,  and  adapting  to  them, 
was  “a  very  interesting  challenge,  and  it  appealed  to 
me,”  he  said. “We  read  newspapers.There’s  a  certain 
appeal  to  keeping  the  ability  to  do  that  in  the  face 
of  what’s  a  very  changing  world.  It  was  intriguing.” 

Although  change  in  the  industry  intrigues  Brown, 
he  is  not  planning  to  impose 
much  on  the  NAA  policy 
department. 

“I  would  suspect  the  office 
will  probably  seem  somewhat 
similar  to  you,  as  you  look  at 
it,”  he  said.  “From  what  I  can 
tell,  this  is  a  very  good  team 
that  John  put  in  place.  There 
will  be  changes  evolving,  nat¬ 
urally.  I’m  not  able  to  say  what 
those  are  at  this  point.” 

But  the  “real  issue,”  Brown 
said,  “is  going  to  be  what  the 
public  policy  issues  are,  and 
what  will  come.  Some  we 
know  ....  It  seems  to  me 
there  are  going  to  be  continu¬ 
ing  challenges  in  terms  of  the 
structure  of  communications. 

“I  think  our  role  is  to  make 
sure  that  we  are  looking  at 
our  membership’s  interest 
and  positioning  this  associa¬ 
tion  so  that  those  interests  get 
paramount  visibility  and, 
hopefully,  we’ll  have  success.” 


AVID  S.J.  BROWN  may  not  be  coming  to  the  News¬ 
paper  Association  of  America  with  a  background  in 
media,  but  as  the  new  vice  president/public  policy 
and  general  counsel,  it  is  his  Washington  experience 
that  may  be  most  valuable. 

“There  are  a  lot  of  jobs  at  the  association  that 
have  rough  parallels  in  a  newspaper.  This  isn’t  one 
of  them,”  commented  NAA  president  and  CEO  John 
Sturm,  who  held  Brown’s  new  job  before  as.suming 
his  new  post  in  January. 

“The  professional  government  relations  person  is 
not  a  job  that  is  replicated  in  a  newspaper,”  Sturm 
added.  “What  you  want  is  a  professional  person  who 
has  experience,  contacts,  some  association  with 
coalitions  and  managing 
issues  and  managing  people 
who  can  help  you,  as  a  team, 
drive  an  issue. 

“It  sometimes  doesn’t 
make  any  difference  what  the 
issue  is,  if  you  know  how  to 
manage  it,”  he  noted. 

Brown  comes  to  the  NAA 
after  19  years  with  Monsanto 
Co.,  the  last  1 1  as  vice  presi¬ 
dent/government  affairs  in 
Washington.  Prior  to  that,  he 
worked  both  in  private  law 
practice  and  in  the  govern¬ 
ment  (E&P,  March  9,  p.  5). 

Brown  agreed  with  Sturm, 
noting  that  not  only  does  he 
have  experience  chairing 
industry  coalitions,  but  his 
years  as  a  member  of  a  num¬ 
ber  of  associations  also  give 
him  insight  into  what  is 
expected. 

“The  process  is  transfer¬ 
able,”  he  noted.  “It’s  just  like 
when  Monsanto  would  sell 
off  something  and  buy  something,  we  had  a  new 
portfolio.  In  a  sense,  it’s  the  same  concept. 

“In  this  city,  the  whole  thing  is  constant  change, 
in  varying  degrees. 'Fhe  speed  of  that  change  will 
vary,  but  it’s  there,”  Brown  said.  “So  we’re  all  having 
to  be  flexible  enough,  smart  enough,  learning 
enough  to  be  able  to  manage  that  change.  And  man¬ 
aging  change  is  one  of  the  key  aspects  in  terms  of 
what”  the  NAA  post  will  entail,  he  added. 

The  process  of  Brown’s  joining  the  NAA  began 
one  Sunday  afternoon,  when  Sturm  caUed  up  his  old 
friend,  who  recently  had  taken  an  early  retirement 
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"I  think  our  role  is  to  make 
sure  that  we  are  looking  at  our 
membership's  interest  and 
positioning  this  association  so 
that  those  interests  get 
paramount  visibility  and, 
hopefully,  we'll  have  success." 

—  David  Brown, 
NAA  vice  president/public 
policy  and  general  counsel 


Printed  Earlier 


GANNEIT  suburban  newspapers  announced  that  sbc  of 
its  12  editions  have  moved  to  an  earlier  weekday  morning 
publishing  cycle.  The  shift  allows  approximately  91%  of  Gan¬ 
nett  home  delivery  subscribers  to  receive  their  newspaper  ear¬ 
lier.  'The  Ossining  (N  Y.)  Citizen  Register,  Peekskill  Star,  Tarry- 
town  Daily  News-,  and  Mount  Vernon  Daily  Argus  will  now  be 
delivered  by  six  a.m.  The  Port  Chester  Daily  Item  and 
Mamaroneck  Daily  Times  also  will  be  distributed  earlier  with 
delivery  by  7:30  a.m. 
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BY  DEBRA  GERSH  HERNANDEZ 


NA  A  Move 
Draws  Near 


HE  NEWSPAPER  ASSOCIATION  of  America  is 
expected  to  move  its  headquarters  to  another  north¬ 
ern  Virginia  location  before  the  end  of  the  year. 

The  association’s  board  of  directors  approved  a 
plan  to  lease  new  office  space  and  to  sell,  or  rent 
and  then  sell,  its  building  in  Reston,  Va.,  which  cur¬ 
rently  is  on  the  market,  explained  NAA  president 
and  CEO  John  Sturm. 

“I  think  we’re  real  close  to  a  deal,”  Sturm  said  of 
finding  new  office  space. 

“We  firmly  believe,  and  the  board  agreed,  that  the 
market  for  leasing  in  the  northern  Virginia  area  is 
favorable  at  the  moment,  and  the  matket  to  sell  our 
building  is  pretty  favorable,” 
he  said. 

Although  in  many  locales 
trying  to  sell  a  property  can 
be  difficult,  Sturm  said  Reston 
is  a  prime  location,  and  the  10 
acres  of  property  that  go  with 
the  building  make  it  a  very 
attractive  package. 

Sturm  said  the  NAA  is  mov¬ 
ing  after  about  25  years  at  the 
Newspaper  Center  because 
the  building  is  about  twice 
the  size  the  association  needs 
—  not  only  is  NAA  smaller, 
but  it  also  is  getting  out  of 
press  training  and  does  not 
need  that  space  —  and  the 
building  itself  needs  woric. 

“We  were  able  to  demon¬ 
strate  to  the  board  that,  based 
on  a  conservative  analysis,  we  can  save  at  least  $  1 
million  over  10  years,”  Sturm  said. 

NAA  plans  to  lease  new  offices,  rather  than  buy 
again,  because  it  allows  it  the  flexibility  to  cut  back 
on  space  —  if  necessary,  but  not  planned  —  and  the 
association  does  not  have  the  responsibilities  asso¬ 
ciated  with  ownership. 

“The  board  felt  very  strongly  that  this  was  the 
time,”  Sturm  added,  noting  that  the  timing  of  the 
move  was  driven  by  market  conditions. 

“We  own  the  [Reston]  building  free  of  any  debt 
obligations,”  Sturm  said.  “We  could  move  and  hold 
the  building  for  a  while,  or  lease  it. We  have  had  several 
potential  buyers  go  through  and  look  at  it  very  stronglyf 

Sturm  declined  to  specify  which  areas  were  being 
considered,  but  he  called  the  potential  sites  “very 
advantageous  to  the  association.  They  are  state-of- 
the-art  buildings.  They’re  not  fancy,  but  they’re  effi¬ 
cient.  We  can  set  them  up  the  way  we  want  them,  to 


be  more  efficient.  It’s  a  more  team-oriented 
approach  to  the  architecture  of  the  offices. 

“We’re  going  to  try  to  make  it  more  the  office  of 
the  future  than  the  office  of  the  past,”  he  added. 

To  prepare,  Sturm  said  the  staff  has  been  having 
“purge  days”  once  a  month  to  get  rid  of  documents 
and  other  stuff  that  piles  up  but  no  longer  is  needed. 

PRESSES  FOR  SALE 

Among  the  things  NAA  will  be  getting  rid  of  are 
the  presses  it  used  for  training,  which  currently  are 
for  sale. 

The  sale  of  the  presses  is  independent  of  the 
building  offering,  and  Sturm  said  there  already  has 
been  “significant  interest”  in  the  equipment. 

In  fact,  there  is  a  cash  offer  in  hand,  which  Sturm 
said  “established  the  floor  of  the  market.” 

The  money  from  the  sale  of  the  presses  —  which 
Sturm  described  as  being  in  great  shape  from  infre¬ 
quent  use  —  will  be  placed  in  a  trust,  the  income 
from  which  will  fund  press-  and  production-related 
programs  and  projects,  “to  preserve  the  original 
intent  of  the  donation  of  the  presses  from  the  man¬ 
ufacturers.” 

The  other  associations  who  share  space  in  the 
Newspaper  Center  “are  not  part  of  die  negotia¬ 
tions,  necessarily,”  Sturm  said. 

“We’ve  already  met  with  them  and  offered  our 
assistance  to  put  them  in  the  same  building,  if  they 
want  to  be  in  the  same  building,”  he  explained, 
adding  that  NAA  will  continue  to  offer  them  the 
administrative  resources,  such  as  payroll  process¬ 
ing,  that  currently  are  in  place. 

Sturm  expects  to  make  the  move  in  the  last  quar¬ 
ter  of  this  calendar  year,  probably  “sometime  after 
October  1,  but  not  very  long  after  that.” 

Further,  rumors  that  the  move  was  planned  as 
part  of  a  staff  reduction  are  not  true,  according  to 
Sturm.  “We’re  not  using  this  as  any  downsizing  tool. 
The  flat  answer  to  that  is, ‘No.’  ” 

While  he  is  aware  of  the  areas  where  NAA 
staffers  live,  though  not  particularly  who  lives 
where,  Sturm  conceded  that  some  people  who  live 
further  west  may  have  a  longer  commute. 

“Wherever  we  go,  we  will  have  the  ability  to 
walk  out  the  door  and  buy  a  sandwich,  or  go  to  the 
bank,  or  buy  a  shirt,  without  getting  in  the  car,” 
which  is  necessary  in  Reston,  he  said. 

The  NAA  will  keep  its  office  in  the  National  Press 
Building  in  downtown  Washington  for  a  number  of 
reasons,  Sturm  said,  including:  its  location  makes 
sense  for  meetings  and  access  to  Capitol  Hill,  and 
the  association  has  a  10-year  lease  on  the  space.  ■ 
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BY  DEBRA  GERSH  HERNANDEZ 

Attacks  On 
The  Press 


HERE  ARE  SOME  records  that  are  better  left  unbro¬ 
ken. 

iThe  182  journalists  imprisoned  in  22  countries  in 
995  set  a  new  record,  set  just  a  year  earlier  at  173, 
ccording  to  the  annual  “Attacks  on  the  Press”  report 
from  the  Committee  to  Protect  Journalists. 

The  leading  jailer  was  Ihricey,  which  for  the  sec¬ 
ond  year  in  a  row  saw  more  journalists  in  prison 
than  any  other  nation.  In  fact,  the  51  journalists 
imprisoned  in  TYiikey  was  considerably  more  than 
Ethiopia  (31),  China  (20)  and  Kuwait  (18). 

In  all,  the  1995  report  documents  720  incidents 
of  attacks  on  the  press. 

According  to  CPJ  executive 
director  William  A.  Orme  Jr., 
Turkey’s  laws  classifying  any 
nongovernment  accounts  of 
the  Kurdish  conflict  as  terror¬ 
ist  propaganda,  and  making  it 
a  crime  to  “incite  racial 
hatred,”  have  been  “the  gov¬ 
ernment’s  favored  tools  of 
repression.” 

It  was  the  later  regulation 
that  sent  American  journalist 
Aliza  Marcus,  who  was  report¬ 
ing  for  Reuters,  to  jail. 
Although  she  faced  up  to 
three  years  in  prison,  the  charges  against  Marcus 
were  dropped  in  the  face  of  protests  from  promi¬ 
nent  foreign  journalists. 

“Imprisonment  is  a  very  effective  form  of  censor¬ 
ship,”  Orme  commented,  noting  also  that,  “Assassina¬ 
tion  is  the  ultimate  form  of  censorship.” 

CPJ  reported  that  51  journalists  were  victims  of 
that  ultimate  censorship  in  1995, 45  of  whom  were 
political  assassinations  and  six  of  whom  were  killed 
in  combat  assignments. 

Algeria,  for  the  second  year  in  a  row,  was  the 
deadliest  place  for  journalists,  with  24  murdered  by 
rebel  terrorists. 

Although  Orme  noted  that  Algeria  was  unique  in 
scale,  it  was  not  so  in  kind. 

Other  nations  in  which  journalists  were  kiUed  in 
1995  include  seven  in  Russia,  four  in  Brazil,  three  in 
Colombia,  and  one  each  in  Angola,  Azerbaijan, 
Burundi,  Canada,  Croatia,  Dominican  Republic, 
India,  Mexico,  Somalia,Tajikistan,’Ilirkey,  Uganda  and 
Ukraine. 

The  CPJ  staff  also  is  continuing  to  investigate  the 
deaths  of  another  nine  journalists  in  1995  to  deter¬ 
mine  whether  their  deaths  were  directly  related  to 
their  profession,  CPJ’s  criteria  for  inclusion  in  the 


report. 

Those  deaths  were  in  Bosnia  and  Herzegovina, 
Burundi,  Guatemala,  four  in  Russia,  Ukraine  and  the 
United  Kingdom. 

If  there  is  any  good  news  in  diis  report,  the  num¬ 
ber  of  journalists  killed  in  1995  was  less  than  the  73 
who  were  killed  in  1994,  59  of  whom  were  mur¬ 
dered  and  14  of  whom  were  combat  casualties. 

The  1995  report  also  includes,  for  the  first  time,  a 
complete  list  of  the  456  confirmed  cases  of  journal¬ 
ists  killed  in  6l  countries  over  the  past  10  years. 

More  than  300  of  those  killed  were  political  assas¬ 
sinations,  though  CPJ  found 
that  few  had  been  prosecuted 
for  the  acts. 

The  nations  in  which  the 
most  journalists  have  been 
killed  over  the  past  10  years 
are:  Algeria,  53,  all  killed  by 
Islamic  terror  factions,  accord¬ 
ing  to  CPJ;  Yugoslavia,  45, 
killed  in  cross-fire  and  assassi¬ 
nated;  Colombia,  43,  mostly  in 
reprisal  for  reporting  about 
drug  trafficking;  Tajikistan,  29,  killed  by  death 
squads  and  armed  insurgents;  and  the  Philippines, 
also  29,  killed  for  reporting  on  corruption  during 
the  nation’s  transition  to  democracy. 

In  his  introduction  to  the  report,  how'ever,  Orme 
pointed  out  that,  “The  homicide  rate  among  journal¬ 
ists  is  not,  it  should  be  stressed,  the  most  accurate 
inversely  correlating  index  of  press  freedom. 

“In  the  most  repressive  societies,  murders  of  jour¬ 
nalists  are  extremely  rare,  because  journalists  are 
extremely  rare. 

“And,”  he  added,  “there  are  many  countries,  such 
as  China,  Ethiopia,  Syria  and  Kuwait,  where  journal¬ 
ists  are  rarely  killed,  but  are  routinely  imprisoned, 
often  for  near-life  terms.” 


Typical 
single-copy 
newspaper  buyer 

The  TYPICAL  SINGLE-copy  purchaser  of  a  news¬ 
paper  is  likely  to  be  a  woman,  college  educated, 
age  38.6  years,  with  an  average  income  of  $47,000  in 
1994,  according  to  the  Newspaper  Association  of 
America. 

Nearly  two-thirds  bought  the  paper  before  9  a.m. 
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BY  M.L.  STEIN 


Out  Of  The  TV 
News  Business 


COMMUNICATIONS  IS  unloading  its  pio- 
4j|eering  Orange  County  NewsChannel,  which  failed 

sho^'  a  profit  after  more  than  five  years  of  opera- 
lltaw^^llcording  to  a  company  official. 

'f  Freedom  has  signed  a  preliminary  agreement  to 
iiell  the  cable  channel  to  Century  Communications 
Jiforp.  of  New  Canaan,  Conn.,  one  of  the  nation’s 
largest  cable  operators.Terms  were  not  disclosed. 

“We  were  prepared  for  five  years  of  losses,  but  we 
never  imagined  they  would  run  so  deep  or  that  they 
would  continue  after  that,”  Alan  J,  Bell,  president  of 
Freedom’s  broadcast  division,  told  E&P. 

He  said  that  OCN,  which  began  operating  in  1990 
as  the  second  newspaper  company  cable  news 
channel,  “never  turned  a 
dime.” 

Compounding  the  prob¬ 
lem,  he  continued,  has  been 
the  sagging  local  economy 
and  the  fact  that  OCN  has 
been  unable  to  generate  rev¬ 
enue  ftom  other  cable  com¬ 
panies.  Typically,  he  noted, 
such  stations  as  CNN  and 
ESPN  get  as  much  as  25<  a 
month  per  subscriber,  a  major 
source  of  their  revenue.  OCN, 
Bell  explained,  could  not  induce  other  cable  com¬ 
panies  to  come  up  with  extra  money. 

OCN  drew  “millions”  in  advertising  revenue, 
according  to  Bell,  but  not  enough  to  keep  it  going. 

Freedom’s  figures  show  that  OCN  is  watched  for 
at  least  some  time  every  week  by  viewers  in 
400,000  of  Orange  County’s  525,000  households 
with  a  cable  connection. 

OCN,  which  is  housed  in  the  main  offices  of  the 
Orange  County  Register,  Freedom’s  flagship  news¬ 
paper,  has  its  own  staff,  but  Register  reporters  have 
been  contributing  to  its  content  with  news  reports 
and  as  hosts  for  regular  shows  on  such  topics  as 
aging  and  home  improvement. 

Bell  said  the  Register’s  input  enriched  the  chan¬ 
nel’s  broadcasts  as  the  “icing  on  the  cake,  but  was 
not  the  cake  itself.” 

He  said  he  did  not  know  if  Century  will  continue 
to  use  Register  staffers,  but  he  opined  that  the 
arrangement  would  be  to  the  new  owner’s  advan¬ 
tage. 

He  noted  that  Freedom’s  cable  channel  m  Provi¬ 
dence,  R.I.,  maintains  a  similar  news  link  with  the 
Providence  Journal-Bulletin. 

However,  his  main  concern,  he  said,  is  whether 
OCN’s  90-plus  employees  will  be  retained  by  Cen- 
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tury,  which  has  1.1  million  subscribers  in  25  states 
and  sales  of  $416.7  million  in  1995  with  losses  total¬ 
ing  $82.6  million. 

Register  publisher  R.  David  Threshie  said  the 
issue  of  the  paper’s  continued  contribution  to  OCN 
is  yet  to  be  resolved. 

Bell  said  Century  is  buying  OCN  “for  what  you  see 
on  the  tube,  not  for  any  hardware  that  might  be 
involved.” 

None  of  the  regional  cable  services  operating  by 
newspaper  companies  are  making  money.  Bell  said, 
including  the  channels  owned  by  the  Chicago  Tri¬ 
bune  and  the  Hearst  Corp. 

“The  cost  of  making  this  product  is  not  cheap  if 
you  do  it  right,”  Bell  observed.  “But  we’re  glad  OCN 
will  continue.” 

Tunes  Mirror  Co.,  whose  Los  Angeles  Times  is  the 
Register’s  arch  rival  in  Orange  County,  recently  sold 
its  cable  channel  there  to  Dimension  Cable. 


BiU  Would  Let 
Police  Stop 
Live  TV  News 


EX-SHERIFF-tumed-legislator  has  introduced  a 
in  the  California  Assembly  that  would  allow 
enforcement  officials  to  order  the  stoppage  of 
broadcast  of  a  police  situation. 

Failure  to  obey  the  order  would  subject  the 
broadcaster  to  criminal  penalties,  the  California 
Newspaper  Publishers  Association  reported. 

The  bill,  which  is  sponsored  by  the  California 
State  Sheriffs  Association  (CSSA),  states  the  ban 
could  be  imposed  in  a  law  enforcement  emer¬ 
gency  incident,  “where  a  live  broadcast  of  the  sim- 
ation  could  jeopardize  the  safety  of  persons 
involved  or  could  prolong  the  incident.” 

A  law  enforcment  emergency  incident  is  de¬ 
fined  as  a  “temporary  situation  during  which  . . . 
officers  are  discharging  or  attempting  to  dis¬ 
charge  their  duties  . . . .  ” 

The  bill,  which  is  carried  by  Richard  Rainey  (R- 
Walnut  Creek),  former  sheriff  of  Contra  Costa 
County,  states  that  such  an  order  “must  serve  a  sig¬ 
nificant  government  interest,  must  be  narrowly  tai¬ 
lored  to  further  the  state’s  legitimate  interest  and 
may  not  be  based  upon  either  the  content  or  sub¬ 
ject  matter  of  the  expression.” 
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CAMPUS  JOURNALISM 


BY  ALLAN  WOLPER 

A  Conflict 
Of  Interest? 


Attorney’s  role 
in  representing 
a  student 
newspaper^  and 
an  anti-press 
client  at  the 
same  time 
t'aises  questions 


AN  AN  ATTORNEY  adequately  repre- 
sent  two  conflicting  points  of  view  of 

i  two  separate  cases  in  the  same  district 

\;\  j  court? 

Is  it  proper  for  a  lawyer  to  cite  a 
decision  he  lost,  but  was  appealing,  to  help  another 
client  with  a  totally  different  legal  position,  in  the 
same  district  court? 

Does  an  attorney  defending  a  journalist  from  a 
prosecutor’s  subpoena  lose  credibility  if  he  subpoe¬ 
nas  the  notes  of  another  journalist  in  a  civil  suit? 

At  what  point  in  a  legal  relationship  should  a 

_  lawyer  inform  his  client 

about  possible  conflicts  of 
interest? 

Marshall  M.Tanick,  a 
Minneapolis  attorney  whose 
legal  argiunents  on  behalf  of 
the  Minnesota  Daily,  a  stu¬ 
dent  newspaper,  have  won 
him  wide  acclaim,  is  at  the 
epicenter  of  all  those  ques¬ 
tions. 

Tanick’s  representation  of 
media  and  anti-press  clients 
has  been  debated  in  the  Twin 
Cities  at  private  and  public  forums.  Lawyers  and 
journalists  have  been  reluctant  to  criticize  Tanick, 
citing  the  past  15  years  of  an  impressive  string  of 
free  press  triumphs  for  the  Minnesota  Daily. 

In  a  celebrated  1983  United  States  Supreme 
Court  case,Tanick  fought  off  the  University  of 
Minnesota’s  attempt  to  grab  control  of  the  student 
newspaper  after  it  published  a  “Christ  Speaks” 
satire. 

Tanick  also  won  two  important  Freedom  of 
Information  suits  against  the  university  tfiat  forced 
it  to  open  its  books  on  scandals  involving  its 
wrestling  and  basketball  teams. 

But  in  recent  years,  Tanick  expanded  his  special¬ 
ized  First  Amendment  law  practice  into  one  that 
included  clients  who  were  strongly  anti-First 
Amendment. 

He  served  as  adviser  to  a  group  trying  to  per¬ 
suade  legislature  to  pass  an  invasion  of  privacy 
statute  that  the  Minnesota  Newspaper  Association 
said  would  cripple  news  coverage.Tanick  also 
defended  General  Mills  in  a  trademark  case  claim- 

Wolper,  a  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P 


ing  the  public  had  no  right  to  know  the  names  of 
the  defendants  in  a  lawsuit. 

Many  Minnesota  journalists  and  lawyers  believe 
Tanick  is  hurting  the  credibility  of  First 
Amendment  specialists  by  arguing  for  and  against 
press  freedoms,  sometimes  in  the  same  court¬ 
house. 

Tanick,  once  a  journalist  with  the  Voice  of 
America  and  several  weekly  newspapers,  insisted 
he  has  never  represented  one  client  to  the  detri¬ 
ment  of  another. 

“I  don’t  take  positions  in  court  that  clash  with 
positions  of  a  client  in  another  one,”  Tanick  said  in 
an  interview.  “It  is  advantageous  to  a  client  to  have 
an  attorney  who  views  cases  from  different  pier- 
sp>ectives.” 

Tanick  also  contends  that  he  studiously  avoids 
conflicts  between  his  media  clients  and  those  in 
his  non-joumalistic  community. 

“I  haven’t  heard  any  criticism  about  my  prac¬ 
tice,”  he  said. 

But  now  even  the  Minnesota  Daily  student  jour¬ 
nalists,  who  once  saw  Tanick  as  a  legal  knight  in 

shining  armor,  are  accus-  _ 

ing  him  of  a  pKJSsible  con¬ 
flict  of  interest. 

The  Daily  asked  Tanick 
to  invoke  the  Minnesota 
Free  Flow  of  Information 
Act  —  the  shield  law  —  to 
fight  a  Hennepin  County 
prosecutor’s  subpoena  for 
unpublished  photos  in  a 
criminal  case.  As  part  of 
the  case,Tanick  was  asked 
to  fight  a  subpoena  that 
eventually  would  force 
one  of  their  rep)orters  to 
testify  at  the  trial. 

But  even  as  Tanick  was 
invoking  the  state  shield 
law  in  the  Daily  case,  he 
was  attacking  it  on  behalf 
of  a  client  involved  in  a 
multimillion  dollar  civil 
suit  against  the  Many  Minnesota  journalists  and 

Minneap>olis  Star  Tribune.  lawyers  believe  attorney  Marshall 

At  one  point,Tanick  M.  Tanick  is  hurting  the  credibility 
cited  a  negative  court  of  First  Amendment  specialists  by 

decision  against  the  Daily  arguing  for  and  against  press 
he  was  in  the  process  of  freedoms,  sometimes  in  the  same 
app>ealing  to  win  legal  courthouse. 
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points  for  the  client  suing  the  Star  Tribune. 

Both  cases  were  heard  during  the  same  time 
period  in  the  Hennepin  County  District  court¬ 
house. 

Michele  Ames,  editor  in  chief  of  the  Daily,  says 
she  will  consider  asking  the  Minnesota  Bar 
Association  to  investigate  Tanick’s  legal  conduct. 

“To  my  knowledge,  Marshall  Tanick’s  representa¬ 
tion  of  our  newspaper  has  been  solid  and  profes¬ 
sional,”  said  the  26-year-old  editor.  “But  I  am  dis¬ 
tressed  by  what  1  have  learned  the  past  two 
months.” 

Ames  is  worried  that  Tanick's  woiic  in  his  civil 
suit  might  have  compromised  the  Daily's  fight  to 
avoid  a  criminal  subpoena.  She  believes  Tanick 
should  not  have  used  the  court’s  negative  decision 
to  force  a  Daily  reporter  to  testify  as  a  way  to  bol¬ 
ster  another  civil  suit. 

“He  should  not  have  done  that  without  asking 
us,”  Ames  said. 

The  Minnesota  Rules  of  Professional  Conduct 
has  issued  specific  guidelines  about  possible  con¬ 
flicts,  pointing  out  they  can  be  waived  only  with  a 
client’s  permission. 

Rule  1.7  says  “a  lawyer  shall  not  represent  a 
client  if  the  representation  of  that  client  might  be 
materially  limited  by  the  lawyer’s  responsibilities  to 
another  client . . . .  ” 

But  even  as  Ames  expressed  her  concerns,  she 
allowed  Tanick  to  continue  to  represent  the  Daily 
in  its  fight  to  prevent  the  local  prosecutors  from 
getting  their  unpublished  photos.  Hennepin 
County  Judge  John  Stanoch  eventually  found  Ames 
in  contempt  and  fined  the  Daily  $500  for  refusing 
to  turn  over  the  photos.  The  paper’s  troubles 
ended  when  the  jury  acquitted  the  defendant  in 
the  case,  Kiemay  Knutson,  nullifying  the  need  for 
the  photos. 

Ames  said  repeatedly  she  would  go  to  jail  rather 
than  turn  the  photos  over  to  prosecutors  or  the 
court. 

HOW  IT  STARTED 

The  complex  legal  dispute  began  Oct.  22, 1993, 
when  a  brawl  broke  out  at  an  anti-racism  rally 
attended  by  more  than  100  persons  on  the 
University  of  Minnesota  campus. 

Police  arrested  Daniel  Simmer,  then  a  University 
of  Minnesota  senior,  but  soon  released  him  and 
charged  the  man  he  fought  with,  Knutson,  with 
two  counts  of  felonious  assault.  Knutson  admitted 
hitting  Simmer  with  a  flashlight,  but  said  he  was 
defending  himself  against  a  brass  knuckle  attack. 
Seven  months  later,  on  May  2, 1994,  Hennepin 
County  Attorney  Michael  O.  Freeman  issued  a  sub¬ 
poena  to  Jesse  Rosen,  one  of  the  Minnesota  Daily 
reporters  who  covered  the  rally. 

Freeman  also  subpoenaed  the  unpublished  pho¬ 
tos  of  the  Daily,  claiming  he  needed  the  film  and 
Rosen’s  testimony  to  determine  whether  Knutson 
or  Simmer  had  precipitated  the  brawl. 

Ram  Louwagie,  then  the  editor  in  chief  of  the 


Daily,  consulted 
with  Tanick  and 
the  paper’s  edi- 
tors.They  agreed 
to  fight  the  sub¬ 
poenas  —  arguing 
the  prosecutors 
wanted  to  depu¬ 
tize  the  journal¬ 
ists. 

Tanick  would 
handle  the  legal 
arguments  in 
Hennepin  District 
Court  and  all  the 
appeals.  His  fee 
would  eventually 
reach  $12,000. 

Hennepin 
County  District 
Judge  Stanoch 
ruled  that  Rosen 
would  be  forced 
to  testily  because 

he  waived  his  First  Amendment  rights 
when  he  gave  a  statement  to  police. 

Judge  Stanoch,  at  fiirst,  quashed  the  sub¬ 
poena  for  the  unpublished  photos,  then 
changed  his  mind  and  demanded  that  he 
be  allowed  to  see  them  in  his  chambers. 

Tanick  appealed  both  decisions. 


A  CONFLICT  OR  TWO  SEPARATE  CASES? 

On  Aug.  12, 1994,Tanick  filed  a  suit  on 
behalf  of  a  woman  whose  name  was  mis¬ 
takenly  published  on  a  Magnetic 
Resonance  Imaging  (MRI)  photo  of  her 
breasts  accompanying  a  Star  Tribune  arti¬ 
cle  on  silicone  implants. 

The  woman,  identified  in  the  suit  as 
Jayne  Doe,  sued  the  University  of  Minnesota 
Medical  School  for  making  the  photo  available  to 
the  Star  Tribune,  and  the  paper  for  publishing  it. 

Tanick’s  representation  of  the  woman  vexed  the 
Daily  editors  because  they  worried  that  his  suit 
against  the  leading  state  paper  might  affect  their 
own  case. 

“I  asked  Marshall  [Tanick]  if  he  would  ask  the 
Star  Tribune  to  file  amicus  briefs  to  support  our 
criminal  case,  recalled  Pamela  Louwagie,  who  was 
then  the  Daily  editor  in  chief.  “He  said  he  would 
do  that.” 

On  Oct.  27, 1994,  the  chances  of  the  Star 
Tribune  providing  amicus  support  for  the  Daily 
disappeared  when  Tanick  subpoenaed  the  notes 
and  records  of  Gordon  Slovut,  the  Star  Tribune 
reporter  who  wrote  the  breast  implant  story. 

“We  weren’t  going  to  help  Tanick  while  he  was 
killing  us  with  a  lawsuit,”  said  a  source  at  the  Star 
Tribune,  figured  we’d  be  able  to  help  the 
Daily  in  other  ways.” 

BUI  Huntzicker,  an  adjunct  professor  of  joumal- 


Michele  Ames, 
editor  in  chief  of 
the  University  of 
Minnesota  student 
newspaper,  the 
Minnesota  Daily, 
pictured  here  with 
the  paper's  art 
director  Michael 
Godfrey,  says  she 
will  consider 
asking  the 
Minnesota  Bar 
Association  to 
investigate  Tanick's 
legal  conduct. 


March  23, 1996  ■  EditOT  &  Pubusher  1 7 


CAMPUS  JOURNALISM 


ism  at  the  University  of  Minnesota,  toldTanick  that 
taking  on  the  implant  case  might  compromise  the 
legal  position  of  the  Daily. 

“Marshall  didn’t  see  any  conflict,”  said 
Huntzicker,  who  is  an  adviser  to  the  Daily. 
“Marshall  saw  the  Daily  as  a  criminal  case  and  the 
suit  against  the  Star  Tribune  as  a  civil  suit.  I  dis- 
agreed.To  me  the  court  is  part  of  the  state.” 

Tanick  said  in  an  interview  that  the  cases 
involved  a  totally  different  set  of  issues.  “I  don’t 
think  it  was  a  conflict  of  interest,”  he  said.  “Lawyers 
are  often  on  different  sides.” 


Star  Tribune. 

“I  don’t  agree  with  the  ethics  of  doing  that,” 
Louwagie  said.  “It  looks  like  a  conflict  of  interest 
whether  it  is  illegal  or  not.” 

Louwagie  saidTanick’s  arguments  on  both  sides 
of  the  subpoena  issue  might  have  affected  the 
Daily's  attempt  to  get  a  fair  hearing  in  Hennepin 
District  Court. 

“Judges  are  always  talking  about  their  cases 
there,”  said  Louwagie.  “They  don’t  live  in  caves.  He 
couldn’t  look  good  in  the  eyes  of  a  judge  deciding 
either  case.” 


ROSEN  AND  THE  BREAST  IMPLANT  CASE 

On  Nov.  14,  the  Minnesota  Court  of  Appeals 
ruled  Rosen  had  to  testify  because  the  state  shield 
law  only  dealt  with  the  protection  of  anonymous 
sources. 

Once  again,Tanick  appealed  the  decision,  this 
time  to  the  state  Supreme  Court.  But  even  as 
Tanick  was  preparing  a  brief  attacking  the  appeals 
court  ruling,  he  appeared  in  Hennepin  District 
Court  on  Nov.  23  to  cite  it  in  his  civil  suit  against 
the  Star  Tribune. 

Tanick  told  the  Hennepin  district  court  the 
court  decision  he  was  appealing  was  proof 
reporters  had  no  First  Amendment  privilege  if  they 
were  not  protecting  anonymous  sources. 

He  asked  the  court  to  order  Slovut,  the  Star 
Tribune  reporter  who  wrote  the  breast  implant 
article,  to  turn  over  his  notes  and  testify  in  the 
breast  implant  article. 

On  Jan.  13, 1995,  the  state  Supreme  Court 
refused  to  review  the  Daily's  appeal  drafted  by 
Tanick,  meaning  that  Rosen  would  have  to  testify. 
On  that  same  day,  Tanick  went  back  into  Hennepin 
District  Court  on  behalf  of  the  woman  filing  the 
defamation  suit  against  the  Star  Tribune. 

Tanick  cited  the  case  he  lost  as  a  reason  to  sup¬ 
port  his  demand  that  Slovut  be  forced  to  testify 
and  turn  over  his  unpublished  notes. 

The  following  is  a  partial  transcript  of  Tanick’s 
conunents:  “As  I  pointed  out . . .  last  time,  the 
Court  of  Appeals  has  decided  a  case  that  I  was 
involved  in,  that  the  reporter  does  not  have  a  con¬ 
stitutional  privilege  to  refrain  from  testifying. 

“That  involved  a  criminal  case.  The  court  said 
the  First  Amendment  does  not  apply  or  prevent  or 
preclude  a  reporter  from  testifying  concerning  a 
reporter’s  own  personal  observations. 

“I  don’t  know  if  that  case  has  been  reported  yet. 
It  was  Nov.  18, 1994. 1  happened 
to  be  on  the  losing  side  of  that 
case,  your  honor,  but  that’s  what 
the  court  ruled,  so  that  seems  to 
preclude  any  First  Amendment 
defense  here  . . . .  ” 

Louwagie,  now  a  Bucks 
County  correspondent  for  the 
Philadelphia  Inquirer,  said  she 
never  knew  that  Tanick  had 
played  the  Daily  case  against  the 


“IT  FREAKS  YOUR  CLIENT  OUT" 

Ames,  the  current  editor  in  chief,  said  she  had 
talked  over  Tanick’s  dual  representation  with  her 
staff  as  soon  as  she  learned  about  it. 

“I  wasn’t  editor  at  the  time,”  Ames  said.  “But  he 
never  told  us  that  he  was  using  the  Rosen  case  to 
help  the  civil  suit.  It  is  something  that  I  hope  that 
Marshall  will  be  able  to  explain.  I’m  not  particular¬ 
ly  happy  about  it.  It  was  disconcerting  and  frustrat¬ 
ing  to  learn  that. 

“But  right  now  Marshall  Tanick  is  still  represent¬ 
ing  us  in  the  subpoena  of  the  photos.  We  can’t 
switch  attorneys  in  the  middle  of  the  case.” 

Mark  R.Anfinson,  legal  counsel  to  the  Minnesota 
Newspaper  Association,  said  Ames  had  reason  to  be 
concerned. 

“If  I  was  Michele,  I  would  be  horrified,”  said 
Anfinson.  “What  Marshall  did  was  disloyal  and 
insensitive  in  the  extreme.  I  don’t  know  if  what  he 
did  was  unethical.  I  don’t  think  so.  But  it  certainly 
freaks  your  client  out. 

“The  client  begins  to  wonder  whether  you’ve 
pulled  your  punches  in  one  case  to  use  the  loss  to 
an  advantage  in  a  more  lucrative  case. 

“I  don’t  think  so,  but  a  client  should  not  be  placed 
in  a  situation  where  she  could  think  like  that. 

“Still,  Marshall  Tanick  is  a  superb  attorney  and  I 
have  not  seen  anything  that  shows  that  the  Daily 
suffered  because  he  had  been  frying  other  fish.” 

John  Borger,  who  represented  the  Star  Tribune 
in  the  breast  implant  suit,  said  he  was  surprised  to 
see  Tanick  use  one  case  to  advance  another  one. 

“It  was  more  than  a  little  odd,”  Borger  said  in  a 
telephone  interview.  He  elaborated  on  those 
thoughts  in  a  two-page,  single-spaced  letter  he 
f^ed  afterwards  to  Editor  &  Publisher  magazine. 

“Attorneys  who  take  conflicting  positions  risk 
having  clients  question  their  loyalty  . . . ,”  Borger 
wrote,  “and  their  commitment  to 
the  principles  the  clients 
advance.” 

He  also  said: “When  attorneys 
who  identify  themselves  as  advo¬ 
cates  for  the  news  media  argue 
for  conflicting  positions  on  First 
Amendment  principles  . . .  they 
may  weaken  public  and  judicial 
acceptance  in  this  area  of  the 

(See  Campus  on  page  53) 


“We  weren’t 
going  to  help 
Tanick  while  he 
was  killing 
us  with  a  lawsuit," 
said  a  source 
at  the  Star  Tribune 
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Rhode  Islanders 
gather  to  honor 
a  consuninuite 
connnunity 
Journalist 


HEN  150  RHODE  Islanders 
gathered  late  last  year  in  the 
dining  room  of  a  local  inn,  they 
were  celebrating  the  best  of 
community  journalism  and 
mourning  the  end  of  an  era. 

Most  were  journalists  —  publishers,  editors  and 
reporters  —  who  were  saying  “goodbye”  to 
Frederick  J.  Wilson  HI,  whose  weekly  newspapers 
have  been  an  institution  in  the  southern  part  of  the 
state  for  the  last  50  years. 

In  1994,  the  four  weeklies,  known  as  Wilson 
Newspapers,  were  sold  to 
the  Journal  Register  Co.  in 
Trenton,  N.J.  It  wasn’t  the 
first  time  the  papers  had 
been  sold.  A  few  years  after 
Frederick  J.  Wilson  Jr.  died  in 
1978,  a  bitter  family  fight 
erupted,  and  the  papers  were 
sold  to  Capital  Cities. 

However,  Rick,  as  Frederick 
III  is  called,  stayed  on  as  publisher. 

But  less  than  a  year  after  this  last  sale,  Wilson 
resigned,  saying  he  did  not  feel  he  could  make  a 
difference  under  the  new  ownership. 

“Their  philosophies  and  mine  are  very  different,” 
he  said. 

Some  coiporations  think  they  own  newspapers, 
he  explained,  but  what  they  really  own  are  the 
buildings,  land  and  equipment. 

“The  newspaper  really  belongs  to  the  communi¬ 
ty  it  serves,”  he  said. 

Wilson  began  his  career  with  the  Narragansett 
Times  in  South  Kingstown,  R.I.,  the  first  of  the  fam¬ 
ily  newspapers,  where  at  age  10,  he  began  sweep¬ 
ing  floors. 

After  collecting  college  degrees  at  the  University 
of  Wisconsin  and  the  University  of  Florida  in  such 
diverse  subjects  as  English,  history  and  aeronautical 
engineering,  he  came  home  and  eventually  worited 
in  every  facet  of  the  company’s  op)erations. 

Rick’s  father  bought  the  Times  in  1946  for 
$29,500.  His  investors  included  John  F.  Kennedy, 
who  like  Wilson  Jr.,  was  a  Harvard  graduate.The 
two  men  had  served  together  in  the  Navy  in  World 
War  II.  For  a  brief  time,  the  name  of  the  fijture 
president  of  the  United  States  app)eared  in  the 
pap>er’s  masthead  as  vice  president. 


Lotridge  Levin  is  an  associate  professor  of  jour¬ 
nalism  at  the  University  of  Rhode  Island. 


Over  the  years,  the  Wilsons  also  acquired  the 
Standard-Times  in  North  Kingstown  and  the  East 
Greenwich  Pendulum  and  started  the  Chariho 
Times. 

In  doing  so,  they  became  an  integral  part  of  the 
fabric  of  the  communities  their  newspap)ers 
served. 

Rick  Wilson  has  been  president  or  board  mem¬ 
ber  of  numerous  organizations,  including  the  South 
Kingston  and  Narragansett  Chambers  of 
Commerce,  the  Wakefield  Rotary,  and  the  Rhode 
Island  Press  Association. 

Although  not  an  alumnus, 

Wilson  is  a  trustee  of  the 
University  of  Rhode  Island 
Foundation  and  has  served 
on  several  committees  and 
booster  organizations  at  the 
school,  which  is  in  the  circu¬ 
lation  area  of  the 
Narragansett  Times. 

Thanks  to  Wilson’s  p>ersist- 
ence,  the  Rhode  Island 
Journalism  Hall  of  Fame, 
spionsored  by  the  state’s 
press  association,  is  at  the 
university. 

In  the  larger  journalism 
community,  he  served  for  five 
years  as  a  director  of  the 
Suburban  Newspapjers  of  America  and  headed  sev¬ 
eral  of  its  committees.  He  also  is  past  president  of 
the  New  England  Press  v^ssociation. 

At  his  testimonial  party,  Wilson  talked  about  the 
impact  he  and  his  newspapers  have  had  on  their 
communities  over  the  years. 

“It  has  always  been  my  belief  that  if  you  make  a 
living  from  a  community,  you  should  suppiort  that 
community,  both  with  your  time  and  your  money,” 
he  said. 

“A  community  newspaper  should  make  a  differ¬ 
ence;  the  community  should  be  a  better  place 
because  you  are  there,”  he  added. 

That  paper  should  reflect  the  community  as  a 
whole  and  be  a  strong  voice  for  progress  and  fair¬ 
ness,  he  said. 

“I  believe  that  if  you  are  going  to  criticize,  you 
should  accept  criticism  and  that  includes  printing 
letters  that  reflect  other  opinions  and  challenge 
yoitf  position,”  Wilson  said. 

Editorial  and  advertising  policies  should  be  sepa¬ 
rate,  he  said.  “If  an  advertiser  gets  his  name  in  the 


"/  believe  that  if 
you  are  going  to 
criticize,  you 
should  accept 
criticism  and  that 
includes  printing 
letters  that  reflect 
other  opinions 
and  challenge 
your  position,” 
Wilson  said 
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police  beat,  so  be  it.” 

Wilson  said  he  has  always  operated  on  two  prin¬ 
ciples:  treat  people  the  way  you  would  like  to  be 
treated,  and  recognize  that  the  customer  is  always 
right. 

In  the  newspaper  offices  and  in  the  community, 
Wilson  was  famous  for  following  these  principles. 
Even  when  his  staff  disagreed  with  him,  they 
respected  him  and  some  even  cried  when  he 
announced  his  resignation  to  them. 

At  the  testimonial,  Betty  Cotter,  co^ditor  of  the 
Narragansett  Times,  talked  about  Wilson’s  kind¬ 
ness  to  his  staff,  like  giving  the  women  gifts  on 
Valentine’s  Day  or  hand  delivering  Christmas 
bonuses.  She  also  noted  that  he  would  bring 
doughnuts  for  breakfast  for  weary  staffers  on  dead¬ 
line  day  and  then  have  pizza  delivered  when  they 
met  the  deadline. 

As  for  the  customers,  even  they  could  expect  to 
be  treated  with  sensitivity. 

“I  have  always  believed  that  no  news  is  more 
important  than  any  other.  A  wedding  or  an  obitu¬ 
ary  is  just  as  important  as  a  town  council  meeting, 
and  there  is  no  unimportant  news,”Wilson  said. 

Wilson  chastised  television  news,  saying,  “In 
today’s  electronic  media,  the  sensational  stories 
will  always  be  covered,  but  the  little  events  like  a 


50th  wedding  anniversary,  a  Scout  award,  or  a  grad¬ 
uation  will  be  ignored.” 

He  said,  “It  is  the  community  newspaper’s  job  to 
cover  what  everyone  else  doesn’t.” 

Wilson  described  the  role  of  the  publisher  of  a 
community  newspaper  as  that  of  a  problem  solver. 

“People  think  you  write  and  edit  stories  and 
make  business  decisions  or  sell  advertising,”  he 
said.  Of  course,  a  publisher  does  all  those  things  at 
one  time  or  another,  he  added,  but  “your  real  job  is 
to  hire  the  right  people  and  give  them  the  tools  to 
do  the  job.”  Then  the  publisher’s  primary  task  is 
that  of  problem  solver,  so  the  staff  can  do  its  woik, 
he  said. 

Wilson  talked  about  the  business  side  of  the 
newspaper,  reminding  his  audience  that  a  newspa¬ 
per  and  its  advertisers  have  a  symbiotic  relation¬ 
ship. 

“If  the  advertiser  doesn’t  do  well,  the  newspapjer 
doesn’t  do  well.  As  a  publisher,  I  had  a  vested  inter¬ 
est  in  everyone  who  does  business  with  me,”  he 
said. 

The  goal,  he  added,  is  to  have  a  mutually  benefi¬ 
cial  long-term  relationship. 

A  shy  man,  Wilson  has  overcome  personal  chal¬ 
lenges  over  the  years.  A  year  after  he  returned  from 
(See  Weekly  on  page  55) 
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LEEANN 
DICKSON,  cvcu^ 
lation  marketing 
manager  at  the 
Virginian-Pilot, 
Norfolk,  has  been 
named  general 
manager  for 
Flagship,  the  Navy 
capital’s  only 
authorized  newspaper. 


USE  ANN  DICKSON 


JEFF  HALL,  assistant  news  editor  at 
the  Washington  Post,  has  been  appoint¬ 
ed  news  editor  at  the  Journal 
American,  Bellevue,  Wash. 


MICHAEL  F.  O'SULLIVAN,  advertise 
ing  director  at  the  Torrington,  Conn., 
Register  Citizen,  has  been  promoted  to 
the  Troy,  N.Y.,  .Recon/. 

He  succeeds  REGINA 
BURKHART,  who  was  recently 
named  advertising  director  at  the  West 
Chester,  Pa.,  Daily  Local  News.  Ali  three 
newspapers  are  owned  by  Journal 
Register  Co., Trenton,  N.J. 

JAMIE  TOMASIC,  retail  advertising 
manager  at  the  New  Haven  Register, 
has  been  promoted  to  advertising  direc¬ 
tor  at  the  Middletown  (Conn.)  Press. 

CHARLENE  CHIARO,  coop 
advertising  manager  in  New  Haven,  was 
promoted  to  national  advertising  man¬ 
ager  at  the  Register.  Both  papers  are 
owned  by  the  Journal  Register  Co., 
Trenton,  N.J. 


ALFRED  F.  RITTER,  executive  vice 
president  and  CFO  at  TeleCable,  has 
been  named  executive  vice  president 


JEEEHALL  ALEREDRIITER 


and  CFO  of  Landmaric  Communications 
Inc.,  Norfolk,  Va. 

CAROLE  CARMICHAEL,  assistant 
managing  editor/news  at  the  Seattle 
Times,  has  been  named  to  the 
Associated  Press  Managing  Editors 
Association  board  of  directors. 

MICHELLE  MAGLALANG 
MALKIN,  25,  a  former  editorial  writer 
and  local  colunmist  at  the  Los  Angeles 
Daily  News,  who  recently  finished  a 
year  as  the  Warren  Brookes  Fellow  at 
the  Competitive  Enterprise  Institute, 
has  joined  the  editorial  writing  staff  of 
the  Seattle  Times.  She  also  will  write  a 
weekly  column. 

KURT  PLOUDRE,  publisher  at  the 
Port  Orchard  (Wash.)  Independent,  has 
been  named  general  manager  of  the 
Apache  Jimction-East  Mesa  office  of 
Independent  Newspapers,  a  suburban 
group  of  community  newspapers  in  the 
metro  Phoenix  area. 

RON  COMBS,  account  executive/ 
agency  coordinator  at  Mimiesota  Sun 
Publications,  has  been  appointed 
account  executive  for  the  classified 
sales  department  at  City  Pages,  an  alter- 
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native  weekl>' 
newspaper  in 
Miimeapolis. 

JERRY 
GLOE,  senior 
account  executive, 
was  promoted  to 
national  account 
executive. 


ANDREW  THOMAS,  who  is 

currently  responsible  for  all  advertising 
sales  in  Asia  for  the  International 
Herald  Tribune,  has  added  the  addition¬ 
al  duties  of  deputy  managing  director 
of  Asia  Pacific. 

MICHAEL  1llSSIVOIT,adveitis^ 

ing  manager  of  Asia  Pacific,  was  named 
associate  advertising  director  of  Asia 
Pacific. 

ABBY  SCHWARZ,  former  account 
executive  for  Women’s  Wear  Daily 
and  a  sales  assistant  at  EUe  Decor, 
has  been  appointed  an  advertising 
sales  representative  for  react  maga¬ 
zine. 

EILEEN  G.  CHIAFAIR,  eastern 
advertising  manager  for  Scholastic  Inc., 
was  named  an  advertising  sales  repre¬ 
sentative. 

RENEE  DAUW,  southwest  sales  man¬ 
ager  for  Working  Mother  magazine,  has 
been  named  an  advertising  sales  repre¬ 
sentative  in  Parade  magazine’s  Los 
Angeles  office. 

BONNIE  ST.  €LAIR,  a  senior  edi¬ 
tor  at  Parade,  was  appointed  editor  of 
the  annual  automotive  issue. 


WILLIAM  JENNINGS  B.  DORN 
JR.,  a  senior  vice  president  at 
NationsBank,  Atlanta,  has  joined  Cox 
Enterprises,  Atlanta,  as  director  of  busi¬ 
ness  development. 

LAURA  WINGARD,  city  editor  at  the 
Las  Vegas  Review-Journal,  has  been 
named  deputy  metro  editor  at  the 
Riverside,  Calif.,  Press-Enterprise. 

ONELL  SOTO,  labor  and  workplace 
reporter  at  the  Long  Beach,  Calif., 
Press-Telegram,  joins  the  business 
reporting  staff  in  Riverside. 

THOMAS  G.  NORTON,  circulation 
director  at  the  Asheville  (N.C.)  Citizen- 
Times,  has  been  named  circulation 
director  at  the  Alton,  Ill.,  Telegraph. 
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Times  Mirror 
locks  in 
Netscape  gain 

Times  mirror  go.  is  locking  in  a 
2,000%-plus  gain  on  an  investment 
in  Netscape  Communications  Corp.  with 
a  bond  offering  —  and  it’s  deferring 
taxes  in  the  process. 

The  newspaper  giant  bought  a  $4  mil¬ 
lion  stake  in  the  hot  Internet  access 
provider  last  April,  before  it  went  public. 
Today  the  investment  is  worth  $93  mil¬ 
lion. 

Other  major  media  concerns,  includ¬ 
ing  Knight-Ridder  Inc.  and  Hearst  Corp., 
also  bought  stock. 

Netscape  shares  went  on  the  market 
in  August  at  $14  and  soared  to  a  peak  of 
$87  by  December.  But  the  volatile  stock 
has  since  plummeted,  trading  in  the  $45 
range  at  presstime. 

Under  the  terms  of  the  original  pur¬ 
chase,  Times  Mirror  cannot  sell  the 
shares  until  April  1997.  So,  to  take  advan¬ 
tage  of  the  windfall  it’s  reaped,  the  com¬ 
pany  is  offering  up  to  1.5  million 
Premium  Equity  Participating  Securities, 
known  as  “PEPS,”  against  the  stock.  Those 
securities,  offered  through  Morgan 
Stanley  &  Co.  Inc.,  will  go  for  the  par 
Netscape  value  at  the  time  of  the  offering. 

While  the  company  is  cashing  in  now, 
it  won’t  have  to  pay  capital  gains  taxes 
until  it  actually  lets  the  stock  go.  It  is 
expected  to  sell  the  shares  in  five  years, 
when  the  bonds  will  mature. 

The  New  York  Post  called  the  move 
“another  feather  in  the  cap”  of  Times 
Mirror  chairman,  president  and  CEO 
Mark  H.  Willes,  who  has  restored  the 
company  to  financial  health  with  strin¬ 
gent  cost<utting  since  his  arrival  last 
spring. 

Times  Mirror  also  said  it  was  going  to 
“explore  strategic  alternatives”  to  its 
higher-education  publishing  group  and  a 
technical  publisher.  Reports  put  the 
value  of  the  sale  at  $750  million. 

The  plan  reflects  the  company’s  “con¬ 
viction  that  we  must  concentrate  our 
resources  in  those  businesses  in  which 
we  can  be  market  leaders,”  Willes  said. 
“In  today’s  global  marketplace,  that 
means  being  number  one  or  two.” 

Tunes  Mirror  ranks  fifth  in  college 
publishing. 

While  the  company  is  shedding  some 
assets,  it’s  acquiring  others.  National 


Journal  Inc.,  a  Times  Mirror  company, 
announced  it  will  buy  American  Political 
Network,  a  publisher  of  electronic  politi¬ 
cal  news  reports. 

Objectively 
speaking, 
of  course 

As  PART  OF  his  responsibilities  as 
business  editor  for  the  New  York 
Post,  David  Yelland  has  reported  on  the 
maricet  moves  of  some  of  America’s 
largest  corporations. 

But  on  March  11,  Yelland  abandoned 
his  role  as  an  objective  chronicler  of  fact 
and  took  on  the  mantle  of  critic.  His  sub¬ 
ject?  The  New  York  Times,  a  crosstown 
competitor.  In  a  column  entiUed,  “The 
Downsizing  of  the  New  York  Times,” 
Yelland  ridiculed  the  Times'  business 
coverage,  insisting  the  Times  routinely 
chased  stories  the  Post  broke  first. 

He  also  predicted  a  coming  bloodbath 
at  the  “monumentally  inefficient”  Tunes 
Co.,  with  hundreds  of  employees  losing 
their  jobs  to  downsizing  cuts. 

Yelland  employed  the  blunt  jargon 
Post  readers  so  love: 

“Business  leaders  deserve  better  than 
the  Times  —  which  I’d  argue  is  not  only 
anti-business  it  is  also  unprofessional: 
journalistically  it’s  a  pile  of  ^ubage.” 

He  ended  with  a  gentle  admonition: 
“Downsize  the  Times,  by  downsizing 
your  morning  reading  and  ignoring  it.” 

When  contacted  by  E&P,  Times 
spokeswoman  Nancy  Nielsen  laughed 
and  said  the  newspaper  had  no  com¬ 
ment  on  the  column. 


Reporter  joins 
Buchanan  brigade 

JOHN  CONDIT  HAS  resigned  as  a 
reporter  forWHIO-TV  in  Dayton,  Ohio, 
to  become  national  press  secretary  for 
Republican  presidential  candidate  Pat 
Buchanan. 

WHIO  announced  Feb.  28  that  Condit 
joined  the  Buchanan  campaign  for  the 
South  Carolina  primary. 

Pioneer  Press 
launches  new 
weekly  paper 

HOLUNGER  INTERNATIONAL’S 

Pioneer  Press  will  launch  the 
Ariington  Heights  Post  April  4,  the  48th 
newspaper  in  the  chain  of  weeklies  in 
the  Chicago  metropolitan  area. 

HoUinger  said  the  launch  will  push  the 
chain’s  circulation  over  the  200,00(>copy 
mark,  which  it  said  would  make  it  the 
largest  suburban  weekly  group  in  the 
United  States. 

Switching  from 
p.m.  to  a.m. 

The  HOLLAND  (MICH.)  Sentinel  is 
switching  from  an  afternoon  news¬ 
paper  to  a  morning  edition,  starting 
May  28. 

The  100-year-old  newspaper  is  pub¬ 
lished  in  the  afternoon  Monday  through 
Friday  and  in  the  morning  on  Saturday 
and  Sunday. 


RRA,  INC.  &  ASSOCIATES 

customized  consulting 
services  for  the  printing  and 
publishing  industry 

•  master  planning  •  process  layout 
•  architecture  •  engineering  •  facility  upgrading 
•  project  and  construction  management 
617-784-7501 


DWIGHT  L.  ROGERS 


m 


CONSUHANTS  &  DeSGNERS  FOR  THE  PmNT»1G  ImXJSTRY 
INC.  1 3  Bluff  Head  Rd.,  Sharon,  MA  02067  Fox:  617-784-5450 


March  23, 1996  ■  Editor  &  Pubusher  23 


BY  DEBRA  GERSH  HERNANDEZ 


The  Latest  On 
Courtroom  Cameras 


Judicial  , 
Conference 
leaves  each 
federal  appeals 
court  free  to 
determine 
camera  access 


A  RECENT  DECISION  firotn  the  Judicial 
Conference  of  the  United  States  will 
leave  each  federal  appeals  court  ftee 
to  determine  whether  it  will  allow 
camera  coverage  of  appellate  argu¬ 
ments.  The  narrow  margin  that  allowed  this  pro¬ 
posal  to  pass  by  a  14-12  vote  underscores  how 
contentious  this  i^ue  has  been  for  the  federal 
judges  who  make  up  the  Conference. 

Opponents  described  it  as  “the  camel’s  nose 
under  the  tent”  or  “a  foot  in  the  door,”  according  to 
Sixth  Circuit  Court  of  Appeals  Chief  Judge  Gilbert 
S.  Merritt,  chairman  of  the 
Conference’s  Executive 
Committee.  “We’ll  see  if  that 
is  true.” 

Merritt  said  he  will  recom¬ 
mend  that  cameras  be 
allowed  in  his  circuit  “and 
generally,”  although  he  could 
not  predict  how  his  col¬ 
leagues  would  vote. 

One  likely  circuit  for  adop¬ 
tion  is  the  Second  Circuit  — 
which  includes  Connecticut, 
New  York  and  Vermont  —  where  the  sponsor  of 
this  proposal.  Chief  Judge  Jon 
O.  Newman,  sits,  Merritt  said. 

Merritt  agreed  that  allow¬ 
ing  each  circuit  to  create  its 
own  rules  could  be  disorder¬ 
ly,  but  he  noted  that,  “There  is 
a  general  opposition  in  the 
judiciary  to  cameras.The  pre¬ 
vailing  view  is  against  it.TTus 
was  as  much  as  Judge 
Newman  and  those  in  favor 
of  it  could  get  done.” 

The  circuit  courts  also  can 
decide  whether  to  allow 
cameras  to  cover  both  civil 
and  criminal  appeals,  but 
whether  that  would  super¬ 
sede  existing  rules  barring 
cameras  from  federal  crimi¬ 
nal  trials  is  a  legal  question 
that  remains  unresolved, 

Merritt  added. 

The  nation’s  highest  feder¬ 
al  appeals  court,  the  U.S. 

Supreme  Court,  will  continue 
its  long-standing  ban  on  any 


electronic  coverage  of  its  proceedings. 

The  Judicial  Conference  is  the  policy-making 
body  for  the  federal  court  system.  Its  chairman  is 
the  Chief  Justice  of  the  Supreme  Court  and  its 
members  include  the  chief  judges  of  the  13  U.S. 
Courts  of  Appeals,  a  district  judge  from  each  of  the 
12  circuits  and  the  chief  judge  of  the  Court  of 
International  Trade. 

The  Conference  began  its  cameras  in  the  court¬ 
room  experiment  in  September  1990,  when  it 
approved  a  plan  to  test  electronic  media  coverage 
of  civil  cases  in  six  district  and  two  appellate 
courts.The  program  began  in  July  1991  and  ended 
in  December  1 994. 

At  its  September  1994  meeting,  the  Conference 
considered  a  committee  recommendation  to  allow 
the  photographing,  broadcasting  and  recording  of 
civil  proceedings  in  federal  trial  and  appellate 
courts,  but  the  measure  was  voted  down,  as  was 
another  proposal  to  allow  cameras  in  criminal  pro¬ 
ceedings.  When  asked  if  the  issue  might  be 
revived,  Merritt  said  he  thought  “this  is  going  to  be 
a  very  gradual  process.  If  cameras  in  the  appellate 
courts  works  out  over  time,  there  probably  will  be 
some  re-evaluation  of  this  other  matter.” 

Reporters  Committee  for  Freedom  of  the  Press 
executive  director  Jane  E. 
Kirtley,  an  ardent  supporter 
of  cameras  in  the  courts, 
called  the  decision  “not  an 
unmixed  blessing,”  noting 
that  the  continued  ban  in  the 
district  courts  was  unfortu¬ 
nate,  but  not  unexpected. 
Kirdey  was  very  pleased  by 
the  decision  regarding  the 
appellate  courts,  however, 
noting  that,  “This  puts  it 
squarely  before  the  appellate 
judges  whether  their  own 
discomfort  outweighs  the 
public’s  right  to  know.”  It  will 
be  good  for  more  judges  to 
have  the  experience  of  cameras 
in  their  courtrooms,  so  they 
can  find  out  that  it  “doesn’t 
hurt  too  much,”  she  added. 

“I’m  a  believer  that  the 
more,  the  better,”  she  said. 
“The  unusual  cases,  like  O.J. 
Simpson,  are  not  representa¬ 
tive.” 


"This  puts  it  squarely  before  the  appellate 
judges  whether  their  own  discomfort 
outweighs  the  public's  right  to  know." 

—  Reporters  Committee  for  Freedom  of 
the  Press  executive  director 
Jane  E.  Kirtley 
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Judge  dismisses 
gay  suicide  suit 

A  JUDGE  HAS  dismissed  a  libel  suit 
brought  by  the  survivors  of  a  man 
who  killed  himself  after  the  San 
Antonio  Express-News  reported  he  had 
been  arrested  in  a  crackdown  on  sex 
offenders  at  a  park. 

Benny  Hogan,  an  insurance  adjuster, 
became  distraught  after  seeing  his  name 
in  print  two  weeks  after  his  arrest 
because  no  one  knew  he  was  gay,  saidT. 
Allen  Rasmussen,  who  filed  the  suit  on 
behalf  of  Hogan’s  mother  and  siblings. 

Hogan  killed  himself  on  June  5, 1994, 
three  days  after  the  paper  ran  its  story. 

In  the  lawsuit,  filed  last  November,  the 
relatives  sought  unspecified  damages, 
claiming  invasion  of  privacy,  intentional 
infliction  of  emotional  distress  and 
wrongful  death. 

Mark  Cannon,  attorney  for  the 
Express-News,  argued  that  the  article  was 
accurate  and  based  on  a  police  report 
that  was  public  record. 


District  Judge  David  Peeples  dismissed 
the  suit  last  month. 

Rasmussen  said  the  ruling  would  be 
appealed.  — AP 

$2  million 
libel  award 

A  JURY  AWARDED  more  than  $2  mil¬ 
lion  to  an  attorney  who  claimed 
he  was  libeled  by  a  newspaper  report 
that  incorrectly  said  he  filed  for  bank¬ 
ruptcy. 

Richard  and  Jeri  Schlegel  filed  a  law¬ 
suit  against  the  Ottumwa  (Iowa) 
Courier  for  the  April  19,  1993,  report. 
The  newspaper,  which  mistakenly 
included  Schlegel’s  name  in  a  list  of  peo¬ 
ple  who  filed  for  bankruptcy,  ran  a  front¬ 
page  correction  the  next  day. 

In  its  decision,  the  jury  awarded  the 
Schlegels  $2  million  in  punitive  damages, 
and  $230,000  in  compensatory  damages 
for  impairment  of  reputation,  personal 
humiliation,  past  mental  anguish  and  suf¬ 
fering. 


It  also  awarded  Jeri  Schlegel  $150,0(X) 
for  loss  of  past  and  future  spousal  com¬ 
panionship  and  support. 

The  newspaper’s  attorney,  Kasey 
Kincaid,  argued  that  the  mistake  was  a 
clerical  error. 

The  newspaper  said  the  list  should 
have  included  one  of  Schlegel’s  clients, 
but  not  Schlegel. 

Kincaid  also  contended  that  Schlegel 
wasn’t  making  any  claims  that  he  had 
lost  earnings  or  suffered  other  economic 
damage  from  the  report. 

The  Schlegels’  attorney,  Stephen 
Lombardi,  said  editors  should  have 
caught  the  error. 

The  newspaper  plans  to  challenge  the 
verdict.  —  AP 

Tribune  deals 

Tribune  CO.  has  completed  the 
acquisition  of  two  educational  pub¬ 
lishers,  Educational  Publishing  Corp.  and 
NTC  Publishing  Group. 

The  transactions,  announced  earlier 
this  year,  were  valued  at  $282  million. 


r  Fellowships 


COVERING 
INSURANCE  ISSUES 

18  FULL  SCHOLARSHIPS  OFFERED  FOR  3-1/2  DAY  PROGRAM 

The  National  Press  Foundation  and  The  American  College  are  offering  18  full  fellow¬ 
ships  to  qualified  U.S.  and  Canadian  journalists  for  a  three-and-a-half  day  program  on  the  subjects 
of  life  and  health  insurance.  The  program  will  be  held  from  June  2-5,  1996,  on  the  campus  of  The 
American  College,  in  Bryn  Mawr,  Pennsylvania.  Full  fellowships  including  tuition,  transportation,  hous¬ 
ing  and  meals  will  be  awarded  to  competitively  chosen  print  and  broadcast  journalists.  The  application 
deadline  is  April  22. 

The  purpose  of  the  program  is  to  provide  reporters,  editors  and  producers  with  the  oppor¬ 
tunity  to  enhance  their  knowledge  of  life  and  health  insurance  and  other  related  Issues.  The  program 
will  offer  a  balanced  context  for  financial  coverage.  Seminar  sessions  will  include  information  about 
the  historical  development  of  the  insurance  industry;  its  financial  structure;  and  product,  delivery  and 
financial  rating  systems.  Contemporary  public  policy  issues  relating  to  the  life  and  health  insurance 
industry  will  be  examined  as  well.  Most  classes  will  be  led  by  college  and  university  professors  who 
specialize  in  teaching  about  insurance  matters.  Some  sessions  will  feature  insurance  industry  execu¬ 
tives,  financial  advisors,  insurance  ^ents  and  industry  regulators.  The  sessions  will  be  highly  par¬ 
ticipatory  and  always  on-the-record. 

To  apply,  applicants  must  send  a  letter  stating  why  the  applicant  and  his/her  news  organization 
would  benefit  from  this  program;  a  letter  of  support  from  a  senior  editor;  a  brief  resume;  and  one  clip 
on  a  financial  topic.  Applications  will  not  be  returned. 

Send  applications  to  Insurance  Program,  National  Press  Foundation,  1282  National  Press 
Building,  Washington,  D.C.  20045.  For  information  call  202-662-7356;  the  fax  is  202-662-1232; 
the  e-mail  is  NPFLYNN@AOL.COM. 

The  program  is  funded  through  a  grant  from  the  Life  and  Health  Insurance  Foundation  for  Education, 
a  non-profit  organization  devoted  to  educating  the  public  about  the  role  and  value  of  life  and  health  insurance.  The 
American  College  is  a  non-profit,  academically  accredited  institution.  The  National  Press  Foundation  is  an 
independent,  non-profit,  non-partisan  organization  offering  professional  development  opportunities  for  journalists. 

Excellence  in  Journalism 

National  Press  Foundation 
Washington  Journalism  Center 
1282  National  Press  Building,  Washington.  DC  20045 
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BY  DEBRA  GERSH  HERNANDEZ 


A  Remedy  For 
Newspapers? 


The  confusing  OEFINmON  of  inde¬ 
pendent  contractors,  as  outlined  by  the 
Internal  Revenue  Service,  is  the  target 
of  new  legislation  in  the  Senate. 
Introduced  by  the  Senate’s  Small 
Business  Committee  chairman.  Sen.  Christopher  S. 
Bond  (R-Mo.),  and  co-sponsored  by  Sen.  Don 
Nickles  (R-Okla.),  chairman  of  the  Senate 
Republican  Policy  Committee,  the  Independent 
Contractor  Tax  Simplification  Act  of  1996  is 
designed  to  remedy  what  they  called  the  number- 
one  concern  of  small  businesses. 


In  his  floor  comments 
introducing  the  legislation. 
Bond  called  the  IRS  20-lactor 
test  “a  nightmare  of  subjectiv¬ 
ity  and  unpredictability  for 
small  business  owners. 

“Our  bill  provides  a  short 
list  of  simple,  clear  and  objec¬ 
tive  standards  that  wUl  allow 


all  taxpayers  to  understand  what  the  law  says 
about  who  is  an  employee  and  who  is  an  indepen¬ 
dent  contractor,”  Bond  said. 

According  to  Bond,  the  bill  “sets  out  three  sim¬ 
ple  questions  to  be  asked  in  determining  whether 


a  person  providing  services  to  another  is  an 
employee  or  an  independent  contractor.” 

“First,  is  there  a  written  agreement  between  the 
parties?  Second,  does  it  appear  the  worker  has 
made  some  investment,  such  as  incurring  substan¬ 
tial  unreimbursed  expenses  or  being  paid  primarily 
on  a  commission  basis?  Third,  does  the  worker 
appear  to  have  some  independence,  such  as  having 
his  own  place  of  business?” 

Bond  said  the  proposal  does  not  “involve  a  give¬ 
away  from  the  Federal  Treasury”  and  he  believes 
the  Finance  Committee  “can  find  an  acceptable 
revenue  offset  for  this  worthy  purpose,  if  any  is 
required.” 

Nickles  commented  that  the  previous  “lack  of 
decisive  congressional  action  combined  vwth 
aggressive  dislike  of  independent  contractors  by 
the  IRS  has  subjected  many  basinesses  to  abusive 
audits  and  unfair  penalties. 

“In  effect,  our  government  is  killing  the  indepen¬ 
dent  contractor,”  he  added. 

“It  is  not  fair  to  business,  nor  is  it  conducive  to 
the  entrepreneurial  spirit  of  this  countr>',  to  leave 
the  question  of  worker  classification  up  to  the 
whim  of  the  IRS,”  Nickles  stated. 

Rep.  Jon  Christensen  (R-Neb.),  the  sponsor  of 


Nobody  covers  newspaper 

NEWSPAPER 

tech  news  as  well  as  E&P.  In 
fact,  looking  at  the  volume  of 

TECH 

tech  news  in  E&P  every  year, 
you  might  think  tech/produc¬ 
tion  news  is  our  main  focus. 

PRODUCTION 

But,  we’re  just  doing  what 

NEWS 

we’ve  always  done:  reporting 
the  news  of  the  newspaper 
industry  -  in  all  areas  -  com¬ 
prehensively.  And  because  tech 

EVERY 

news  is  important  to  you,  it’s 
an  important  part  of  E&P  every 
week. 

WEEK 

similar  legislation  in  the 
House,  which  has  more  than 
200  co-sponsors,  called  the 
Senate  bill  “a  major  leap  for¬ 
ward.” 

“Those  who  support  get¬ 
ting  the  IRS  off  working  peo¬ 
ple’s  backs  should  come 
together  with  us  to  pass 
these  bills,”  Christensen 
remarked. 

The  independent  contrac¬ 
tor  issue  is  of  major  concern 
to  the  newspaper  industry, 
which  utilizes  such  workers 
in  a  variety  of  ways,  not  the 
least  of  which  is  as  distribu¬ 
tors  and  carriers. 

A  number  of  community 
papers  have  been  hit  espe¬ 
cially  hard,  being  served  with 
enormous  back-tax  bills, 
some  that  threaten  to  put 
them  out  of  business,  after 
IRS  auditors  reclassified  inde¬ 
pendent  contractors  as 
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employees. 

The  IRS  test,  said  National  Newspaper 
Association  chairman  R.  Jack  Fishman,  president  of 
Lakeway  Publishers  Inc.,  Morristown,Tenn.,“is  so 
vague  and  subjective  that  neither  the  contractors 
nor  the  newspapers  know  where  they  stand.” 

“When  the  IRS  has  applied  this  test,  more  often 
than  not,  these  independent  contractors  turn  out, 
according  to  the  IRS,  to  be  employees  of  the  news¬ 
paper,  who  should  have  been  subject  to  tax  with¬ 
holding,  health  insurance,  and  all  other  benefits,” 
Fishman  commented. 

“After  an  IRS  audit,  when  you  add  up  all  the 
back  charges  and  penalties  IRS  can  assess,  both  the 
contractors  and  the  ne>\'spapers  can  be  badly  dam¬ 
aged,”  he  added. 

Newspaper  Association  of  America  president  and 
CEO  Jolm  E  Sturm  called  the  Bond-Nickles  bill  “a 
good  step  in  the  right  direction. 

“I  think  it  would  be  very  good  for  newspapers  if 
it’s  enacted  as  is,”  Sturm  added.  “It’s  a  good  bill,  and 
it  absolutely  goes  in  the  right  direction.” 

The  real-life  problems  facing  small  newspapers 
were  highlighted  last  year,  in  hearings  before  the 
House  Small  Business  Committee’s  Tax  and  Finance 
Subcommittee. 

Lockwood  Phillips,  associate  publisher  and  gen¬ 
eral  manager  of  the  Carteret  County  News-Times, 
Morehead  City,  N.C.,  testifying  on  behalf  of  the 
NNA,  gave  the  panel  numerous  examples  of  small 
newspapers  who  had  been  audited  and  fined  sub¬ 
stantially. 

“Our  experts  tell  us  that  in  about  nine  out  of  10 


cases,  the  ERS  finds  persons  classified  as  indepen¬ 
dent  contractors  should  be  reclassified  as  employ¬ 
ees,”  he  testified. 

“Since  about  90%  of  all  daily  newspapers  and 
many  weekly  newspapers  use  independent  con¬ 
tractors  to  sell  or  distribute  newspapers  to  home 
delivery  subscribers,  it  makes  us  a  fat  target  for  the 
IRS,”  Phillips  remarked. 


BY  M.L.  STEIN 

Ordinance 
Aims  To  Stop 
Rack  Theft 


THEFTS  OF  free  newspapers  have  fallen  into  a 
legal  area,  but  not  anymore  in  San  Francisco. 

In  what  may  be  the  first  such  legislation  in  the 
nlAion,  the  Board  of  Supervisors  imanimously 
passed  an  ordinance  making  such  pilfering  a  misde¬ 
meanor  with  fines  up  to  $500  upon  conviction. 
Recyclers  who  buy  the  booty  also  are  subject  to 
prosecution. 

The  law  also  makes  it  a  crime  to  remove  stacks  of 
papers  for  the  express  purpose  of  preventing  others 
from  reading  their  content. 

(See  Theft  on  page  53) 


£D  INFORMAnON 
OUT  INSURANCE? 


life. 


If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can’t  help. 

But  if  it's  about  personal  insurance,  we  can. 
When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  health 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


state  Farm  Insurance 
Home  Office:  Bloomington,  III. 


A 
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BY  LAURA  REINA 

Controversial 
PETA  Ad 


Ad  altackin}* 
the  making  of 
Prciuarin  will  he 
subtHitled  to 
uews/Hiffers  jn 
April  if  le}>(d 
ttcliou  doesn’t 
stop  the 
canipnif>n 


A  CONTROVERSIAL  AD  created  by  the 
People  for  the  Ethical  Treatment  of 
Animals  (PETA),  to  protest  the  use  of 
pregnant  mare  urine  for  the  creation 
of  Premarin,  is  scheduled  to  be  sub¬ 
mitted  for  publication  in  newspapers  some  time 
this  spring,  according  to  Dan  Mathews,  PETA’s 
director  of  international  campaigns. 

The  latest  PETA  ad  is  a  parody  of  the  Milk 
Board’s  popular  “Milk.  What  a  Surprise.”  campaign, 
where  celebrities  tout  the  benefits  of  milk  while 
donning  white  milk  mustaches. 

Instead,  PETA’s  ad  includes 
a  photo  of  comedian/actor 
Sandra  Bernhard  wearing  a 
yellow  mustache  claiming, 
“Urine.  What  a  Surprise.” 

PETA  has  been  threatened 
with  legal  action  if  the  organ¬ 
ization  follows  through  with 
the  campaign.  PETA  has 
received  a  letter  from  the  law 
offices  of  Loeb  and  Loeb, 
counsel  to  Bozell  Worldwide 
Inc.,  the  advertising  agency 
for  the  Milk  Board,  which 
read:  “While  our  client 
respects  your  right  to  promote  the  goals  of  your 
organization,  it  simply  cannot  allow  you  to  misap¬ 
propriate  the  well-known  and  popular  campaign  it 
created  for  the  Milk  Board  .... 

“Moreover,  the  line  for  the  campaign, ‘Milk. 
What  a  Surprise.’  is  a  trademark  of  the  Milk  Board 
and  is  expected  to  receive  federal  registration  within 
the  next  several  weeks.  PETA’s  use  of  ‘Premarin  [sic] . 
What  a  Surprise.’  is  an  infringement  of  that  trademark 
and  is  likely  to  cause  confusion  among  consumers 
regarding  the  origin  of  your  advertisement.” 

Premarin  is  an  estrogen-replacement  drug  manu¬ 
factured  by  pharmaceutical  giant, Wyeth-Ayerst. 
According  to  a  release  put  out  by  PETA,  “The  pro¬ 
duction  of  Premarin  involves  impregnating  horses, 
year  after  year,  and  selling  their  foals  to  slaughter. 
The  mares  are  severely  stressed  from  continually 
losing  their  foals,  from  being  confined  and 
cramped  in  stalls,  and  from  being  kept  dehydrated 
so  their  urine  is  concentrated.” 

PETA’s  ad  will  run  for  the  first  time,  full  page,  in 
the  April  issue  of  Interview  magazine,  which 
comes  out  the  last  week  of  March. 

Mathews  said  that  PETA  hopes  to  run  these  ads 
in  newspapers  this  spring.  The  organization  is  look- 


The  controversial  PETA  ad 


ing  to  place  the  ads  in  newspapers  in  Pennsylvania, 
the  state  where  Wyeth-Ayerst  is  located,  and  in 
North  Dakota,  where  the  horse  farms  are  located. 

Mathews  said  there  have  been  other  parodies  of 
the  milk  ad  by  other  companies/organizations,  and 
no  legal  action  has  been  taken  against  them. 
Therefore,  he  said,  PETA  will  run  the  ad  as  planned. 

“I  don’t  think  ours  will  be  any  different,”  said 
Mathews. 


Trautmann  Named 
Sales  Manager 


TRAUTMANN  IS  now  New  York  sales  manager 
for  Parade  magazine.  Prior  to  his  new  position, 
Trautmarm  was  senior  sales  representative  for  Golf 
^st  magazine. 

He  has  also  worked  in  an  advertising  sales  capaci¬ 
ty  for  Family  Circle,  Home  Mechanix,  and  Seventeen 
magazines. 
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ADVERTISING/PROMOTION 


Evans  joins 
Baltimore  Sun 

Harlan  B.  EVANS,  the  president 
and  chief  operating  officer  of 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  is  now  division  manager  for 
national  and  major  retail  accounts  for 
the  Baltimore  Sun. 

At  the  Sun,  he  will  be  responsible  for 
national,  financial,  health,  education, 
travel,  entertainment,  major  retailers 
and  ad  agency  accounts.The  paper’s  ad 
department  was  reorganized  to  be 
more  customer-focused  and  responsive. 

Evans  joined  CWO&O  in  1990  as 
manager  of  the  San  Francisco  office, 
became  manager  of  the  Los  Angeles 
office  in  1992,  and  became  president 
and  chief  operating  officer  in  1993.  As 
president  and  chief  operating  officer,  he 
was  responsible  for  daily  operations, 
assisting  client  development,  and 
national  sales  management. 

Michael  J.Veitch,  chief  executive  offi¬ 
cer  of  CWO&O  said,  “While  this  is  a 
great  opportunity  for  Harlan  and  his 
family,  1  will  personally  miss  his  day-to- 
day  counsel  on  the  issues  that  affect  our 
company.  His  energy,  creativity  and 
experience  will  serve  liim  well  in  his 
new  job,  but  he  will  be  missed  by  all  of 
us  here  at  CWO&O.” 


Conipapy  To  Popular  Beliel, 
Success  Can  Fall  nighi  inio  Your  lapiop. 


You’ve  recruited  the  best.  Invested  in  training,  market  research,  cellular  phones.  But 
have  you  done  everything  you  can  to  insure  the  success  of  your  advertising  sales  team? 


Orange  County 
Register  picks 
ad  agency 

The  orange  county  Register 
has  picked  the  Costa  Mesa,  Calif., 
office  of  Bozell/Salvati  Montgomery 
Sakoda  as  its  advertising  agency,  John 
Walsh,  vice  president  of  consumer  mar¬ 
keting  announced. 

Walsh  said  he  was  confident  B/SMS 
will  help  the  paper  “successfully  launch 
and  brand  new  products  and  services 
as  we  expand  our  portfolio  beyond 
print  on  paper.” 

Phil  Salvati,  the  agency’s  executive 
vice  president  and  general  manager, 
termed  the  linkage  a  “great  match,” 
adding,  “We  have  the  same  Orange 
County  roots  and  are  both  thriving 
today  in  the  same  marketplace.” 

B/SMS  is  part  of  Bozell  Worldwide, 
which  has  80  offices  in  more  than  60 
countries. 


Consider  how  much  more  productive  they  could  be  with  contract,  account,  and  demographic 
data  immediately  available.  The  ability  to  close  the  sale,  now,  without  returning  to  the 
office  to  gather  information.  A  more  professional  and  effective  approach  to  advertising 
sales.  Consider  MASS  (Mobile  Advertising  Sales  System). 

With  MASS,  everything  your  sales  reps  need  to  close  a  sale  falls  right  info  their  laptops. 
Arming  them  with  timely,  accurate,  individualized  information,  MASS  allows  your  sales 
force  to  combine  critical  information  with  creative  presentations  and  spec  ads  keyed  to 
your  unique  market.  In  short,  they’ll  spend  more  time  selling,  more  time  with  prospects 
and  customers,  less  time  gathering  facts  and  figures.  And  that’s  time  better  spent. 

What’s  more,  MASS  works  with  you,  with  your  current  systems.  It  can  run  on  either  Apple™ 
or  Windows™  platforms.  It  can  even  interface  with  ADMARC™  Collier-Jackson™  or  your  own 
in-house  system.  So  whatever  investments  you  have  in  place  can  stay  in  place. 

Then  there’s  MASS’S  automated,  integrated  Ad  Order  Entry  module.  Easily  customized  to 
meet  your  insertion  order  specifications,  AOE  makes  it  possible  for  salespeople  to  input 
orders  directly  from  the  field.  This  means  real  single-point  order  entry. 


With  MASS,  your  sales  team  will  possess  a  mobile  array  of  tools  for  opening  doors  to  new 
accounts  and  expanding  relationships  with  current  customers. 

They’ll  work  more  efficiently,  more  effectively.  Smarter. 

Can  success  be  far  behind? 


For  more  information  on  MASS,  rail  Bill  Parley  or  Jean  McDermott  at  1-800-801-3771 
Or  visit  the  GMTI  home  rage  at  httD//www.Qmti.com. 
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Some  of  the  most 
^citing  drama  won't  be 

on  Broadway  the  week  of  April  28,  it  will  be  taking  place  at  the 


Waldorf  Astoria  in  New  York.  That's  where  the  annual  con¬ 


vention  of  American  newspaper  publishers  will  take  place.  And 
you  can  bet  the  dialogue  will  be  stirring  and  memorable. 


Each  year,  during  this  most  important  meeting  of  the  year,  pub¬ 
lishers  discuss,  predict,  plan,  and  promote  the  future  of  the 
industry.  It's  high  drama  ...  and  these  players  aren't  acting! 


PuMishers  Love  llieir  E&P 

The  convention  issue  of  Editor  &  Publisher  will  be  distributed 
during  registration  and  throughout  the  convention.  Publishers 
carry  ESP  at  the  convention  to  read  articles  between  meetings, 
to  preview  convention  schedules  and  highlights,  and  to  contact 
associates  by  using  the  popular  "Who's  Staying  Where"  guide 
that  lists  convention  attendees  and  their  hotels. 


Ilio  Nowspcq»er  Industiy  Looks  lo  E&P 

The  whole  newspaper  industry  watches  this  convention  very 
closely.  Readers  not  attending  the  convention  examine  this 
issue  to  learn  what  will  be  going  on  and  who  will  be  attending. 

For  more  than  1  (X)  years,  newspaper  professionals  hove  been 
relying  on  E&P  for  complete,  accurate,  unbiased  reports.  Now, 
more  than  ever,  the  industry  looks  to  E&P  to  keep  informed  of 
industry  trends  and  new  technology. 

Ccqrture  Hie  Highest  Level  of  News|Mq^er 
Pecisien  Mcdcers 

Your  advertising  in  our  special  NAA  Publishers  Convention 
issue  vrill  reach  newspaper  publishers  and  other  key  decision 
makers  with  a  high  interest  in  the  future  of  the  industry.  Make 
sure  your  advertising  message  is  included  in  this  special  issue. 
Call  Vice  President  of  Advertising  Mike  Dardano  at 
(212)  675-4380,  ext.  155,  to  make  your  reservations  today. 
Or  call  your  local  E&P  advertising  representative. 


NAA  PtUishers  CoivMrfiM, 
April  28  -  Map  1 


Editor  &  Publisher 
NAA  Publishers 
Convention  Issue 
April  27 

Space  Reservation  Deadline:  Friday,  April  1 2 
Copy  Deadline:  Tuesday,  April  1 6 

Ad  Rotes 

Full  Page  . $3,620 

2/3  Page . $2,825 

1/2  Page . $2,135 

1  /3  Page . $1 ,525 

1/4  Page . $1,265 

or  your  E&P  contract  rate  applies. 

Color  Rotes 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-cokv  process  space  and  color  charge: 
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ADVERTISING/PROMOTION 


BY  M.L.  STEIN 


Rejected 
Ad  Flap 


Amnesty  international 

USA  said  the  Houston 
Chronicle  refused  to  run 
its  ad  questioning  Shell  Oil 
Company’s  stance  on 
alleged  human  rights  violations  in 
Nigeria  because  the  newspaper  did  not 
want  to  offend  a  major  advertiser. 

A  spokesperson  for  Amnesty  USA  said 
this  is  what  she  was  told  by  an  ad-taker 
who  rejected  the  ad. 

Chronicle  ad  director  Jim  Pollard, 
who  was  unaware 
of  the  circum¬ 
stances  surround¬ 
ing  the  rejection 
of  the  ad  because 
he  was  out  of 
town  at  that  time, 
denied  Shell  is  a 
major  advertiser  in 
the  newspaper. 

He  added,  how¬ 
ever,  that  he  also 
“probably”  would  have  rejected  the  ad. 

Three  billboard  companies,  including 
Gannett  Outdoor  Co.  Inc.,  also  declined 
to  sell  space  to  the  international  human 
rights  organization,  according  to  Lurma 
Rackley,  Amnesty  USA’s  deputy  director 
for  communications  in  Washington,  D.C. 
Shell  Oil  Co.,  a  division  of  Shell 
International  Petroleum  Company,  Ltd., 
is  headquartered  in  Houston. 

Rackley  said  Amnesty  attempted  late 
last  year  to  place  a  quarter-page  ad  in 
the  Chronicle  that  read:  “Nine  hanged 
in  Nigeria.  Are  Shell  Oil’s  hands  clean? 
Call  1-800  AMNESTY  for  more  informa¬ 
tion.  Amnesty  International  USA.  ‘Keep 


the  light  on  human  rights.’ "Amnesty’s 
candle  logo  accompanied  the  text. 

The  ad  referred  to  the  Nigerian  gov¬ 
ernment’s  hanging  last  year  of  author 
Ken  Saro-Wiwa  and  eight  other  dissi¬ 
dents,  which  drew  strong  protests  from 
Amnesty  International  and  other  human 
rights  groups,  including  the  American 
Committee  to  Protect  Journalists  and  its 
Canadian  counterpart.These  organiza¬ 
tions  and  Western  correspondents  have 
reported  an  immense  government 

crackdown  on  the  Nigerian 
press  and  other  real  or  imag¬ 
ined  critics  of  the  military 
regime.  Scores  of  journalists 
have  been  arrested  and  news¬ 
papers  torched,  the  reports 
say. 

Rackley  said  she  was  told 
by  a  Chronicle  ad-taker  that 
her  supervisor  rejected  the 
copy  because  it  was  “too 
strong.  The  woman  said  the 
paper  did  not  want  to  offend  Shell, 
which  was  regarded  as  a  good  corpo¬ 
rate  citizen  in  Houston.”  The  ad  eventu¬ 
ally  was  displayed  on  municipal  buses  in 
Washington,  D.C.,  she  added. 

“I  think  they  [the  Chronicle]  were 
being  a  little  unfair,”  Rackley  said.  “We 
were  not  being  accusatory;  we  were  just 
raising  a  question.” 

Pollard  said  the  paper’s  policy  is  not 
to  accept  any  ad  “that  would  be  offen¬ 
sive  to  the  reader.  “Taking  a  poke  at  an 
organization”  would  fall  under  this  rule, 
he  added.  “I  probably  would  have 
turned  down  the  ad.” 

Pollard  said  Shell  was  not  a  major 


Reason  for 
Houston 
Chronicle’s 
rejection  of 
Amnesty 
'  International 
USA  ad  debated 


Newspapers  First  adds  papers 


Newspapers  hrst  is  now  national 
ad  rep  for  Contra  Costa  News¬ 
papers,  the  Fort  Worth  Star-Telegram, 
and  the  St  Petersburg  Times.  In  the  Jan. 
23  issue  of  E&P,  it  was  incorrectly  stated 
that  Contra  Costa  Newspapers’  total  read¬ 
ership  is  nearly  434,000  daily  and  over 


784,000  on  Sunday.  The  combined  read¬ 
ership  is  actually  450,000  daily  and 
475,000  on  Sunday.  The  readership  for 
the  Star-Telegram  is  about  616,000  daily 
and  864,000  on  Sunday,  and  readership 
for  the  Times  is  773,000  daily  and 
1,120,000  on  Sunday.  ■ 


advertiser  in  the  Chronicle,  nor  could 
he  remember  any  advertisements  it  had 
bought.  A  Gannett  Outdoor  official  did 
not  return  a  phone  call. 

Rackley  said  that  an  executive  of 
another  sign  firm  said  it  had  no  available 
billboard  space  for  Amnesty,  but  even  if 
it  had,  the  ad  would  be  turned  down. 

Amnesty  International  has  been  urg¬ 
ing  Shell  International  for  several 
months  to  use  its  influence  in  Nigeria  to 
persuade  the  government  to  observe 
the  human  rights  of  political  prisoners. 
In  Januaiy,  it  asked  Shell  to  intervene  in 
the  case  of  19  prisoners  allegedly  facing 
the  same  fate  as  Saro-Wiwa  and  the 
eight  others. 


Incredible 
CREDIBILITY! 


Make  it  work  for  you. 

Accurate  presentations  pf  local  weather 
can  be  your  competitive  edge  over  TV,  - 
radio  and  out-of-town  dailies.  Weather 
is  important  to  your  readers.  Why  not 
make  your  weather  page  the  best?  ■ 
Call  81 4-234-9601  x400  for  details. 

The  Worlds  Weather  Leader 

619  W  College  Ave  .State  College.  PA  16801 

Call  814-234-9601  i400  Fax  814-238-1339 

E-mail  info@accuwx  com 

C  1995  AccuWeather  fnc 
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ADVERTISING/PROMOTION 


BY  JODI  B.  COHEN 


Luring  National 
Ads  To  The  Web 


Anew  division  of  the  newspaper  ad 
rep  firm  Newspapers  First, 

NovaMedia  Network,  will  market  to 
national  advertisers  via  the  World 
Wide  Web,  creating  advertising  and 
marketing  opportunities  in  new  media. 

“One  of  the  reasons  people  are  flocking  to  the 
Web  is  infonnation  on  demand,”  said  Aleeda 
Crawley,  NovaMedia  Network  project  manager. 

“The  advertisers  can  personalize  their  message  in 
each  market  without  compromising  the  editorial 
integrity  of  the  newspaper.” 

Newspapers  First  member 
newspapers  make  up 
NovaNet,  a  network  of  lead¬ 
ing  newspaper  Web  sites, 
which  include  the  likes  of 
the  Boston  Globe 
(http;//www.boston.com), 
Denver  Post 
(http:/Avww.denverpost.com)  and  the  Miami 
Herald  (http://herald.kri.com). 

“In  talking  to  our  22  newspapers,  we  found  they 
had  a  high  level  of  interest  in  Web  advertising 
opportunities  for  national  advertisers,”  said  Jay  Zitz, 
president  and  CEO  of  Newspapiers  First.  “So,  we  felt 
it  was  the  appropriate  time  to  create  NovaMedia 
with  emphasis  and  specialization  in  Web  advertis¬ 
ing  for  our  newspapers.” 

A  key  advantage  of  Web  advertising,  Zitz  said,  is 
a  very  high  local  presence,  so  national  advertisers 
can  get  a  local  spin  in  the  different  local  markets 
for  their  product. 

For  example,  if  most  of  NovaMedia’s  member 
newspapers  have  football  columns  on  the  Web 
about  local  teams  —  professional  or  otherwise, 

Nike  may  be  interested  in  sponsoring  the  columns. 
So,  a  Nike  banner  ad  with  text  relevant  to  each 
local  market  is  placed  at  the  end  of  each  column, 
giving  the  Nike  product  advertised  a  local  spin  the 
company  would  not  have  been  able  to  get  on  their 
national  Web  site. 

The  primary  role  of  NovaMedia  is  to  represent 
22  major  maiket  newspapers  right  now,  with 
hopes  of  including  other  newspapers  in  the  future 
—  as  mandated  by  advertisers. 

The  response,  according  to  Crawley,  has  been 
promising.  The  company  has  made  sales  calls  and 
some  advertisers  have  approached  NovaMedia  to 
get  involved. 

“Some  advertisers  are  just  starting  out  on  the  Web,” 
said  Zitz.  “Right  now,  we  are  Ending  a  lot  of  interest 


iVeivs/mpers 
Firsl  creates 
online  marketing* 
network 


in  packaging  ROP  [in  the  print  edition]  with  the 
Internet,  and  we  see  it  developing  down  the  road.” 

Although  confidentiality  agreements  disallow 
Zitz  and  Crawley  to  discuss  details,  they  said 
NovaMedia  can  create  packages  so  the  advertisers 
can  pick  and  choose  the  maikets  that  suit  them  best. 

“It’s  exciting  to  advertisers  because  you  can 
change  and  update  information  as  much  as  need¬ 
ed,  which  you  cannot  do  in  print,”  said  Crawley. 
“Online  newspapers  are  more  robust,  so  you  have 
a  lot  more  information  provided  to  the  consumer 
and  the  advertiser  can  sponsor  that  information.” 


APD  To  Acquire 
Delivery  Service 


fTERNATE  POSTAL  DELIVERY  Inc.,  of  Grand 
pids,  Mich.,  entered  into  a  letter  of  intent  to 
luire  National  Home  Delivery  Inc.,  a  home-deliv- 
erpservice  which  has  a  customer  base  of  consumer 
packaged  goods  companies,  advertising  agencies, 
direct  marketers  and  others. 

NHD  uses  newspapers  and  related  media  as  vehi¬ 
cles  for  national  companies  to  distribute  advertising 
to  homes.  For  the  fiscal  year  ending  1995,  the  com¬ 
pany  had  sales  of  approximately  $15  million,  with 
pretax  profits  of  more  than  $500,000.  APD  will 
issue  700,000  shares  of  common  stock  for  the  com¬ 
pany’s  acquisition. 


USA  Weekend 
Account  Execs 


lEKEND  MAGAZINE  recently  hired  three  new 
account  executives  in  the  midwest  area. 

ark  Sarsha,  based  in  Chicago,  is  responsible  for 
jor  accounts  in  the  Chicago  area,  southern 
Illinois,  Nebraska,  Iowa,  and  North  and  South 
E>akota.  Myma  James,  also  based  in  Chicago,  will  be 
responsible  for  accounts  in  Chicago,  St.  Louis,  and 
Texas. 


Jim  Chauvin,  based  in  Detroit,  will  be  responsible 
for  all  of  General  Motors,  and  his  territories  will 
include  Michigan,  Kentucky,  and  Tennessee. 
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ABOUT  AWARDS 


EUROPEAN  PRESS  PHOTOGMLAPHER.  Mindaugas 
Kulbis  is  the  winner  of  the  European  Press  Photographer  of 

1995  award  for  his  images  from  Chechnya  that  he  shot  while 
on  assignment  for  the  Associated  Press. 

'fhe  Lithuanian  photographer  was  chosen  by  a  panel  of 
judges  from  20  countries,  out  of  nearly  two  dozen  entries. 

The  award  is  sponsored  by  the  Swedish  Press  Photographers 
Club. 

ASNE  WRITING  AND  LAVENTHOL  AWARDS.  The 

American  Society  of  Newspaper  Editors  has  selected  writers 
at  newspapers  across  the  country  as  the  recipients  of  its 

1996  Distinguished  Writing  Awards  and  Jesse  Laventhol 
Prizes.  The  Writing  Awards  winners  are:  Mitch  Albom,  Detroit 
Free  Press,  sports  writing;  Rick  Bragg,  New  York  Times,  non¬ 
deadline  writing;  Daniel  P  Henninger,  Wall  Street  Journal,  edi¬ 
torial  writing;  and  Peter  H.  King,  Los  Angeles  Times,  commen¬ 
tary/column  writing. 

The  Jesse  Laventhol  Prize  winners  are:  Barton  Gellman, 
Washington  Post,  deadline  news  reporting/individual  and 
Miami  Herald  (Martin  Merzer,  Gail  Epstein,  Frances  Robles), 
deadline  news  reporting/team. 

PGA  JOURNALISM  AWARD.  Furman  Bisher,  sports  edi¬ 
tor  and  columnist  for  the  Atlanta  Journal  and  Constitution, 
has  won  the  1996  Professional  Golfers’ Association  Lifetime 
Achievement  Award  in  Journalism.  Bisher  is  the  sbdh  recipi¬ 
ent  of  the  award,  which  is  given  to  a  journalist  whose  career 
has  displayed  a  promotion  of  golf,  both  locally  and  nationally. 

NIXON  NEWSP^ERS  AWARD.  David  Dudley,  senior 
writer  for  Baltimore  Magazine,  is  the  wiimer  of  the  1996 
Nixon  Newspapers  National  Journalism  Writing  Award. 

His  article,  “Trial  by  Fire,”  was  the  near-unanimous  choice  of 
judges  from  among  125  entries.  Dudley  will  receive  the 
$1,0(X)  prize  from  John  Nixon,  president  of  Nixon 
Newspapers,  at  an  April  2  awards  ceremony  at  Ball  State 
University. 

MDDC  PRESS  ASSOOATION.  Five  newspapers  won 
Sweepstakes  Award  plaques  in  the  1995  Maryland-Delaware- 
D.C.  Press  Association  Editorial  Contest. 

The  five  overall  winners  are:  the  Washington  Post,  Herald 
Mail  of  Hagerstown,  Md.;  Daily  Times,  Salisbury,  Md.;  Laurel 
(Md.)  Leader,  and  the  Baltimore  Business  Journal. 

NATIONAL  PRESS  CLUB  AWARDS.  The  winners  of 
the  National  Press  Club’s  annual  Freedom  of  the  Press  Awards 
are  Seattle  Post-Intelligencer  reporter  Kathy  George  and 
Reuters  correspondent  Aliza  Marcus. 

George  is  being  honored  with  the  national  award  for  lacing 
jail  time  for  contempt  of  court  after  she  wrote  a  critical  of  a 
newly  appointed  judge’s  qualifications.The  governor  later 
asked  for  that  judge’s  resignation.  In  addition,  the  paper  took 
the  case  to  court  to  establish  guidelines  for  compelling 
reporters  to  testify. 

Marcus,  an  American  citizen  woridng  for  Reuters  inTYirkey, 
is  slated  to  receive  the  international  award  for  facing  impris¬ 
onment  after  writing  factual  articles  about  Kurdish  evacua¬ 
tions  that  the  TVirkish  government  said  incited  racial  hatred. 
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BY  JIM  ROSENBERG 


Press-dumping 
Margins  Set 


Final  word  from 
Commerce  ’ 

due  in  summer; 
ITC  then 
to  determine  • 
injuty 


Late  last  month, the  U.S.  Department 
of  Commetee  issued  a  preliminary  ruling 
that  importers  of  large  newspaper  press¬ 
es  from  two  German  and  two  Japanese 
manufacturers  were  selling  or  likely  to 
sell  the  presses  for  less  than  fair  value  or  below  the 
cost  of  production. 

The  finding  supports  the  position  taken  by 
Rockwell  Graphic  Systems  in  its  June  30, 1995  an¬ 
tidumping  petition.  Acting  on  that  petition,  the 
U.S.  International  Trade  Commission  last  August 
found  “reasonable  indication”  of  injury  or  threat  of 
injury  to  a  U.S.  industry  as  a 
result  of  the  sale  of  import¬ 
ed  presses  (E'dfP,  July  29,  p. 

26;  Sept.  9,  p.  13). 

The  Commerce  Dept,  is 
expected  to  issue  a  final  de¬ 
termination  of  dumping  mar¬ 
gins  by  early  July  (the 
German  and  Japanese  manu¬ 
facturers  all  asked  for  and 
were  granted  60-day  exten¬ 
sions  to  the  normal  schedule  for  a  final  determina- 
tion).Thereafter,  the  matter  again  goes  before  the 
ITC  for  confirmation,  within  45  days,  of  material 
injury  or  the  threat  of  such  harm  to  the  U.S.  indus¬ 
try.  In  this  investigation,  the  industry  consists  sole¬ 
ly  of  the  Graphic  Systems  Division  of  Rockwell  In¬ 
ternational. 

While  the  final  determinations  of  the  ITC  and 
the  Commerce  Dept,  may  not  reflect  their  prelimi¬ 
nary  findings,  members  of  the  former,  an  indepen¬ 
dent  federal  agency,  were  unanimous  in  finding  in¬ 
dication  of  injury,  and  the  latter  already  has 
assigned  estimated  dumping  duties  to  the  press 
makers  named  in  the  Rockwell  petition. 

For  imported  new  double-wide  offset, 
letterpress  and  flexo  presses,  and  for  components 
other  than  spare  and  replacement  parts,  the  Com¬ 
merce  Dept,  put  into  immediate  effect  duties  of 
58.14%  on  Tokyo  Kikai  Seisakusho,  47.57%  on  Mit¬ 
subishi  Heavy  Industries,  46.40%  on  Koenig  & 
Bauer-Albert  and  17.17%  on  MAN  Roland  Drucks- 
maschinen 

Last  year,  Rockwell  Graphic  Systems  said  that 
after  observing  its  competitors’  practices  for  some 
time,  the  sale  price  of  Mitsubishi  Heavy  Industries 
presses  to  the  Washington  Post  iE&P,]\me.  24,  p. 
10)  led  to  its  decision  to  file  an  antidumping  peti¬ 
tion. 

The  Washington  Post  Co.,  however,  will  receive 


its  presses  for  the  contracted  price  because,  said 
its  government  affairs  vice  president,  Carol  D. 
Melamed,  the  importer  of  record  —  in  this  case,  a 
Mitsubishi  affiliate  —  must  pay  any  dumping  du¬ 
ties. 

Immediately  after  the  determination  was  made 
public  on  Feb.  26,  MAN  Roland  Inc.,  based  in  Gro¬ 
ton,  Conn.,  issued  a  statement  saying  that  “it 
remains  confident  that  the  agency’s  ongoing  ex¬ 
amination  will  find  substantiation  for  reversal  of 
this  preliminary  decision.” 

Helgi  Schmidt-Liermann,  CEO  of  MAN’S  North 
American  Web  Press 
Division,  said  that  while  ini¬ 
tial  imposition  of  some 
duty  had  always  been 
expected,  his  company  be¬ 
lieves  that  “a  fair  and 
reasonable”  examination  of 
its  sales  will  show  that 
MAN  did  not  dump  its 
presses. 

The  preliminary  determi¬ 
nation,  Schmidt-Liermann 
added,  will  neither  require 
MAN  customers  to  pay  the 
duties  imposed  nor  “inhibit 
the  company  from  continu¬ 
ing  to  compete  vigorously 
in  the  U.S.  market  at  fair 
prices.” 

Mitsubishi’s  relatively 
light  assessment  may  be 
partly  attributable  to  the 
fact  that  of  all  the  press 
makers  involved,  it  has  the 
fewest  installations,  with 
most  not  frilling  into  the 
period  under  investigation. 

Also,  the  determination  is  notable  for  its  failure 
to  review  the  transaction  with  the  Post.  The  Com¬ 
merce  Dept,  gave  the  following  reasons  for 
excluding  the  huge  order  from  its  analysis:  the 
press  has  not  been  built  and  is  not  slated  to  ship 
until  next  year;  relevant  benchmarking 
information  was  unavailable;  sales  of  other  press¬ 
es  already  delivered  and  installed  were  available 
for  analysis. 

Though  it  excluded  the  sale  to  the  Post,  the  de¬ 
partment  investigated  the  period  between  July  I, 
1991  and  June  30, 1995.  ForTKS,the  period  under 
review  commenced  July  1 , 1992;  for  MAN,  the 


Helgi  Schmidt- 
Liermann,  CEO  of 
MAN’S  North 
American  Web 
Press  Division,  said 
that  while  initial 
imposition  of  some 
duty  had  always 
been  expected,  his 
company  believes 
that  “a  fair  and 
reasonable” 
examination  of  its 
sales  will  show 
that  MAN  did  not 
dump  its  presses 
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study  looked  back  only  to  July  1, 1993. 
Though  it  normally  only  looks  at  one 
year,  the  department  extended  the  pe¬ 
riods  of  investigation  to  capture 
enough  information  from  an  industry 
characterized  by  a  relatively  small  num¬ 
ber  of  sales  of  custom-configured 
presses  with  long-term  sales  contracts. 

Alone  among  those  named  in  the  pe¬ 
tition,  KBA  chose  not  to  answer  the  de¬ 
partment’s  questions  about  its  organi¬ 
zation,  accounting,  markets  and 
merchandise.  As  a  result,  the  investiga¬ 
tion  relied  on  information  available 
from  other  sources  and,  to  establish  its 
dumping  margin,  availed  itself  of  statu¬ 
tory  permission  to  use  “adverse  infer¬ 
ences.  .  .  against  a  party  that  has  failed 
to  cooperate  . . . .” 

The  available  information  included 
that  in  Rockwell’s  petition.The  depart¬ 
ment  said  it  reviewed  and  modified 
Rockwell’s  method  of  calculation  to  ar¬ 
rive  at  its  estimated  46.40%  dumping 
margin. 

At  the  Newspaper  Association  of 
America’s  SuperConference,  held  earli¬ 
er  this  month  in  Miami  Beach,  a  panel 
of  press  makers’  executives  was  asked 
if  a  successful  antidumping  petition 
could  lead  to  a  U.S.  monopoly  market 
for  Rockwell  (or  those  who  buy  its 
Graphic  Systems  Division,  sale  of 
which  may  be  announced  as  early  as 
this  spring). 

MAN’S  Schmidt-Liermann  said  high 
duties  would  be  economically  harmful 
and  limit  U.S.  newspapers’  access  to 
new  technology  —  a  concern  also  ex¬ 
pressed  by  the  NAA  in  response  to  the 
original  petition.Though  MAN  would 
be  burdened  with  the  smallest  duty,  he 
said,  “even  that  result  is  unnecessary. 
We  simply  haven’t  dumped.” 

Separately,  Web  Press  Division  news¬ 
paper  sales  director  Vince  Lapinski  not¬ 
ed  that  while  MAN  had  tried  to  make  a 
go  of  its  manufacturing  operation  in 
the  U.S.,the  large-scale  undertaking  for 
one  market  was  thwarted  by  compara¬ 
tively  tew  and  erratic  orders. 

Cautioning  that  the  government’s 
“study  is  still  in  a  very  preliminary 
stage,”  NAA  panel  .member  Ron 
Ehrhardt,  sales  manager  for  Mitsubishi 
Lithographic  Presses,  said  his  company 
is  “fully  cooperating”  with  the 
Commerce  Dept,  and  the  ITC. 
Representatives  from  both  agencies,  he 
said,  have  traveled  to  Mitsubishi  Heavy 
Industries  in  Japan  and  plan  to  visit  his 
offices  in  suburban  Chicago. 


The  department 
said  it  reviewed 
and  modified 
RockwelTs  method 
of  calculation  to 
arrive  at  its 
estimated  46.40% 
dumping  margin 

Ehrhardt  said  he  was  confident  that 
the  tariffs  eventually  will  be  reduced 
“quite  substantially,”  and  that  in  the  fall, 
if  the  ITC  finds  no  injury  to  Rockwell 
or  that  injury  was  not  caused  by 
foreign  imports,  no  import  tariff  will  be 
imposed. 

Criticizing  the  government’s 
constructed-value  analysis  of  TKS 
sales,  and  insisting  his  company  had 
never  harmed  Rockwell  through  unfiiir 
business  practices,TKS  (U.S.A.)  Inc. 
national  sales  manager  Mike  Shafer 
said,  “We’re  very  optimistic  we’re  going 
to  be  cleared.” 

Later,  Shafer  also  noted  that  TKS 
never  sold  a  complete  press  during 
the  period  of  investigation.  During 
that  time,  he  said,  only  unit  additions 
were  sold,  and  all  but  one  went  to  ex¬ 
isting  TKS  customers. 

KBA-Motter  Corp.  president  and 
CEO  Scott  Smith  said  his  company 


“  stepped  out  of  the  DOC 
investigations  early  on.” 

He  noted  that  his  firm,  successful  in 
placing  flexo  presses  in  the  U.S.,  had 
sold  only  one  competing  offset  press 
during  the  period  under  review.  But 
KBA,  he  added,  remains  very  interested 
in  pursuing  business  in  North  America 
and  utilizing  its  manufacturing  capacity 
in  the  U.S.The  company,  he  added, 
needs  to  sell  one  offset  press  every 
year,  not  every  five  years. 

“We’re  still  involved,  obviously,”  KBA 
marketing  and  newspaper  sales  direc¬ 
tor  Gary  Owen  said  later,  noting  that 
the  press  maker  has  not  withdrawn  en¬ 
tirely  from  the  investigation. 

Owen  said  KBA  ceased  to 
participate  primarily  because  “we  have 
the  capability  to  domestically  produce 
press  equipment”  for  the  U.S.  market  — 
thereby  avoiding  dumping  duties  — 
and  secondarily  because  the  German 
parent  company  was  “shocked”  by  the 
U.S.  government’s  investigation  of 
KBA’s  sale  of  exactly  one  German-made 
press. 

Owen  insisted  that  the  anilox  Coloia 
was  sold  to  the  South  Bend  (Ind.)  Tri¬ 
bune  at  fair  value.The  Tribune's  print¬ 
ing  units  are  German-made  and  its  fold¬ 
ers  are  from  KBA’s  U.S.  plant,  while  the 
KBA-Motter  flexo  presses  have  U.S.- 
made  pr  mting  units  and  German  fold¬ 
ers. 

Though  it  increased  production  ca- 
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pacity  at  its  Yorit,  Pa.,  plant,  where  it  up¬ 
graded  capabilities  to  match  those  in 
Germany,  Owen  said  that  for  best 
capacity  utilization,  KBA  would  still 
like  to  be  able  to  rely  on  any  of  its 
plants  worldwide  tor  presses  or  parts. 

The  Commerce  Dept,  found  no  evi¬ 
dence  of  dumped  sales  of  other  foreign 
manufacturers’  presses.  Should  presses 
or  components  imported  from  other 
foreign  manufacturers  fall  into  the  “sub¬ 
ject  merchandise”  category,  however, 
the  department  will  impose  duties.  Esti¬ 
mated  margins  for  these  others 
(derived  from  those  estimated  for  the 
companies  under  investigation)  are 
53  .7%  for  Japanese  products  and 
17.17%  for  German  products.  (The  KBA 
margin,  “based  on  adverse  facts 
available,”  was  not  used  to  calculate  a 
margin  for  imports  from  other  German 
press  makers.) 

While  the  margins  do  not  yet  trans¬ 
late  to  final  duties,  they  amount  to 
much  the  same  thing  in  practice  and 
enforcement.  U.S.  trade  law  requires 
that  upon  publishing  a  preliminary  de¬ 
termination  of  dumping,  the 
Commerce  Dept,  instruct  the  U.S.  Cus¬ 
toms  Service  to  “suspend  liquidation” 
of  all  subject  merchandise  and  to 
require  a  cash  deposit  or  posting  of  a 
bond  equal  to  the  appropriate  margin 
for  a  given  sale,  exclusive  of  shipping 
costs. 

Irene  Darzenta,  in  the  department’s 
Office  of  Antidumpinng  Investigations, 
said  that  until  a  final  resolution  of  the 
matter,  the  arrangement  allows 
Customs  to  suspend  paperwork  associ¬ 
ated  with  transactions  and,  until  the  du- 
tied  amounts  are  deposited  or  posted, 
prevent  defivery  of  merchandise. 

If  respective  final  determinations  of 


dumping  and  injury  are  made  by  the 
department  and  the  commission, 
Darzenta  explained,  the  government 
will  issue  an  antidumping  order,  at 
which  point  Customs  will  only  accept 
cash.  But  the  procedure  does  not  end 
for  another  year. 

On  the  anniversary  of  an  antidump¬ 
ing  order,  she  continued,  the 
department  conducts  an  administrative 
review.  Only  at  that  point,  she  said,  is  a 
margin  estimate  converted  into  an  ac¬ 
tual  assessment. 

To  make  a  final  determination,  the 
department  is  still  trying  to  define  the 
point  at  which  imported  parts  taken  as 
a  whole  become  a  subject  component, 
addition  or  system.  It  is  considering  the 
parts’  functionality  and  their  value  rela¬ 
tive  to  total  value  of  the  finished  com¬ 
ponent  as  two  possible  “reasonable  and 
practicable  approaches”  to  deciding 
when  to  include  parts  other  than 
replacements  and  spares. 

In  this  matter,  the  department  is  so¬ 
liciting  comment  by  interested  parties 
through  May  l.The  issue  of  imported 
parts  and  subcomponents  has  been  a 
recurrent  theme  among  some  press 
makers,  who  note  that  Rockwell,  too, 
reUes  on  parts  it  buys  abroad. 

Jackson  paper 
opens  addition; 
plans  renovation 

An  ALL-EMPLOYEE  ribbon-cutting 
officially  opened  a  two-story, 
60,000-square-foot  building  addition  at 
the  Jackson,  Miss. ,  Clarion-Ledger  on  Jan. 
I6  —  the  108th  anniversary  of  the  day 
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the  Clarion  and  the  State  Ledger  were 
combined. 

Since  the  $32  million  expansion  pro¬ 
ject,  the  headquarters  of  the  state’s  oldest 
paper  now  occupies  a  full  city  block.  A 
multimillion-dollar  press  expansion  was 
completed  last  summer.  The  addition 
houses  news  and  business  operations  of 
the  112,000-circulation  Gannett  daily. 
Ihe  original,  130,000-square-foot  build¬ 
ing  in  which  the  paper  is  produced  will 
be  renovated  this  summer,  after  which 
the  paper  will  host  an  open  house  and 
public  tour  of  the  entire  facility. 


Autologic  begins 
restructuring 

Autologic  information  inter- 

nationl  Inc.,  the  new  company 
resulting  from  the  merger  of  Information 
International  Inc.  and  Volt  Information 
Sciences  Inc.  subsidiary  Autologic  Inc., 
said  it  completed  the  first  phase  of  its 
planned  restructuring  with  the  termina¬ 
tion  of  97  employees  and  a  related  first- 
quarter  charge  of  approximately 
$691,000. 

Elimination  of  positions  before  and 
after  the  recently  completed  merger 
have  left  the  new  company  with  450 
employees  worldwide  —  representing 
reductions  of  about  20%  of  the  com¬ 
bined  woik  forces  of  the  two  predeces¬ 
sor  companies  and  $6  million  in  annual 
expenses. 

Based  at  Autologic’s  Thousand  Oaks, 
Calif.,  headquarters.  All  said  it  expects 
savings  from  a  consolidation  of  offices  at 
other  locations. 

CE  Engineering 
opens  in  U.K. 

CE  ENGINEERING  SYSTEMS  Inc., 
Loomis,  Calif.,  just  opened  an  office 
near  London  under  the  direction  of 
European  operations  vice  president 
Gary  Hall.  The  company  claims  cus¬ 
tomers  in  23  states  and  seven  countries. 

Most  recently  a  CE  products  and  ser¬ 
vices  distributor,  Hall’s  15  years  in  the 
industry  include  five  years  at  Tandem 
Computers. 

CE  also  said  it  added  5,000  square  feet 
of  office  space  to  its  Sacramento-area 
headquarters  and  plans  to  add  program¬ 
mers  and  engineers  to  its  staff  of  25. 
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SuperConference 
Is  Super  Success 


For  THE  NEWSPAPER  Association  of 
America,  the  recent  1996  Newspaper 
Operations  SuperConference  in  Miami 
Beach  was  pretty  much  a  make-or-break 
affair. 


“Attendance  at  our  industry  and  operations  semi¬ 
nars  was  slacking  off;  people  were  voting  with 
their  feet.  And  this  really  was  a  last  crack  for  us,” 
_  Eric  Wolferman,  NAA’s  senior 


With  attemlam  e 


vice  president,  technology, 
said  in  an  interview  as  the 


(Unvti  at 


SuperConference  wound 


assarted 

neivspafyer 


down  March  8. 

“We’re  going  to  give  them 
a  first-class  show  and  then 


imltistty  tech 


[say]  you  vote,”Wblferman 


added. 

The  ballots  are  in,  and  the 
SuperConference  appears  to 
have  scored  a  landslide  victo¬ 
ry.  Wolferman  and  other  NAA 
officials  say  they  were  pleas¬ 
antly  surprised  by  the  num¬ 
bers,  quality  and  enthusiasm 
of  the  attendees. 

Some  450  people  —  most 


discussions  that  precede  the 
opening  of  the  show  floor. 

“It  looks  like  people  ate 
voting  with  their  feet  on 
that,” Wolferman  said.“[The 
SuperConference]  would 
become  the  winter  event 
that  would  focus  on  learning 
and  seminars  and  Nexpo 
would  be  largely  the  cxhibi- 
tion.That  way  you  have  two 
manageable  —  and  that’s 
what  we’re  trying  to  do, 
make  them  manageable  — 
events  for  people  to  attend.” 

This  first  SuperConference 
replaced  three  technical  con¬ 
ferences  NAA  has  traditional¬ 
ly  offered  during  a  year.  In 
overlapping  days,  it  presented 
discussions  on  prepress, 
press  and  postpress  issues. 
The  schedule  was  intense, 
with  each  day’s  program 
beginning  at  8  a.m.  and  many 
days  going  until  7:30  pm.,  for 


‘Td  like  to  see  this  turn  into  a 
venue  of  over-the-horizon 
stuff,”  Wolferman  said.  “This  is 


the  place  where  vaporware. 


for  example,  would  be  a  little 


more  permissible.” 


of  them 


with  titles  of  newspaper  pro¬ 
duction  director  or  higher  — 
made  their  way  for  at  least 
part  of  the  six-day  confer¬ 
ence.  More  than  thirty  of 
those  were  walk-in  regis¬ 
trants,  apparently  attracted  by 
word-of-mouth. 

This  success  is  likely  to 
result  in  some  permanent 
changes  in  how  the  nation’s 
biggest  newspaper  associa¬ 
tion  offers  its  educational 
technology  seminars. 

One  very  likely  outcome  is 
a  reduction  in  the  number  of 
operationsoriented  panels  at 
NAA’s  Nexpo  trade  show.  It’s 
become  clear  over  the  year 
that  the  huge  numbers  of 
newspaper  executives  and 
operations  managers  who  go 
to  Nexpo  come  for  the  ven¬ 
dor  exhibits  —  and  not  for 
the  sparsely  attended  panel 
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I  believe  if  we  make  our  decisions 
based  on  what  is  in  the  best 
interest  of  our  clients,  it  will  prove 
to  be  in  our  best  interest  in  the 
long  run.  Dario  D.  0.  DiMare,  AIA 
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a  tour  of  a  Miami  newspaper  facility  — 
or  even  to  9  p  m.  for  moderated  infor¬ 
mal  discussions. 

Among  the  attendees  was  a  substan¬ 
tial  number  of  executives  from  Latin 
American  newspapers  —  attracted  as 
much  by  the  convenience  of  Miami  as 
the  program. 

“It’s  been  a  very  good  program, 
although  it  is  so  long,”  said  Jose  Ferrar, 
production  manager  of  La  Nacion  in 
Buenos  Aires.  “For  us,  Miami  is  very  easy 
to  get  to.  Our  only  problem  is  with  the 
language  . . .  needing  translation,  simulta¬ 
neous  translation.” 

Simultaneous  translation  of  Spanish 
and  perhaps  Japanese  is  likely  to  be  a 
feature  of  next  year’s  SuperConference 
—  which  is  also  likely  to  be  held  in 
Miami  again. 

Another  feature  almost  certainly  to  be 
repeated  is  the  “primer”  session  before 
the  prepress,  press  and  postpress  ses¬ 
sions  that  reviews  technology  funda¬ 
mentals. 

“They  turned  out  to  be  surprisingly 
successful,” Wolferman  said.  “It  seems 
[operations  executives]  are  hungry  for 
any  piece  of  knowledge  they  can  get.” 

Many  at  the  conference,  including 
NAA  officials,  were  pleased  by  the  can¬ 
did  give-and-take  of  many  of  the  ses¬ 
sions.  For  instance,  each  operations  seg¬ 
ment  included  a  question-and-answer 
session  with  the  top  executives  of  major 
vendors. 


There  is  printing. 

And  there  is 
printing  newspapers. 


You  know  the  difference.  So  do  we.  That’s 
why,  for  more  than  85  years,  we’ve  been 
the  source  of  pre-owned  newspaper 
presses  worldwide.  From  single  width  to 
double  width,  the  machines  we  buy  and 
sell  handle  one  thing-newspapers.  For 
the  complete  scoop,  call  1-800-255-6746 
or  fax  (913)  492-6217. 


INLAND 

Nwwnpipwr  MwcNnt^  CorporaAon 

An  Inland  Industries  Compan}! 


“We’re  going  to  keep  that  compo¬ 
nent,”  Wolferman  said.  “It  gave  [newspa¬ 
per  attendees]  an  opportunity  to  throw 
some  tomatoes  at  [vendor  executives].” 

One  example  of  that:  After  a  long  dis¬ 
cussion  about  the  future  of  shaftless 
press  technology,  the  top  executives  of 
press  makers  were  challenged  from  the 
floor  on  the  cost  of  their  components. 

“Because  when  I  deal  with  you  guys 
on  spare  parts,  let  me  tell  you:  I  don’t 
feel  very  ‘shaftless,’  ”  the  questioner  said. 

Some  changes  from  the  first 
SuperConference  are  under  considera¬ 
tion,  however. 

One  idea  is  adding  NAA’s  safety  and 
health  symposia  to  the  SuperConference. 

Another  is  to  encourage  more 
demonstrations  of  current  technology 
—  and  discussion  of  future  develop¬ 
ments. 

“I’d  like  to  see  this  turn  into  a  venue 
of  over-the-horizon  stuff,”  Wolferman 
said. 

“This  is  the  place  where  vaporware, 
for  example,  would  be  a  litde  more  per¬ 
missible.” 

BHG  master  plan, 
newsroom  design 

The  OWENSBORO,  KY,  Messenger- 
Inquirer  retained  Blevins  Harding 
Group  to  redesign  its  newsroom  and 
select  more  appropriate  and  ergonomic 
furniture  for  better  space  utilization, 
lighting,  workstation  layout,  communica¬ 
tions  and  appearance.  The  changes  pro¬ 
mote  flexibility,  technology  integration 
and  a  transition  to  teams. 

Boulder,  Colo.-based  BHG  said  the 
paper’s  “traditional ‘assembly  line’  ”  news¬ 


room  required  reshaping  to  respond  to 
significant  organizational  and  production 
changes. 

The  plan  also  appropriates  the  build¬ 
ing’s  lobby  for  use  as  a  glass-enclosed 
conference  room  for  fostering  a  relation¬ 
ship  with  the  public. 

BHG  also  created  a  master  plan  for  the 
expansion  of  the  Messenger-Inquirer’s 
packaging  center. 

The  guide  for  equipment  and  facility 
enhancements  re.sulted  from  woric  with 
the  paper’s  management  and  production 
planning  team  to  identify  long-term 
trends  and  growth  projections  and  assign 
priorities  to  goals  related  to  finer  zoning 
and  improved  process  communications, 
package  quality  and  production  of  niche 
maritet  products. 

The  master  plan  provides  for  addition¬ 
al  space  for  workers  and  for  wotk-in- 
process  staging,  more  insert  storage  and 
increased  inserting  outputs.The  paper  is 
reviewing  capital  cost  projections  and 
schedule  issues  for  the  first  part  of  the 
plan,  which  involves  installation  of  a  14- 
head  inserter. 

Linotype-Hell 
gift  to  Cal  Poly 

Helping  kick  off  a  miUion-doUar 
endowment  drive  to  support  the 
Graphic  Communication  Department  at 
California  Polytechnic  State  University 
on  its  50th  anniversary,  Linotype-Hell 
Co.,  Hauppauge,  N.Y.,  donated  a 
Herkules  Pro  drum  imagesetter  and  two 
PostScript  RIP  50s. 

The  $185,000  gift  will  be  used  at  the 
San  Luis  Obispo  campus’s  Electronic 
Prepress  Lab. 


()omeseeiisat 

America  East 

March  26th-28th 

at  Booth  78  on  the  lower  level. 


Herita^lnks 

International 


100  Pershing  Avenue,  Edison,  NJ  08837  Tel.  (908)225-1800  Fax  (908)  417-9061 
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AaronsonOut 

AtSII 


Less  THAN  A  month  after  cutting  its  work 
force  by  6%  and  consolidating  its  five 
divisions  into  three,  Sacramento-based 
System  Integrators  Inc.  replaced  chief 
executive  officer  William  Aaronson  with 
chief  operating  officer  Erika  Williams,  who  serves 
as  CEO  on  an  interim  basis. 

Under  the  old  five-division  structure,  according 
to  Sn,  almost  90%  of  management  reported  to 
Williams,  who  as  number-two  executive  was  in 
charge  of  all  day-to-day  operations.  She  now  also 
oversees  new  business  development. 

According  to  an  SII 
spokeswoman,  only  Steve 
Nilan,  business  development 
vice  president  and  former 
general  manager  of  the 
MediaBridge  group  (now  a 
part  of  the  professional  ser¬ 
vices  division)  and  chief 
financial  officer  Jim  Williams 
reported  directly  to 
Aaronson. 

At  the  same  time  SII  was 
mailing  out  press  releases, 
said  Williams,  she  and  other 
managers  were  on  the  phones  notifying  customers, 
reassuring  them  that  there  would  be  “no  change.” 

“The  overall  company  direction  will  stay  the 
same”  and  “the  level  of  customer  support  will  con¬ 
tinue,”  she  said.  Williams  sees  a  “good  opportunity” 
for  her  company’s  “soimd  product”  and  for  its 
alliances  with  other  developers  that  will  bring  new 


include  Edward  Thompson,  former  chief  financial 
officer  at  Amdahl.  Aaronson  was  the  board  of  direc¬ 
tors’  fifth  member. 

'The  former  CEO  could  not  be  reached  for  conv 
ment.  His  successor  would  only  say,  “We  don’t  com¬ 
ment  on  reasons  for  people’s  departure.” 

According  to  a  source  close  to  the  company, 
Aaronson’s  March  7  departure  came  less  than  two 
months  before  his  contract’s  expiration. 

Aaronson  began  his  career  at  newspapers  and 
spent  the  last  14  years  at  SII.  He  was  appointed  to 
the  top  post  when  Michael  Reisenweber  vacated 
that  job  to  resume  work  as  a  chief  technology 
manager  in  the  position  of  executive  vice  presi¬ 
dent. 

One  of  SII’s  top  engineers,  who  earlier  served  in 
manufacturing  and  customer  service  and  at  one 
time  led  the  company’s  Europ>ean  of>erations, 
Reisenweber  ceased  working  full  time  for  Sn  at 
about  the  same  time  the  other  positions  were  elim¬ 
inated  early  last  month. 

“He  hasn’t  quite  left,”  said  Williams.  “He’s  still  an 
employee  of  the  compiany;  he’s  still  working  here, 
but  he  has  reduced  his  hours.” 

She  said  that  for  “personal  reasons”  Reisenweber 
wanted  “to  work  a  lesser  number  of  hours,  so  we’ve 
accommodated  him.  But  he’s  still  very  much  in  the 
company.” 

Identical  accounts  from  several  sources  close  to 
sn,  but  unconfirmed  by  the  company,  reported  that 
Aaronson,  while  in  Australia  or  New  Zealand,  was 
notified  of  his  termination  in  a  telephone  call.  One 
source  said  Aaronson  was  callmg  on  the  Australian 


products  “that  complement”  exist¬ 
ing  SII  systems. 

Along  die  latter  path,  SD  will 
presently  unveil  its  MediaVu  text- 
and-image  archiving  and  retrieval 
product,  an  English-language  ver¬ 
sion  of  Maria,  a  product  from  the 
Finnish  Grafimedia  subsidiary  of 
Britain’s  ICL  Group.  Sn  reached  a 
technology,  maiketing  and  support 
agreement  with  Grafimedia  last  fall. 

Williams  joined  SB  last  summer 
after  17  years  with  Amdahl  Corp., 
where  she  last  served  as  senior 
vice  president  and  general  manager 
of  a  $350  million  division.  SB’s  four 
outside  directors  named  in  its 
Chapter  1 1  bankruptcy  protection 
reorganizadon  plan  of  1994 


William  Aaronson 


System  Integrators  subsidiary. 

One  competitor  is  hoping  a 
change  in  attitude  will  accompany 
SB’s  change  in  leadership.  Last 
spring,  SB  filed  suit  against  CE 
Engineering  Publishing  Systems 
Inc.,  alleging  the  company  in  near¬ 
by  Loomis,  Calif.,  illegally  used  SB 
technology  to  develop  its  software. 

CE  founders  Chris  Ellsworth  and 
Robert  Waterhouse  are  former  SR 
employees.  An  earlier  suit  SR 
brought  against  CE  several  years 
ago  was  setded. 

Both  CE  president  Waterhouse 
and  SR  chief  executive  Williams 
said  there  were  no  changes  on  the 
pending  litigation 

(See  SII  on  page  52) 


March  23, 1996  ■  Editor  &  Pubusher  39 


INTERACTIVE  COMMUNICATIONS 


BY  MARK  FITZGERALD 


Building 
Web  Revenues 


INCREASING  NUMBERS  OF  newspapers  are 
looking  beyond  advertising  “banners”  to 
build  revenues  from  their  Web  pages. 

Among  the  strategies  being  tried  out  are 
promotions,  contests  and  “cybercoupons” 
that  generate  big  traffic  for  retailers. 

For  example,  Chron.com,  the  Houston 
Chronicle’s'Weh  site,  typically  offers  10  to  15 
cybercoupons  that  users  can  download  and  print 
out.  It’s  worked  so  well  for  one  big  local  pizza 
chain.  Papa  Joe’s,  that  “we’ve  got  them  locked; 
they’re  not  going  to  go  away”  from  Web  advertis¬ 
ing,  says  the  Chronicle's  new 
media  director.  Gale  E  Wiley. 

Another  example  is  the 
alliance  Tribune  Media 
Services  and  Multi-Ad 
Services  Inc.  formed  to  bring 
more  co-op  ad  dollars  into 
newspaper  Web  sites.  Their 
new  service,  Web  Co-op 
Advertising  System,  or 
WebCAS,  links  TMS’s  Internet  editorial  products 
with  Multi-Ad’s  database  of  national  companies 
who  are  willing  to  reimburse  local  dealers  for  Web 
advertising.  The  emei^ing  database  will  be  available 
to  affiliates  of  TMS’s  WebPoint  Internet  editorial 
products. 

“We  think  it’s  a  good  idea  at  this  early  stage  to 
remind  national  manufacturers  about  co-op  oppor¬ 
tunities,”  said  Mike  Silver,  vice  president  of  editorial 
and  development  forTMS. 

“Manufacturers,  at  least  as  far  as  we  can  see,  are 
thinking  in  a  national  perspective  [on  the  Web],” 
Silver  added.  “They  have  Sony.com  or  Zenith.com 
or  you-name-the-brand-name-dot<om  —  and  to  that 
extent  they  are  leaving  out  retailers.” 

As  of  the  end  of  February,  Multi-Ad  had  identi¬ 
fied  75  manufacturers  willing  to  reimburse  dealers 
for  at  least  part  of  the  cost  of  advertising  on  a  Web 
site  with  local  content,  said  its  co-op  program  mar¬ 
keting  manager  Mike  Marconi. 

By  June,  Marconi  added,  Multi-Ad  expects  to 
expand  its  database  to  500  manufacturers. 

The  reluctance  of  local  retailers  to  move  onto 
the  Web  has  a  historical  parallel,  Marconi  said. 

“You  could  almost  take  this  meeting  back  10 
years  to  the  [early]  CAB  [Cable  Advertising  Bureau] 
meetings,”  he  said.  “Cable  started  by  going  after 
national  advertisers.  But  now  retailing  is  the  fastest- 
growing  segment  of  cable  advertising.” 

Managers  working  in  the  emerging  Web  newspa¬ 


More 

neii'spapet's  are 
tevera^iu^  co-op 
promos  ami 
cybercoapous 


per  advertising  business  swapped  stories  of  suc¬ 
cess  and  frustration  recently  in  San  Francisco  at  the 
Interactive  Newspapers  ’96  Conference  sponsored 
by  The  Kelsey  Group  and  Editor  &  Publisher  Co.,  as 
well  as  the  International  Newspaper  Mariceting 
Association,  National  Newspaper  Association  and 
Suburban  Newspaper  Association. 

For  many  newspaper  sites,  local  advertising  has 
remained  elusive. 

“This  is  the  time  for  a  lot  of  handholding  and 
education.  It’s  difficult,”  saidAJ^ey. 

Even  such  a  highly  successful  and  nationally  rec¬ 
ognized  Web  site  as  the 
Cleveland  Plain  Dealer's 
Rock  and  Roll  Hall  of  Fame 
site  encounter  frustrations 
pitching  local  ad  business, 
said  Jane  P  Edelstein,  presi¬ 
dent  and  chief  executive  offi¬ 
cer  of  Plain  Dealer  New 
Media. 

“We  think  we’re  there 
[meeting  with  an  advertiser] 
to  make  a  sale  —  and  we  realize  we  are  a  year 
from  a  sale,”  Edelstein  said.  “We’re  just  going  to 
have  to  educate  [advertisers].  It  got  to  a  point 
where  we  even  made  up  a  glossary  of  [cyber¬ 
space]  terms  to  help  educate  them.” 

Web  advertising  unnerves  local  advertisers, 
Edelstein  added,  in  part  because  of  their  ignorance 
of  the  medium  —  and  in  part  because  of  the  pauci¬ 
ty  of  reliable  data  about  its  effectiveness. 

“It’s  all  an  emotional  buy  . . .  until  you  can  show 
them  an  audit  or  something  like  that,”  she  said.  “Any 
numbers  would  help,  but  demographics  would  be 
better.” 

One  exception  that  proves  the  rule  is  the 
Brazilian  shopper  Pn'we/rawao.  Just  two  months 
after  putting  up  a  home  page,  the  Sao  Paulo-based 
paper  has  100  individual  local  advertisers,  said 
manager  Franco  Ucelli  Di  Nemi.  Cyberspace  pro¬ 
motions  look  to  be  another  way  to  develop  local 
advertising,  Wiley  said. 

“We’ve  had  a  contest  around  the  Oscar  winner, 
around  the  Super  Bowl.  We’re  trying  everything  in 
the  book  —  you  name  it,”Wiley  said. 

Of  course,  in  cyberspace,  even  if  the  promotion 
is  locally  targeted,  there’s  no  guarantee  who  tlie 
winner  will  be.  Chron.com,  for  example,  developed 
an  Elvis  Presley-oriented  contest  for  an  Internet 
provider  that  wanted  to  be  perceived  as  “cool.” 

The  promo  made  $20,000  for  the  Web  site,  Wiley 


time  for  a  lot  of 
handholding 
and  education. 
It’s  difficult,” 
said  Wiley 
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said,  and  offered  a  black  velvet  Elvis 
painting  as  first  prize. 

The  winnerA  man  in  Iceland  —  who 
took  a  picture  of  himself  with  the  paint¬ 
ing  for  posting  on  the  Web  site. 

Knight-Ridder  picks 
Silicon  Graphics 

KNIGHT-RIDDER  HAS  selected 
Silicon  Graphics  Inc.  based  in 
Moimtain  View,  Calif.,  to  publish  elec¬ 
tronic  versions  of  31  nationwide  Knight- 
Ridder  newspapers  on  the  World  Wide 
Web. 

Content  for  each  paper  will  be 
created  and  edited  on  Silicon  Graphics 
WebFORCE  Indy  server  worksta¬ 
tions,  customized  for  Internet  publish¬ 
ing. 

The  San  Jose  Mercury  News  was  the 
first  Knight-Ridder  paper  to  go  online. 
The  publishing  giant  is  now  putting 
newspapers  on  the  Web  at  the  rate  of 
two  per  month,  according  to  Reuters 
Ltd. 


Fuji  Web  site 

FUJI  PHOTO  HLM  USA.  Inc.  has 
unveiled  the  first  World  Wide  Web 
site  completely  dedicated  to  the  photo 
industry’s  new  Advanced  Photo  System. 

The  site,  located  at  http://www.fuji- 
film.com/  is  called  Smart  City,  and  fea¬ 
tures  easy-to-understand  explanations 
about  the  Fujifilm  Advanced  Photo 
System  and  its  benefits,  news  and  infor¬ 
mation  for  consumers  and  photogra¬ 
phers  at  any  level,  as  well  as  specific  top¬ 
ics  such  as  Fujifilm  cameras  and  Smart 
Minilabs. 

Michigan  State 
j-school  Web  site 

Michigan  state  university’s 

School  of  Journalism’s  “Victims  and 
the  Media  Program”  now  has  its  own  Web 
site  at  http://joumalism.msuj.edu/vic- 
tims.html/. 

The  program  was  established  in  1991 
to  educate  present  and  future  journalists 
about  victim  issues.  The  site  has  been 
created  as  an  arm  to  the  center’s  educa¬ 
tional  and  informational  causes. 

The  site  will  provide  information  on 


the  $10,000  Dart  Award  for  excellence 
in  reporting  on  victims  of  violence,  and 
on  the  Victims  and  the  Media  Response 
Team,  which  provides  assistance  to 
news  organizations. 

In  addition,  visitors  will  find  the  latest 
issue  of  the  Victims  and  the  Media 
newsletter  online,  as  well  as,  links  to 
other  sites  of  interest. 

Two  Miss,  papers 
on  the  Web 

Mississippi  now  has  two  newspa¬ 
pers  with  established  sites  on  the 

Web. 

The  Madison  County  Journal  has 
joined  the  Information  Superhighway 
at  http://madison.teclink.net/.  The  site 
offers  an  online  version  of  the  newspa¬ 
per,  electronic  library,  community  forum 
and  more. 

Mississippi’s  other  newspaper  online 
is  the  Northeast  Mississippi  Daily 
Journal,  based  in  TXipelo. 


CText  joins  with 
Virtual  Resources 

Employment  ads  on  the  web  just 

received  a  broader  reach. 

CText  will  incorporate  Virtual 
Resources’  agent-based  searching  and 
matching  technology  with  its  classified 
advertising  systems. 

CText  is  a  private  company,  which 
developed  the  use  of  client/server  tech¬ 
nology  to  manage  newspaper  classified 
and  display  advertising,  classified  pagina¬ 
tion,  editorial  functions  and  editorial  pag¬ 
ination.  More  than  300  publications 
worldwide  use  CText  software. 

Virtual  Resources  is  a  software  devel¬ 
oper  focusing  on  intelligent  agent-based 
interactive  services  to  automatically 
search,  sort  and  deliver  the  information. 

The  application  is  called  CareerSite,  an 
interactive  service  on  the  Web  that 
matches  job  seekers  with  opportunities. 
The  result  of  the  partnership  is  a  list  that 
ranks  each  job  listing  according  to  how 
closely  it  fits  the  applicant’s  hopes. 


Pagination  systems  every 
paper  can  afford 

NewsEditPro 

The  first  and  only  truly  afibrdable 
text,  image  and pa^nation 
management  system  designed 
jbr  smaller  newspapers. 

NewsEditPro  offers  powerful  features  found 
in  more  expensive,  complex  major  metro  pagi¬ 
nation  systems,  but  without  the  complexity  and 
at  a  fraction  of  the  cost. 

Features  that  will  make  paginating  a  breeze 

•  Build  and  manage  direaories  of  wire  eateries, 
agate,  keywords,  priority  and  copy  status. 

•  Write,  edit  and  format  WYSIWYG  headlines 
from  within  NewsEditPro 

•  Format  stories  automatically  with  style  sheets  that 
arc  linked  to  your  QuarkXPress  templates. 

•  Paginate  to  the  Internet  by  dra^ng  and  dropping 
text  and  images  direedy  into  Adobe  PageMill! 


New  features  include: 

•  Drag  and  drop  paginalion  of  text,  photos 
and  graphics  into  QuarkXPress 

•  Graphics  monogernent  features  allow 
you  to  crop  and  resize  images  from 
within  NewsEditPro 

Far  imre  infonrailion  on  how  we  on  help 
paginalion  simpk  and  oflorUk  please  conM 

Baseview 

313-662-5800 

http;/ /www.  baseview.com 
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BY  MARK  FITZGERALD 


A  Case 


For  Newspapers 


Newspapers  are 

doing  a  better  job 
of  keeping  young 
readers  than  televi¬ 
sion  news  —  and 
are  better  positioned  to  win  a 
young  audience  with  their  Web 
papers,  says  Phillip  J.  Meek,  presi¬ 
dent  of  the  publishing  group  of 
Capital  Cities/ABC  Inc. 

Meek  told  the  Interactive 
Newspapers  ’96  Conference  that 
newspapers’  decades-old  fear  that 
they  will  lose  their  young  readers 
to  television  has  proven  unfound¬ 
ed. 

Citing  Simmons  newspaper  readership  studies 
and  Nielson  television  demographic  stupes.  Meek 
said  newspapers  are  losing  their  readers  aged  18- 
34  —  but  that  same  age  group  is  abandoning  tradi¬ 
tional  TV  news  shows  in  for  greater  numbers. 

Some  examples:  Between  1980  and  1994,  news¬ 
paper  readership  among  young  adults  dropped 
about  12%.  In  roughly  the  same  time  period,  1980- 
1995,  network  newscast  viewing  by  young  adults 
was  down  52%.  Local  TV  news  was  off  48%  at  1 1 
p.m.  and  down  509'o  at  6  p.m. 

“If  you  go  back  10, 20, 30  years  ago,  at  newspa¬ 
per  meetings,  people  would  decry  the  foct  that 
kids  were  growing  up  with  TV  and  were  not  going 
to  read  the  newspaper.  But  that  didn’t  happen,” 
Meek  said. 

Why?  Meek  argues  that  young  people  are  attract¬ 
ed  to  their  local  paper  not 
so  much  for  the  news  —  but 
its  ads,  obituaries,  sports 
agate  and  TV  listing.  Web  ver¬ 
sions  of  newspapers  must 
replicate  that  breadth,  Meek 
said. 

“We  take  for  granted, 
or  forget,  the  amazing 
breadth  of  the  daily  newspa¬ 
per.  But  that’s  why  many 
young  people  are  buying 
us  now.  It  may  also  be  a 
way  to  attract  those  young 
adults  electronically,”  Meek 
said. 

The  foct  is.  Meek  said, 
repeated  surveys  show 
young  adults  are  not  particu- 


aties/ABC 
Jirinl  chief: 
Neivsp'ajfers 
iktiti}*  heller  job 
keeping  youti}> 
pettple  I  ban  is 
IV  neit’s  —  and 
slron}>  Web  siles 
can  help 


Meek  argues  that 
young  people  are 
attracted  to  their 
local  paper  not  so 
much  for  the  news 
—  but  its  ads, 
obituaries,  sports 
agate  and  TV  listing 
Web  versions  of 
newspapers  must 
replicate  that 
breadth 


larly  interested  in  news  presented 
in  traditional  ways  —  on  TV  or  in 
the  newspaper.  Syndicated 
news/entertainment  television 
shows  such  as  “Hard  Copy”  or  TV 
newsmagazines  such  as 
“Primetime  Live”  do  attract  young 
audiences,  he  said. 

Editors  should  bear  that  in 
mind.  Meek  said 

“Too  often  newsrooms,  their 
editors  and  reporters,  tend  to 
tliink  of  “news”  as  breaking  news 
and  major  take-outs.  They  define 
everything  else  —  ads,  obits, 
sports  [agate],  the  crossword  puz¬ 
zle  —  as  a  necessary  evil,”  Meek  said. 

But  these  are  an  essential  element  in  keeping 
young  adults  in  the  newspaper  —  or  at  newspaper 
Web  sites,  he  said. 

“The  foct  that  the  first  four  letters  [in  newspa¬ 
per]  are  ‘news’  does  not  mean  that  that  is  all  there 
is  there,”  Meek  said. 


Gannett 
New  Media, 
AP  join  forces 

OCIATED  PRESS  AND  Gannett  New  Media  have 
jned  forces  to  claim  their  foothold  in  the  person- 


d  news  trend. 

companies’  new  service  is  called  PI 
(Personalized  Information),  which  looks  and  acts 
like  a  phone  card,  offered  through  any  newspaper. 
PI  delivers  news,  business,  sports  and  entertain¬ 
ment  information  specific  to  each  reader’s  inter¬ 
ests). 

Readers  dial  a  local  number  and  create  a  person¬ 
alized  edition  of  the  newspaper.  The  reader  can 
also  program  a  wake-up  call,  get  an  e-mail  with  job 
classifieds  attached  or  recieve  a  fox  or  a  cellular 
phone  call  with  the  information  at  7  p.m.  each 
weekday  night. 

For  newspapers,  PI  is  able  to  let  the  papers 
know  who  is  calling,  how  often,  which  categories 
are  being  selected  and  if  they  are  subscribers  or 
not. 
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IBM,  will  provide  new  products  for  the 
new  channels,  which  makes  the  partner¬ 
ship  unique  to  the  industry. 


USA  Weekend 
to  launch  online 
travel  service 


Cox  to  partner 
with  Digital 
Domain 


Phone  Trader 
establishes 
BureauCom  Corp. 

PHONE  TRADER  HAS  established 
BureauCom  Corp.  which  provides 
mid-  and  large-size  newspapers  with 
direct  customized  programming  capa¬ 
bilities,  access  to  its  Internet  Web  page 
and  more  than  1,000  options  and 
extras. 


TJSA  WEEKEND  WILL  launch  an 
C_y  Online  Travel'  Service  on  its  Web 
site. 

Advertisers  in  the  print  edition  who 
buy  travel  brochure  space  nationally  will 
get  free  listings  online. 

Online  users  will  be  able  to  view  the 
brochure’s  graphics  and  order  it  elec¬ 
tronically. 

Other  services  online  are  chats  with 
celebs  like  Kermit  the  Frog  and  D.B. 
Sweeney,  weekly  articles  with  links  to 
additional  information,  weekly  news 
events  and  more. 


COX  ENTERPRISES  HAS  become  a 
partner  with  Digital  Domain,  which 
is  the  award-winning  creator  of  visual 
effects  for  Apollo  13,  True  Lies,  and 
more. 

Woridng  together,  the  companies  will 
collaborate  and  consult  on  the  develof>- 
ment  and  distribution  of  new  media 
through  the  emerging  digital  distribution 
channels. 

The  companies,  in  conjunction  with 


NsoMablc 

Field  Service  •  Parts 
Emergency  24  Hour  Sertice 
Distributor  tor  Fincor  Press  Drives 


■  VI  IWUI  Of  > 

Oup  Customers  ^ 
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One  Of  These  ^ 
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Gannett  joins 
InfiNet  partners 

Gannett  CO.  has  joined  Knight- 
Ridder  Inc.  and  Landmark 
Communications  Inc.  as  partners  in 
InfiNet. 

InfiNet  is  an  Internet  access  and 
service  venture  designed  to  help  news¬ 
papers  get  online. 

It  was  established  by  Norfolk,  Va.- 
based  Landmark  Communications  Inc.  in 
1994.  Knight-Ridder  became  a  partner 
last  year. 

InfiNet  has  ventures  with  21  newspa¬ 
pers  currently,  two  television  stations 
and  two  magazines,  as  well  as  associa¬ 
tions  like  the  International  Newspaper 
Marketing  Association  (INMA)  and  the 
Newspaper  Association  of  America 
(NAA). 


Introducing  the  DGM-430, 
Built  exclusively  by  Dauphin 
Graphic  Machines,  Inc.-  the 
sin^e  width  specialists. 

Stand  alone  or  stacked  four 
high  with  a  rated  speed  of 
30,000  impressions  | 

per  hour. 

It’s  about  time. 


Cameron  creates 
its  own  Web  site 


After  more  than  ten  years  provid¬ 
ing  JFORUM  to  journalists  via 
CompuServe,  Cameron  Communications 
Inc.  has  created  a  new  Web  site  at 
http://www.camcomm.com/. 

The  home  page  is  designed  to  explain 
Cameron’s  services  to  over  30  million 
potential  customers. 

The  site  contain^  sound,  graphics  and 
color.  Some  of  the  information  the  site 
provides  is  about  Cameron’s  Online 
PR/Media  Relations  Training  Workshops, 
hotlinks  to  JFORUM,  other  media/PR  sites 
and  more. 


Dauplin  Q*aplK  IVtachiRs,  he. 

P.  O.  Box  573 
Elizabethville,  PA  17023 
800-346-6119  FAX  800-648-0213 
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Classifieds 
On  The  Web 


WHETHER  OR  NOT  Web  publish¬ 
ing  ever  fulfills  the  revenue 
dreams  of  its  most  fervent  advo¬ 
cates,  it  is  already  forcing  news¬ 
papers  to  defend  their  classified 
ad  franchise  in  yet  another  battle  front. 

“This  is  going  to  hit  us,  people  ....  It’s  coming 
hard,  it’s  coming  fist,”  Timothy  Landon,  the 
Chicago  Tribune's  vice  president  of  marketing  and 
development,  warned  at  the  recent  Interactive 
Newspapers  ’96  Conference  in  San  Francisco. 
Landon  and  others  warned  that  newspapers  are 
facing  Internet  competition 
from  traditional  rival  media 
—  and  even  from  advertisers 
themselves.Two  of  the 
biggest  classified  advertisers 
—  auto  dealers  and  real 
estate  brokers  —  are  the  like¬ 
liest  to  go  on  the  Web, 

Landon  said. 

“Even  before  you  talk 
about  our  business,  you  have 
to  realize  that  their  industries 
are  undergoing  a  profound 
change,”  Landon  said.  “There  will  be  competition 
from  the  emerging  supermarket  auto  dealers  such 
as  CarMax  or  Circuit  City’s  used  car  lots.They  are 
going  to  go  online  ....  Multiple  Listing  Services 
appears  to  have  the  potential  to  get  online.” 

That  will  be  in  addition  to  the  auto  and  truck 
books  that  alread>’  vex  newspapers  in  many  mar¬ 
kets,  he  said. 

“You’re  going  to  see  the  auto  traders  going  very 
aggressively  into  online.They  have  great  content.  In 
some  ways,  they  have  better  content  than  us 
because  they  have  images,”  Landon  said. 

In  the  past  few  years,  the  Tribune  has  fought 
back  with  its  own  real  estate  and  used  car  print 
products.  Now  the  fight  will  move  to  cyberspace, 
Landon  said. 

Its  own  real  estate  Web  site,  HomeSight,  goes  up 
in  April  and  the  paper  is  experimenting  with  an 
Internet  resume  service. 

“We  believe  the  best  way  to  protect  the  Chicago 
Tribune  is  to  win  on  the  Internet,”  he  said. 

That’s  the  strategy  in  play  at  Buy  &  Sell,  the 
54,00(>circulation  Vancouver,  British  Columbia, 
shopper  that  attracts  30,000  new  classified  entries 
each  week. 

“The  basic  approach  was  to  dominate  the  Web 
the  same  way  Buy  &  Sell  has  dominated  classified 


\eirsfta/yers  are 
be in}>  forced  lo 
defend  Iheir 
classified  ad 
franchise  on  yet 
another  battle 
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locally,”  said  Guy  Spriggs,  founder  of  the  Amsterdam 
company,  Rosetta  Stone  Consultancy,  that  devel¬ 
oped  the  shopper’s  Web  site,  www.buysell.com. 

Among  the  features  on  the  site  is  a  sort  of  intelli¬ 
gent  agent  called  Personal  Memopad. 

It  lets  users  store  frequent  searches  or  “circle” 
ads  that  interest  them,  much  as  they  would  do 
with  a  newspaper. 

Bulking  up  classified  has  another  advantage  for  a 
newspaper  Web  site,  says  ClassiFacts  president  and 
chief  executive  officer  GeneTye:  It  is  local  content 
that  generates  user  interest. 

Like  several  other  Internet  ad  vendors,Tye  rec¬ 
ommends  that  newspapers  get  revenue  from  Web 
classifieds  by  raising  the  price  of  their  print  classi¬ 
fied. 

“In  some  ways,  [Web  classified]  is  a  case  of  tech¬ 
nology  chasing  a  marketplace,”  Tye  said  —  but  he 
adds  that  the  profit  potential  is  there. 

Rosetta  Stone’s  Spriggs  agreed:  “It’s  not  true  to 
say  that  nobody  is  making  money.  Generally,  people 
are  not  making  a  profit  on  their  Internet  products. 
But  many  people,  including  Buy  &  Sell,  are  making 
some  serious  money  by  selling  ads  they  already 
have  in  their  paf>er,  on  the  Web.” 

Added  Landon:  “I  believe  there  is  a  ton  of  money 
to  be  made  if  we’re  successful  —  and  we’re  going 
to  be  successful.” 


Herald-Times  Inc. 

to  acquire 
Internet  provider 

HERALD-TIMES  INC.,  which  publishes  the  Times- 
Mail  of  Bedford,  Ind.,  and  the  Herald-Times  of 
Bloomington,  Ind.,  have  agreed  to  purchase  the 
Internet  provider  InterSource  from  their  parent  com¬ 
pany,  CompuSource,  and  call  it  Kiva  Networking. 

This  makes  Herald-Times  Inc.  one  of  the  first  news¬ 
paper  companies  in  the  Midwest  to  include  Internet 
access,  and  the  first  time  venturing  out  into  Internet 
services  for  them,  as  well. 

Residents  on  the  service  have  grown  fiom  160 
since  the  partnership  was  formed  four  months  ago, 
to  the  current  450. 

Kiva  Networking  will  feature  personal  Internet  ser¬ 
vice  and  emphasize  InterSource’s  business  data  line 
market,  which  are  24-hour  connections  to  the 
Internet. 
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NAA  ANNUAL  CONVENTION 


APRIL  28-MAY  1 


HERE  WILL  YOU  BE  IN 


YORK? 


Make  sure  your  associates  and 
friends  know! 


You’ll  make  it  easier  for  your  business  associates 
and  friends  to  contact  you  in  New  York  by  filling  out 
this  form.  One  of  the  long-standing  services  Editor  & 
Publisher  has  provided  attendees  of  the  publishers 
^  convention  is  compilation  and  publication  of  “Who’s 
Staying  Where.’’  This  listing  of  attendees,  their  business 
affiliation  and  the  hotel  where  they  will  be  staying  is 
published  in  our  pre-convention  issue  distributed  during  registration  and 
throughout  the  meeting. 

Because  attendees  make  their  own  hotel  arrangements,  we  rely  on  you 
to  tell  us  where  you  will  be  staying.  Please  take  a  moment  to  fill  in  the 
form  below  and  mail  or  fax  it  back  to  us  by  April  8‘\ 

Thanks  for  your  help. 


Who’s  Staying  Where  at  the  NAA  Publishers  Convention 


PLEASE  TYPE  OR  PRINT 

First  and  Last  Name 


First  and  Last  Name  of  Spouse/Guest 

Newspaper/ Organization 

City/State 

Hotel 

Others  attending  from  your  organization 

First  and  Last  Name;  First  and  Last  Name: 

First  and  Last  Name: 

Hotel:  Hotel: 

Hotel: 

To  ensure  your  listing  in  "Who's  Staying  Where,"  return  this  form  to  Editor  &  Publisher  no  later  than  April  8,  1 995. 


MAIL:  Editor  &  Publisher,  11  West  19th  Street 
New  York,  NY  10011-4234 
FAX:  (212)691-7287 


SYNDICATES/NEWS  SERVICES 


BY  CHRIS  LAMB 


Pessimist  Is  Happy  | 
To  Be  A  Columnist 


w 


Donald  Kaiil  of 
the  Des  Moines 
Register  and 
Tribune  Media 
Services  enjoys 
skeivering 
politicians 


HEN  RICHARD  NKON  died 
two  years  ago,  many  columnists 
gave  him  a  presidential  pardon. 
They  focused  on  his  successes 
and  forgave  his  failures  — 
including  his  resignation,  scandals,  enemies  lists, 
illegal  wiretapping  and  malevolent  attacks  on 
opponents. 

But  Des  Moines  Register  columnist  Donald  Kaul, 
who  is  syndicated  by  Tribune  Media  Services, 
decided  to  bury  Richard  Nixon  instead  of  praise 
him.To  do  otherwise  would’ve  been  out  of  charac¬ 
ter  for  Kaul,  who  had  skew¬ 
ered  Nixon  in  print  for  a 
quarter-century.  Old  habits, 
like  old  presidents,  die  hard. 

“I  made  a  living  off  him  for 
25  years.  It  was  my  last  shot. 
You’ve  got  to  take  your  last 
shot,”  Kaul  said  with  a  laugh. 

So  he  chronicled  the  litany 
of  Nixon’s  failures  —  and 
some  people,  not  surprising¬ 
ly,  didn’t  take  it  well. 

“His  defendants  thought  it  was  in  poor  taste, 
which  I  can’t  totally  disagree  with,”  said  Kaul, 
adding  unapologetically:  “It’s  not  my  job  to  be  in 
good  taste.” 

Some  columnists  go  after  their  prey  with  the 
subdety  of  a  gunman  spraying  an  automatic 
weapon;  shots  go  everywhere,  with  some  hitting 
but  most  missing.  Kaul  is  more  economical,  like  a 
sniper.  He  aims,  fires  and  generally  hits  what  he’s 
shooting  at  —  to  the  joy  of  many  readers  and  the 
disdain  of  others. 

“I  love  to  be  mean  to  the  bad  guys,”  he 
remarked.  “It  just  turns  me  on.” 

As  a  satirist,  Kaul  offers  wit  and  insight,  not 
apologies.  Satire,  he  said,  consists  of  finding  the 
irony  of  a  situation  or  highlighting  the  negative 
qualities  of  a  person  or  thing.  It  is  negative  by  defi¬ 
nition.  Calling  attention  to  the  naked  emperor  is 
one  of  the  perks  of  being  a  satirist.  Getting  paid  for 
it  is  even  better. 

The  former  Pulitzer  Prize  finalist  admits  his  col¬ 
umn  appeals  to  the  eccentric  and  nontraditional 
thinker.  While  this  isn’t  necessarily  bad,  it  can  be 
limiting. 

Chris  Lamb,  who  freelances  frequently  for  E&P, 
is  an  assistant  professor  of  journalism  at  Old 
Dominion  University  in  Norfolk,  Va. 


“When  you 
write  an  eccentric 
column,  as  I  do, 
you  can  t  make  a 
living  appealing 
just  to  the  people 
who  agree  with 
you.There  aren’t 
that  many.  I’m 
always  amazed 
when  people  say, 

‘You're  not  main¬ 
stream  America,’  ” 
he  said.  “Who  the 
hell  wants  to  be?” 

This  is  the  kind 
of  statement  that 
could  easily  earn  a 
person  the  reputa¬ 
tion  for  being  a 
pessimist,  and  that 
label’s  fine  with 
Kaul. 

“Pessimists  are 
right  90%  of  the  time,”  he  observed.  “The  other 
10%,  you’re  pleasantly  surprised.  1  can’t  understand 
how  optimists  make  it  through  the  day.” 

Nothing  brings  out  the  best  in  a  pessimist  like  a 
political  campaign,  particularly  this  one.  Given  the 
current  crop  of  presidential  candidates,  Kaul  is 
asked  if  there’s  any  reason  to  feel  optimistic  about 
the  future  of  the  country.  “No,”  he  replies  cheer¬ 
fully. 

“One  of  the  pessimistic  things  I’ve  come  to 
believe  is  that  the  best  two  people  running  for 
president  are  Bill  Clinton  and  Bob  Dole,  and  what  a 
terrible  thing  to  say  about  the  political  system,”  he 
said. 

Kaul  is  less  flattering  about  Pat  Buchanan,  a  for¬ 
mer  and  possibly  future  Tribune  Media  columnist. 
“Mr.  Buchanan  is  a  journalist  by  trade.The  last 
prominent  journalist  to  hold  high  office  was  Benito 
Mussolini.  Enough  said,”  Kaul  wrote  in  January.  In 
the  same  column,  he  called  Richard  Lugar  the 
“most  thoughtful”  of  the  candidates,  adding:  “Given 
the  field,  this  is  a  litde  like  being  voted  Mr. 
Congeniality  in  a  motorcycle  race.” 

As  for  Phil  Gramm,  Kaul  said  he  would  have 
“done  better  if  the  primary  season  had  started  in  a 
venue  more  congenial  to  his  brand  of  charm  — 
Bosnia,  for  example.” 

The  Register  &st  sent  Kaul  to  Washington  to 


46  Editor  &  PuBUSHER  ■  March  23, 1996 


SYNDICATES/NEWS  SERVICES 


cover  the  1972  presidential  election 
between  George  McGovern  and  Richard 
Nixon.  He  has  yet  to  return  to  Iowa.  In 
fact,  Kaul  has  outlasted  most  of  the 
politicians  he’s  satirized.  Nixon,  for 
instance,  resigned  in  1974. 

Kaul  doesn’t  think  Nixon  was  com¬ 
pletely  without  merits.  At  least  he  was 
mote  interesting  than  many  of  today’s 
politicians,  said  the  columnist.  “In  the 
sense  of  talent  armed  with  malevolence, 

I  think  you  can  hardly  touch  Nixon,” 
stated  Kaul. 

Just  when  the  country  thought  Nixon 
was  out  of  the  picture,  Oliver  Stone 
made  a  movie  about  him.  Kaul  criticized 
the  film  not  for  making  Nixon  better 
than  he  was,  but  for  making  him  duller 
than  he  was.  According  to  the  colum¬ 
nist,  that  was  an  unpardonable  sin. 

“If  you’re  going  to  screw  around  with 
the  facts  of  a  person’s  life,  the  least  you 
can  do  is  make  him  more  interesting,” 
Kaul  wrote  earlier  this  year. 

Many  Americans  think  politics  is  pret¬ 
ty  serious.  Not  Kaul. “I’m  always  aston¬ 
ished  how  seriously  people  in 
Washington  treat  things  that  are  essen¬ 
tially  comedy,”  he  said. 

For  instance,  Kaul  found  President 
Clinton’s  State  of  the  Union  speech 
“hilarious.” And  he  was  equally  amused 
by  Dole’s  somber  rebuttal.  “He  looked 
like  the  technical  adviser  to  Grumpy 
Old  Men”  Kaul  said. 

Kaul’s  goal  is  to  convince  readers  tliat 
things  are  as  funny  as  he  sees  them. 
“That’s  your  challenge,”  he  noted.  “Make 
people  look  at  things  the  way  you  do 
and  find  humor  in  it.That  said,  of  course 
they  don’t.” 

Politics  has  changed  since  Kaul  came 
to  Washington.  But  so  has  the  business 
of  column  writing.To  become  a  success 
as  a  columnist  today  just  about  requires 
a  weekly  round-table  discussion  with 
other  columnists,  he  said. 

“You  make  your  career  clacking  away 
with  three  other  f)eople  on  a  talk  show 
someplace,”  Kaul  remained. 

He  blamed  newspaper  editors  for 
choosing  columnists  based  on  who’s  on 
TV  “Editors  need  that  authentication,” 
Kaul  said.  “They  need  somebody  they 
see  on  television  before  they’ll  print 
their  dull  columns.This  has  been  a  dis¬ 
appointment  to  me.” 

Tribune  Media  has  been  syndicating 
Kaul’s  twice-weekly  feature  for  12  years. 
Washingtonian  magazine,  in  a  survey, 
once  called  him  the  nation’s  “most 
underrated”  columnist.  He  currently 


Columnist  Rode 
A  Freeway  To  Success 


Donald  kaul  didn  t  set  out  to 
become  a  columnist.  It  happened 
by  accident,  like  a  freeway  mishap.  In 
feet,  it  sort  of  was  a  freeway  mislup. 

Kaul  was  struggling  as  a  Des 
Moines  Register  reporter  approxi¬ 
mately  30  years  ago.  “I  was  neariy 
fired  several  times,"  he  recalled. 

Then,  one  Sunday,  he  was  assigned 
to  cover  the  opening  of  the  first  sec¬ 
tion  of  the  Des  Moines  freeway. 

There  were  700  yards  of  freeway, 


seven  entrances  —  and  no  exits.  Kaul 
wrote  a  satire  about  it  for  the  next  day. 
His  editors  enjoyed  the  piece  and  had 
him  write  others  like  it. 

From  then  on,  Kaul’s  career  picked 
up  speed.  He  replaced  the  Register's 
columnist  when  that  person  retired. 
And  Kaul  hasn’t  forgotten  where  or 
how  it  all  started. 

“It’s  still  a  bad  freeway  and  I  still 
have  a  soft  spot  in  my  heart  for  it,”  he  j 
said.  I 


appears  in  about  70  newspapers. 

Kaul  likes  the  feet  that  syndication 
opens  him  up  to  readers  throughout  the 
country,  not  all  of  whom  agree  with 
what  he  writes.  But  this  isn’t  necessarily 
a  bad  thing. 

“I  get  a  lot  of  mail  from  people  who 
say  they  don’t  agree  much  with  me,  but 
they  enjoy  reading  me,”  he  said.  “I  prize 
those  above  all  others.” 

Kairl,  who  has  written  more  than 
3,000  columns  in  his  career,  has  also 
authored  three  books:  How  to  Light  a 
Water  Heater  and  Other  War  Stories, 
The  End  of  the  World  as  We  Know  It 
and  They’re  All  in  It  Together:Why 
Good  Things  Happen  to  Bad  People. 


The  columnist,  who  lives  with  his 
wife  Suzanne  in  the  D.C.  suburb  of 
Kensington,  Md.,  was  bom  on  Christmas 
Day  in  1934  and  grew  up  in  Detroit.  He 
graduated  from  the  University  of 
Michigan  and  then  earned  a  master’s 
degree  in  joirmalism. 

When  Kaul  looks  back  at  his  career, 
he’s  uncharacteristically  upbeat. 

He  said,“If  you  told  me  when  I  was  in 
school,  before  I  got  into  journalism,  that 
I  would  reach  this  stage  in  my  career 
where  I  could  earn  a  good  living  writ¬ 
ing  any  damn  thing  I  please,  and  all  I 
have  to  do  was  make  it  750  words,  I 
would  tell  you, ‘I’ll  take  that  and  keep 
the  change.’” 
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‘Luann’  cartoonist 
signs  with  United 

Greg  EVANS  has  moved  his  “Luann” 
comic  from  King  Features  Syndicate 
to  United  Feature  Syndicate. 

The  11-year-old  comic  strip,  which 
appears  in  more  than  250  papers,  stars 
an  adolescent  girl.  It  mixes  humor  with 
serious  discussion  of  issues  ranging  from 
peer  pressure  to  alcohol  abuse. 

Evans,  the  father  of  two,  was  a  finalist 
for  the  National  Cartoonists  Society’s 
1994  Reuben  Award  as  “Outstanding 
Cartoonist  of  the  Year.” 

‘Thorp’  cartoonist 
Berrill  dead  at  72 

IL  THORP”  CREATOR  Jack  BerriU 
VJ  died  March  14  in  Brookfield, 
Conn.,  after  a  long  battle  with  cancer.  He 
was  72. 

The  cartoonist  started  as  an  $18-a- 
week  copy  boy  for  the  New  Yoilc  Daily 
News  in  1941,  and  soon  began  a  17-year 
stint  as  an  assistant  to  “Wmnie  Winkle” 
creator  Martin  Braimer. 

Berrill  came  up  with  the  teen-oriented 
“Gil  Thorp”  in  1958,  naming  it  after  two 
of  his  heroes:  baseball  great  Gil  Hodges 
and  Olympian  Jim  Thorpe. 

Tribune  Media  Services  managing  edi¬ 
tor  Mark  Mathes  called  the  award-win¬ 
ning  Berrill  a  “great  storyteller”  and 
“skilled  artist,”  as  weU  as  a  “true  sports¬ 
man  and  humanitarian.” 

He  added  that  the  strip,  which  stars  a 
high  school  coach,  will  continue  uninter¬ 
rupted  to  its  newspaper  clients. 

A  canine  comic  is 
being  syndicated 

A  COMIC  STARRING  a  “rascally”  dog  is 
being  offered  by  King  Features 
Syndicate. 

“Buckles”  is  by  David  Gilbert,  who  did 


a  weekly  strip  for  the  Syracuse  (N.Y.) 
Herald-Joumal  while  attending  college. 
Then  he  worked  as  an  assistant  animator 
at  a  company  called  Animotion. 

Wicker  is  writing 
an  election  series 

Tom  wicker  is  writing  a  series  of 
election  commentaries  for  the  New 
York  limes  Syndicate. 

Wicker  is  the  former  New  York  Times/ 
New  York  Times  News  Service  columnist 
who  has  authored  books  such  as  JFK 
arui  LBJ:The  Influence  of  Personality  on 
Politics  and  One  of  Us:  Richard  Nixon 
and  the  American  Dream. 

RNS  is  offering 
stock  pix  service 

REUGION  news  service  (RNS)  has 
added  stock  photos  to  its  offerings. 
“RNStock”  provides  images  of  reli¬ 
gious  scenes  and  news  events,  head 
shots  of  prominent  figures,  photo  illus¬ 
trations,  and  more. 

Available  in  color  or  black  and  white, 
the  photos  can  be  downloaded  directly 
into  a  publication’s  design  system  using 
free  software  from  the  Washington,  D.C.- 
based  RNS. 


The  star  of  “Buckles'  is  a  dog  who  enjoys  chewing  the  fat. 
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Legislation  spurs 
indecent  proposal 

CARTOONIST  SCOTT  ADAMS,  writing 
in  his  “Dilbert”  electronic  newsletter, 
had  some  interesting  comments  about 
the  new  Communications  Decency  Act. 

The  United  Feature  Syndicate  creator 
stated  that  the  U.S.  government  “has 
passed  a  law  which  makes  it  a  crime  to 
transmit  indecent  materials  over  the 
Internet.  As  a  citizen  of  this  great  coun¬ 
try,  I  plan  to  fully  comply  witii  that  law. 

From  now  on,  whenever  I  get  the  urge  to 
use  an  offensive  word  in  e-mail,  I  will  sub¬ 
stitute  the  name  of  an  offensive  politi¬ 
cian.  I  urge  you  to  do  the  same. 

“The  beauty  of  this  approach  is  that 
they  can’t  easily  ban  these  new  naughty 
words  without  changing  their  own 
names.  I  know  I  could  get  in  trouble  for 
suggesting  such  a  thing,  but  I  don’t  give  a 
flying  Clinton  what  they  think.  And  if 
they  don’t  like  it,  they  can  come  over 
here  and  kiss  my  Gingrich.” 

Political  cartoonist 
pair  create  a  panel 

Editorial 

cartoonists 
Bob  Gorrell  and 
Gary  Brookins  of 
the  Richmond 
Times-Dispatch 
are  producing 
and  distributing  a 
new  comic  panel 
called  “Muddle 
America.” 

Designed  for 

iicf^  Ofl  orw^H  H* couldn’t tMtura, but slmost  Immtdlctofy, 

use  UIl  up-cu  <U1U  BocnwdsuopoctodhicbMnddatowMovof. 

editorial  pages,  "Muddle  America" 
the  feature  takes 

an  offbeat  look  at  trends  in  American  pol¬ 
itics  and  their  impact  on  the  culture  at 
large. 

Subscribers  to  the  thrice-weekly 
“Muddle”  —  available  in  both  a  horizon¬ 
tal  Mid  vertical  format  —  include  the 
Times-Dispatch,  Columbia,  S.C.,  State, 
Charleston  (WV)  Daily  Mail  and 
Providence  Journal. 

The  comic  is  also  featured  on  the  Web 
at  http://www.inetl.com/muddle. 

As  editorial  cartoonists,  the  award-win¬ 
ning  Gorrell  and  Brookins  are  with 
Creators  Syndicate  and  King  Features 
Syndicate,  respectively. 

They  can  be  reached  at  804-649^01. 
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Friend  of 
the  press  slain 

Abe  LEBEW0HL,THE  owner  of  New 
York  City’s  famed  Second  Avenue 
Deli,  was  murdered  recently  while  driv¬ 
ing  to  a  bank  to  deposit  weekend  deli 
receipts. 

Police  have  released  a  sketch  of  a  pos¬ 
sible  suspect. 

Lebewohl,  known  as  the  “Jewish 
Mother  Teresa,”  was  well-loved  in  New 
York  press  circles  for  the  fortifying  plat¬ 
ters  of  free  deli  fere  that  he  personally 
delivered  to  New  York  Daily  News  strik¬ 
ers  in  1990,  and  to  WNBC  strikers  in 
1987.  In  feet,  Lebewohl  was  only  one  of 
two  nonjoumalists  ever  to  be  made  an 
honorary  member  of  the  New  York  Press 
Club. 

As  a  boy,  Lebewohl  fled  Nazi  Germany 
and  stayed  in  a  displaced-persons  camp 
in  Austria  before  coming  to  the  United 
States  in  1952  at  the  age  of  21.  Lebewohl 
built  the  Second  Avenue  Deli  into  an 
institution,  attracting  a  variety  of  cus¬ 
tomers  from  all  parts  of  the  city. 

New  ASNE  staffer 

The  AMERICAN  SOCIETY  of  News¬ 
paper  Editors  has  named  Craig 
Branson  its  publications  director. 

The  publications  director  is  responsi¬ 
ble  for  the  American  Editor  magazine 
(formerly  known  as  the  ASNE  Bulletin), 
the  Editors  Exchange  newsletter  and 
other  publications. 

Most  recently,  Bran.son  was  a  copy  edi¬ 
tor  in  the  news  and  features  department 
of  the  Lakeland,  Fla.,  Ledger. 

Knight-Ridder 
exiting  cable 

KNIGHT-RIDDER  INC.  is  the  latest 
media  giant  to  get  out  of  cable  tele¬ 
vision. 

This  week  it  agreed  to  sell  its  share  in 
TKR  Cable  Co.  to  its  partner.  Tele¬ 
communications  Inc.,  the  country’s 
largest  cable  provider. 

Terms  weren’t  disclosed,  but  pub¬ 
lished  reports  said  TCI  was  expected  to 
pay  as  much  as  $420  million  in  cash  and 
stock  for  the  stake  and  assume  $4(X)  mil¬ 
lion  in  debt. 


TKR,  based  in  Warren,  N.J.,  has 
460,0(X)  subscribers. 

Knight-Ridder,  which  publishes  the 
Miami  Herald  and  Philadelphia 
Inquirer,  joins  other  large  newspaper 
companies  —  E.W  Scripps  Co.,  Times 
Mirror  Co.  —  in  departing  the  rapidly 
consolidating  field  of  cable. 

IRS  investigates 
Times  Mirror 
classifications 

The  INTERNAL  REVENUE  Service  is 
conducting  an  audit  of  Times 
Mirror  Co.  to  determine  whether  free¬ 
lance  reporters  and  photographers  were 
properly  classified  as  independent  con¬ 
tractors. 

The  audit  includes  the  flagship  Los 
Angeles  Times  and  a  profes.sional  pub¬ 
lishing  unit. 

“Times  Mirror  is  one  of  many  compa¬ 
nies  being  audited  by  the  IRS  across 
the  country,”  said  spokeswoman  Martha 
Goldstein.  “But  for  the  most  part,  we 
feel  we  have  correctly  classified  work¬ 
ers.” 

Like  many  news  organizations.  Tunes 
Mirror  makes  regular  use  of  freelancers. 
The  proportion  of  part-time  employees 
in  the  newspaper  industry,  compared  to 
full-timers,  rose  to  30%  from  27%  last 
year,  according  to  the  Bureau  of  Labor 
Statistics. 

NAJA  doles 
out  funds 

The  NATIVE  AMERICAN  Journalists 
Association  has  written  the  last 
check  for  the  Native  American  Media 
Empowerment  Project,  funded  by  a 
grant  from  the  W.K.  Kellogg  Foundation 
in  1994. 

According  to  the  NAJA  News,  the  pro¬ 
ject  directly  funded  10  fellowships;  gave 
17  students  a  chance  to  attend  the  1995 
conference  and  produce  a  student  news¬ 
paper;  paid  for  13  professional  journalists 
to  attend  that  conference;  and  recently 
funded  24  newspaper,  radio  and  video 
technical  assistance  projects,  which 
helped  underfunded  and  understaffed 
Native-American  media  witli  staff  train¬ 
ing  and  computer  purchases. 


TV,  radio  news 
salaries  increase 

The  radio  and  Television  News 
Directors  Foundation  has  found  that 
salaries  in  both  radio  and  television 
news  increased  last  year. 

“Vutually  everyone  we  talked  with 
labeled  1S>95  a  better  year  for  salaries 
than  1994,”  commented  Bob  Papper,  a 
professor  at  Ball  State  University,  who 
conducts  tlie  annual  survey. 

According  to  the  research,  most  TV 
news  directors  said  their  salary  increases 
ranged  from  4%  to  6%,  with  some  of 
those  under  contract  getting  10%  for  re¬ 
signing  with  their  station. 

The  median  salary  for  TV  news  direc¬ 
tors  last  year  was  $48,0(X),  and  $21,000 
for  radio  news  directors.  The  average 
salaries  were  $56,700  for  TV  news  direc¬ 
tors  and  $23,300  for  radio  news  direc¬ 
tors. 

The  full  results  of  the  study  are  report¬ 
ed  in  the  Radio-Television  News 
Directors  Association’s  magazine, 
Communicator. 

Ex-Gannett  exec 
pleads  guilty 

Former  Gannett  co.  executive 
Thomas  Farrell,  once  president  of  the 
Gannett  New  Media  Group,  pleaded 
guilty  to  securities  fraud,  admitting  that 
he  alerted  friends  to  a  proposed  bank 
merger  in  an  insider-trading  plot. 

Farrell  is  feeing  a  maximum  of  10 
years  in  prison  and  a  fine  of  either  twice 
the  gross  gain  from  the  insider  trading, 
or  $250,(XX),  whichever  is  greater. 

Farrell  resigned  from  Gannett  when 
the  accusations  first  surfeced.  Under  the 
plea  agreement,  other  charges  against 
him  were  dropped. 

Franklin  inducted 
into  MDDC 
Hall  of  Fame 

The  TWO-TIME  Pulitzer  winner  and 
journalism  educator  Joe  Franklin 
was  recently  inducted  into  the 
Maryland-Delaware-D.C.  Newspaper  Hall 
of  Fame. 
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Shop  Talk 

Continued  from  page  64 
were  communicating.  You  have  to  do 
whatever  it  takes  to  get  their  attention. 
Sometimes,  an  imaginary  two-by-four  to 
the  temple  works.  Sometimes  it  takes  a 
pat  on  the  back  and  a  quiet  word  of 
encouragement,  and  then  a  long  side-by- 
side,  one-on-one  session  at  the 
Macintosh  with  them. 

The  simplistic  approach  —  “Everybody 
gather  ’round  and  listen  to  me.  I’m  the 
adviser/writing  coach/j-guru”  —  doesn’t 
do  anything  except  waste  everyone’s 
time.  Suigeons  don’t  perform  the  same 
operation,  or  use  the  same  bedside  man¬ 
ner,  on  every  patient.  They  run  tests, 
examine  the  body  and  call  on  what  they 
know  before  they  decide  whether  to 
pick  up  the  scalpel,  try  radiation  or  send 
someone  straight  to  the  morgue.  The 
same  goes  for  dissecting  a  piece  of  writ¬ 
ing. 

Writing  coaches,  particularly  at  the 
college  level,  have  to  size  up  each  stu¬ 
dent  and  take  the  approach  that’s  going 
to  get  them  back  on  track  as  a  writer. 

It’s  been  live  years.  Hundreds  of  one- 
on-one  meetings  and  some  50,000  words 
worth  of  critiques  later,  my  students  are 
practicing  some  of  the  things  I’ve  been 
preaching.  Still,  it’s  been  frustrating. 
College  writers  make  most  of  the  same 
mistakes  other  writers  do,  only  more 
often  and  at  even  lower  pay. 

The  temptation  to  write  in  official  uni¬ 
versity  bureaucratese  is  high.  The 
propensity  for  writing  about  inanimate 
organizations  instead  of  real,  live  people 
remains.  Stories  that  fail  to  answer  the 
most  basic  reporting  questions  appear  in 
print  constantly.  The  copy  editors  always 
seem  to  miss  that  one  last  mistake. 

But  the  challenge  of  helping  young 
writers  improve  has  gotten  my  juices 
going  again.  Each  time  I  grab  a  new  issue 
of  the  paper  from  a  box  somewhere  on 
campus  and  see  the  first  flush  of  a  writ¬ 
er’s  success.  I’m  reminded  of  how  hard  it 
was  to  get  that  first  interview,  to  write 
that  first  lead,  to  see  the  first  front-page 
byline. 

Oh,  I  see  the  promise.  Then  I  see  the 
mistakes.  Then  I  get  out  the  blue  pen. 
Then  we  talk. 

The  joke’s 
on  them 

This  is  one  race  the  Republicans 
might  prefer  to  lose. 

According  to  the  Center  for  Media 
and  Public  Affairs,  Republican  chal¬ 
lengers  Sen.  Robert  Dole  (R-Kan.)  and 
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Pat  Buchanan  arc  quickly  gaining  on 
President  Clinton  as  the  number-one 
joke  target  for  talk  show  hosts  David 
Letterman,Jay  Leno  and  Conan  O’Brien. 

The  CMPA  counted  307  jokes  about 
the  presidential  candidates  during 
January  and  February,  an  average  of  five 
per  night,  with  President  Clinton  scoring 
109,  Dole  79  and  Buchanan  70. 

Both  Leno  and  Letterman  hit  Clinton 
the  most,  but  Dole  was  second  for  Leno, 
while  Letterman’s  comedic  comments 
about  Buchanan  were  almost  as  frequent 
as  those  for  the  president. 

O.J.  Simpson  outscored  Republican 
candidate  Steve  Forbes  by  74  jokes  to 
57,  but  Forbes  was  still  ahead  of  First 
Lady  Hillary  Clinton,  who  was  the  sub¬ 
ject  of  44  jokes. 

Forbes  coverage 
more  negative 

Television  news  reports  of  the 

Iowa  caucuses  showed  a  negative 
skew  of  two-to-one  toward  Steve  Forbes, 
with  a  two-to-one  positive  slant  toward 
the  other  Republican  contenders,  accord¬ 
ing  to  the  Center  for  Media  and  Public 
Affairs. 

Further,  despite  entreaties  to  the  con¬ 
trary,  so-called  horse  race  coverage  out¬ 
numbered  other  issues.  For  example, 
CMPA  found  60  horse  race  stories  com¬ 
pared  to  30  about  candidates’  policies,  10 
about  tax  reform  and  nine  about  abortion. 
No  other  policy  issue  attracted  more  than 
three  stories  on  the  network  evening 
news  programs.  The  CMPA  also  found 
that  the  combined  air  time  allotted  to  the 
GOP  candidates’  sound  bites,  as  of  the 
Iowa  contest,  was  56  minutes,  compared 
to  five  hours  and  45  minutes  for  the  jour¬ 
nalists  who  cover  them. 

Journal  reports 
net  loss 

The  providence  journal  co. 

reported  a  net  loss  in  1995  of  $9.6 
million,  compared  with  a  $59.8  million 
loss  the  previous  year.  The  fourth  quar¬ 
ter  brought  a  $2  million  loss,  compared 
with  a  $52.8  million  loss  in  1994. 

Revenue  inched  up  3.7%  to  $312.5 
million  for  the  year  and  0.7%  to  $88.8 
million  in  the  quarter. 

Providence  Journal  reorganized  last 
October,  shedding  its  cable  interests  and 
purchasing  its  partner’s  interest  in  King 
Holding  Corp.  (KHC),  a  publicly  traded 
broadcasting  company.  Providence 
Journal,  which  is  not  listed,  has  begun 
reporting  consolidated  financial  results 


that  include  King’s  performance. 

A  loss  resulting  from  the  sold  cable 
business  isn’t  reflected  in  last  year’s 
results,  as  this  loss  was  recorded  in  the 
fourth  quarter  of  1994. 

Operating  income  declined  11.8%  to 
$13.4  million  in  1995  and  shot  up 
134.8%  to  $5.4  million  in  the  quarter. 
Expenses  rose  4.6%  to  $299.1  million  for 
the  year  and  declined  2.9%  to  $83.4  mil¬ 
lion  in  the  fourth  quarter. 

The  publishing  segment,  including  the 
Providence  Journal-BuUetin,s2m  a  $10.3 
million  operating  loss  for  the  year,  com¬ 
pared  with  a  $9.8  million  profit  in  1994, 
and  a  $4.6  million  loss  in  the  fourth  quar¬ 
ter,  compared  with  a  $3  5  million  profit 
in  1994. 

The  results  reflect  chaises  associated 
with  the  consolidation  of  Providence’s 
morning  and  evening  newspapers.  The 
company  hojies  to  save  $8  million  annu¬ 
ally  by  cutting  160  full-time  positions. 

Publishing  revenues  rose  4.7%  to 
$128.5  million  in  the  year,  1.7%  to  $35.5 
million  in  the  quarter.  Circulation  rev¬ 
enue  was  up  4%  in  both  the  year  and 
quarter,  as  price  increases  offset  declines 
in  circulation  figures.  A  lackluster  Rhode 
Island  economy  hurt  advertising  income. 

Panel  suggests 
releasing  budget 

The  INTELUGENCE  budget  for  the 
United  States  has  been  classified 
since  1947,  but  that  has  not  kept  it  from 
becoming  the  most  open  secret  in 
Washington. 

Joining  the  ranks  of  those  who  believe 
the  aggregate  figure  should  be  declassi¬ 
fied  is  the  congressionally  mandated 
Commission  on  the  Roles  and 
Capabilities  of  the  U.S.  Intelligence 
Community,  which  was  chartered  with 
reorganizing  U.S.  intelligence  in  the 
aftermath  of  the  Cold  War. 

After  considering  arguments  for  and 
against  such  release,  the  Commission 
decided  that  “the  president  should  dis¬ 
close  to  the  public  the  overall  figure  for 
the  intelligence  budget.” 

The  17-member  panel  of  distin¬ 
guished  experts  suggested  that  the  fig¬ 
ure  could  be  released  as  part  of  the  pres¬ 
ident’s  annual  budget  submission  or  in 
unclassified  letters  to  congressional 
intelligence  committees. 

Former  Sen.  Warren  B.  Rudman, 
Commission  vice  chair,  said  that  debat¬ 
ing  the  total  amount  “is  an  acceptable 
risk,”  and  noted  that  the  figure  is  “already 
known.  You  write  it  in  your  columns 
every  day  and  no  one  says  you  are 
wrong.” 


s 


INTERNATIONAL 


YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers 
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CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out  Ye 
Book  information  with  the  criteria  you  select.  The 
menu-activated  search-and  display  capability  makes 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro¬ 


Look  at  these  NEW  and  ENHANCED  FEATURES. 


•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and 
Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings,  including 
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PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products 

and  Services 
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Find  the  -people  you  really  need  with  comprehensive  lists  of 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi¬ 
tions/sections,  mechanical  specifications  and  more. 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 
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PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $115 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
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Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
11  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account  call  (212)  675-4380,  ext.  509. 
Payments  must  accompany  all 
orders.  NY,  CA,  DC  and  Canada 
add  appropriate  tax.  Please  sup¬ 
ply  proper  street  address  for 
UPS  delivery.  No  deliveries  will 
be  made  to  P.O.  boxes.  All 
remittance  must  be  in 
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This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num¬ 
bers  for  the  most  influential  people  in  the  industry. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


SII 

Continued  from  page  39 

“We’re  pursuing  vigorously  the  suit 
because  we  think  that  they  have  taken 
without  license  our  intellectual  proper¬ 
ty,”  said  Williams.  “We  think  we  have  a 
pretty  strong  case  against  them.” 

Waterhouse  counters  that  SII  has  no 
chance  of  winning,  and  he  complained 
that  “we  don’t  have  a  court  date  until 
May  of  ’97.”  In  the  meantime,  he  wants 
two  tilings:  a  chance  to  examine  SII  doc¬ 
uments  and  possession  of  its  source 
code.  “I’m  interested  in  acquiring  the 
software  rights  to  the  company,”  he  said. 

Waterhouse  is  pushing  for  a  protec¬ 
tive  order  fiom  the  court  that  will  enable 
each  side  to  examine  the  other’s  docu¬ 
ments. 

Williams  said  SII  is  willing  to  listen  if 
CE  wants  to  settle.  But  at  SII,“nobody  will 
talk  to  us,”  said  Waterhouse,  adding  that 
Williams  does  not  know  him  or  his  part¬ 
ner.  “IfAaronson  had  stayed  there,  there’s 
no  way  I’d  ever  settle,”  he  said,  because 
SII  promised  not  to  sue  again  after  its 
previous  complaint  was  settled. 

Saying  he  takes  the  second  suit  “per¬ 
sonally,”  Waterhouse  added  that  it  no 
longer  must  remain  that  way  with  SB’s 
new  top  managers.  Nevertheless, 
Wateihouse  said  his  company  may  settle, 
but  he  and  Ellsworth  will  not. 

“It’s  either  going  to  be  the  software 
rights  or  I’m  going  to  see  the  company 
close,  one  of  the  two,”  he  said. 

With  Aaronson  and  Reisenweber  now 
out  of  the  picture,  Waterhouse  said  he 
thinks  it  may  be  “time  for  us  to  go  to  the 
bank  or  try  to  talk  to  the  board  of  direc¬ 
tors  of  Sn  and  try  to ...  get  them  to 
understand  that  90%  of  what  went  on 
was  {jersonal  animosity”  between  the 
two  former  SII  executives  and 
Waterhouse  and  Ellsworth. 

Wateihouse  said  he  has  been  unable 
to  talk  to  SB’s  financial  backers. 

“We  can’t  find  out  who  at  Bank  of 
America  is  in  charge  or  SB  accounts,  he 
said,  adding  that  he  thinks  the  bank 
would  pay  attention  to  his  customer  list 
and  numbers.  Wateihouse  was  confident 
it  all  will  come  out  in  the  litigation:  “’Who 
owns  SB?  Who  actually  sued  me?” 

His  interest  in  the  software  rights,  said 
Waterhouse,  is  not  to  compete  with  SB, 
but  to  be  assured  there  will  be  no  more 
suits. 

“We  don’t  see  SB  going  out  of  business 
as  a  real  good  thing  right  now,”  he 
remarked,  noting  he  and  others  have  sub¬ 
stantial  business  with  SB  customers. 

Legal  fees  have  so  far  cost  him  more 
than  $100,000,  according  to  Wateihouse, 
who  said  if  SB  loses  its  suit,  he  and 


EUsvi'orth  will  file  separate  countersuits, 
each  for  the  same  amount  SB  sued  them 
for,  $50  million. 

“They  get  a  hundred-million  judgment 
against  them,  they’re  aU  done,”  said 
Waterhouse.  “And  if  the  company  liqui¬ 
dates,  we  will  buy  the  software  rights  . . . 
on  the  auction  block.” 

Waterhouse  said  he  would  prefer  to 
see  both  parties  “cut  off  the  cash  flow  to 
the  attorneys  and  start  using  that  money 
to  help  customers  instead  of  fighting 
each  other.” 

Last  June,  Los  Angeles  Times  editorial 
systems  director  Wayne  Parrack  said,  “I 
don’t  think  anyone  wins  in  this  kind  of 
lawsuit.”  But,  he  added  that  the  suit 
seemed  unlikely  to  have  an  effect  on  his 
paper,  which  is  converting  its  SB  front- 
end  terminals  from  proprietary  SB 
Coyotes  to  CE’s  Windows-  and  Mac-based 
Decade  woikstations. 

Echoing  similar  remarks  by  both 
Waterhouse  and  a  former  SB  president, 
Parrack  said  vendors  suing  each  other 
cannot  concentrate  on  their  businesses. 
With  common  customers  and  comple¬ 
mentary  products,  he  said,  their  time  and 
money  would  be  better  spent  cooperat¬ 
ing  on  marketing  and  research  and  devel¬ 
opment. 


Paper  makers 
erase  increases; 

Moody’s 
rattles  ratings 

QEVERAL  NEWSPRINT  PRODUCERS 
(^rescinded  pnce  hikes  of  approximately 
7%  that  were  slated  to  take  efect  April  1, 
and  ^\Jiich  in  some  cases  already  had  been 
postponed  from  February  and  March. 

Avenor  America  Inc.,  for  example, 
announced  its  decision  just  one  month 
after  saying  it  would  defer  its  $50  March 
increase  for  Eastern  customers  until 
April  1. 

Suspension  of  the  price  hike  applies 
as  well  to  Avenor’s  Western  U.S.  cus¬ 
tomers,  for  whom  the  March  1  date  had 
not  been  deferred. 

No  April  fools,  newsprint  buyers  and 
industry  observers  saw  some  chance  for 
prices  to  top  out  at  least  temporarily. 
Newspapers  slowed  demand  by  cutting 
consumption  and  boosting  inventories. 
Recently,  however,  newsprint  producers 
scheduled  machine  downtime,  which 
may  temporarily  tighten  supplies  (E&P, 
Feb.  24,p.36). 

Moody’s  Investors  Service  predicted 
the  April  increase  would  not  stick.  A 


week  after  producers  postponed  or  can¬ 
celed  the  price  hikes,  Moody’s  warned 
that  those  “who  indulge  in  stock  buy¬ 
backs  or  capacity  expansion  in  the  ongo¬ 
ing  environment”  of  “soft”  prices  “risk 
downward  pressure  on  their  ratings.”  It 
also  said  debt  ratings  may  suffer  if  the 
industry  uses  highly  leveraged  transac¬ 
tions  to  continue  its  merger  trend. 

The  service  added  that  it  may  review 
for  upgrade  those  producers  who 
instead  use  their  record  cash  flows  to 
pay  down  debt.  Most  producers  are 
doing  just  that,  according  to  Moody’s.  Six 
major  North  American  newsprint  manu¬ 
facturers,  it  said,  reduced  debt  from  one- 
half  to  approximately  one-third  of  capi¬ 
talization  from  1993  through  the  end  of 
last  year. 

In  a  special  “Newsprint  Outlook” 
report,  Moody’s  predicts  two  years  of 
softer  newsprint  prices,  worldwide. 
Global  capacity,  it  says,  will  run  about  2% 
ahead  of  demand,  with  most  new  capac¬ 
ity  coming  online  in  Asia  —  where 
demand  for  high-quality  newsprint  is 
growing  faster  than  anywhere  else. 

— Rosenberg 

SGAUA  opens 
membership 

Membership  in  the  scitex  Graphic 
Arts  Users  Association  is  no  longer 
limited  to  users  of  Scitex  systems. 

SGAUA  and  Scitex  America  Corp. 
announced  that  the  11-year-old  group, 
which  already  includes  vendors  other 
than  Scitex,  will  enroll  companies  that 
are  customers  of  other  electronic  graphic 
communications  equipment.  SGAUA 
attributed  the  policy  change  to  results  of 
a  survey  of  current,  former  and  prospec¬ 
tive  members. 

In  a  prepared  statement,  Scitex 
America  president  Shimon  Alon  said, 
“Today,  we  are  all  operating  in  a  wide- 
open  environment  and  need  to  under¬ 
stand  all  dimensions  of  that  environ¬ 
ment.”  He  added  that  the  company  and 
its  customers  will  “benefit  from  sharing 
ideas  and  experiences  with  colleagues 
across  the  industry,  and  will  learn  about 
making  the  most  of  mixed  configura¬ 
tions.” 

The  independently  funded  association 
now  counts  450  member  companies.  It 
also  includes  14  associate  members  in  a 
program  for  third-party  vendors  begun 
last  year.  This  year,  SGAUA  will  offer  a 
series  of  workshops  across  North 
America  in  response  to  members’  inter¬ 
est  in  greater,  more  accessible  technical 
training. 
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Campus 

Continued  from  page  18 

law.  That  would  be  a  terrible  result.” 

Tanick  said  that  he  admired  and 
respected  Anfinson  and  Borger,  but  dis¬ 
agreed  with  their  analysis  and  interpreta¬ 
tion  of  his  legal  work. 

“I  am  proud  of  what  I  have  done  in  my 
client’s  interest,”  he  said.“I  am  continuing 
to  fight  for  First  Amendment  principles 
and  interests.  I  don’t  think  that  anything 
I  have  done  was  a  conflict  of  interest. 

“I  have  never  taken  a  position  that 
would  clash  with  the  basic  principles 
and  would  always  refrain  from  doing  so. 
And  I  have  not  taken  any  position  that 
clashed  with  First  Amendment  princi¬ 
ples.” 

JAIL  OR  PHOTOS? 

Ames,  meanwhile,  avoided  jail  time, 
which  had  seemed  likely  after  the  state 
Court  of  Appeals  ruled  last  Nov.  6  that 
the  Daily  would  have  to  turn  over  the 
negatives  of  the  anti-racism  brawl. 

Hennepin  County  Attorney  Freeman 
shortly  afterwards  filed  a  motion 
demanding  District  Court  Judge  Stanoch 
force  Ames  to  turn  over  the  photos  or  be 
held  in  contempt  of  court.  Ames  per¬ 
suaded  Tanick  to  ask  the  court  to  quash 
Freeman’s  subpoena,  a  motion  the  attor¬ 
ney  felt  was  useless. 

But  Ames  wrote  out  the  brief  and 
Tanick  filed  it.  By  then.  Ames’  public  will¬ 
ingness  to  risk  jail  for  principle  won  over 
the  entire  Twin  City  media. 

The  Star  Tribune  weighed  in  with  a 
pointed  editorial  entitled  “The  Daily: 
Don’t  turn  a  newspaper  into  a  spy.” 

Even  more  important,  Tanick  and  the 
Star  Tribune  agreed  on  a  settlement  in 
the  breast  implant  case  that  freed  both 
sides  to  work  together. 

And  Hennepin  County  Attorney 
Freeman  agreed  not  to  seek  any  jail  time 
for  Ames,  a  decision  that  followed  a  visit 
in  December  from  Tim  J.  McGuire,  editor 
of  the  Star  Tribune,  and  Kenneth  Doctor, 
managing  editor  of  the  St  Paul  Pioneer 
Press. 

The  public  and  private  pressure 
seemed  to  woric.  Stanoch  reversed  a  pre¬ 
vious  position  and  quashed  Freeman’s 
subpoena. 

Freeman  appealed,  but  no  longer 
seemed  anxious  to  continue  the  three- 
year-old  criminal  court  case. 

And  the  trial  of  Kieran  Knutson  ended 
last  month  after  he  turned  down  three 
separate  plea  bargain  offers. 

While  Tanick  still  represented  the 
Daily  in  its  fight  against  the  photo  sub¬ 
poena,  Ames  has  hired  another  attorney 
to  counsel  Rosen. 


“I  thought  Jesse  needed  someone  who 
could  take  him  through  the  trial,”  Ames 
said. 

Rosen  is  now  represented  by  Anfinson. 

“Mark  Anfinson  is  a  fine  attorney,”  said 
Tanick,  who  didn’t  know  he  was  being 
replaced  as  Rosen’s  attorney  until  Editor 
&  Publisher  told  him. 

The  Daily  editors  plan  to  meet  with 
Tanick  after  the  legal  dust  has  settled. 

“I  am  willing  to  answer  any  questions 
they  have  for  me,”  Tanick  said. 


Weekly 

Continued  from  page  21 

Vietnam  as  a  combat  pilot  with  a  Silver 
Star  and  a  Distinguished  Flying  Cross,  his 
first  wife.  Shannon,  died  suddenly  of  a 
cerebral  hemorrhage,  leaving  him  with 
three  young  children.  He  later  married 
Nancy  Graves,  and  the  couple  had  two 
children. 

In  1987,  he  was  severely  injured  in  an 
automobile  accident  and  was  told  by 
doctors  that  he  would  never  walk  with¬ 
out  crutches.  After  extensive  physical 
therapy  and  always  a  cheerful  outiook, 
Wilson  beat  the  odds.  Today,  he  has  only 
a  slight  limp. 

One  motivating  factor  in  his  recovery 
was  his  “need”  to  play  golf.  In  addition  to 
skeet  shooting,  Wilson  is  an  avid  golfer. 
On  one  occasion,  he  showed  up  unusu¬ 
ally  eariy  for  a  board  meeting  of  the 
Rhode  Island  Press  Association.  The  rea¬ 
son?  He  had  been  at  a  nearby  golf  ware¬ 
house  and  had  finished  up  earlier  than 
he  expected. 

What  are  Wilson’s  future  professional 
plans?  He  hasn’t  decided. 

“I  may  be  in  newspapers  or  out  of 
them,  but  1  take  a  great  deal  of  satisftic- 
tion  in  the  papers  we  produced  and  the 
feet  that  the  communities  we  served 
were  better  places  because  we  were 
there,”  he  said. 


Theft 

Continued  from  page  27 

In  one  San  Francisco  case,  the  city’s  ex¬ 
police  chief,  Richard  Hongisto,  was 
accused  of  ordering  three  of  his  officers 
to  snatch  multiple  copies  of  a  gay  news¬ 
paper  that  had  satirized  him. 

The  chief  was  fired  but  not  prosecut¬ 
ed  for  the  theft  because  the  district  attor¬ 
ney  said  he  could  find  no  law  forbidding 
the  taking  of  free  newspapers  in  quanti¬ 
ty.  Free  newspapers  in  the  East  Bay  also 
have  had  a  difficult  time  getting  authori¬ 
ties  to  arrest  paper  thieves,  even  those 
caught  in  the  act. 


There  also  have  been  instances  of 
wholesale  stealing  of  newspapers  on  col¬ 
lege  campuses  because  an  individual  or  a 
group  didn’t  like  certain  editorial  matter. 

Supervisor  Kevin  Shelley,  who 
authored  the  new  ordinance,  said  there 
has  been  a  huge  increase  in  rack  thefts 
by  profiteers,  who  sell  the  papers  to 
recyclers. 

“These  newspapers  are  published  for 
the  public’s  good,  not  for  individuals  to 
rip  them  off  for  their  own  personal  gain,” 
he  added.  “This  legislation  will  stop  that 
abuse  and  ensure  the  public  continues  to 
receive  the  excellent  reporting  it  has 
grown  accustomed  to  from  our  newspa¬ 
per  sources.” 

Although  most  of  the  bulk  removals 
have  been  of  free  papers,  paid  newspa¬ 
pers  also  have  been  victims,  including 
the  San  Francisco  Chronicle  and  the 
Examiner. 

The  ordinance  also  makes  it  illegal  for 
recyclers  to  buy  newspapers  they  know 
w*ere  stolen  for  profit.  Recyclers  will  be 
required  to  record  the  name,  address,  dri¬ 
ver’s  license  and  license  plate  of  anyone 
who  brings  in  more  than  100  pounds  of 
newsprint.  Violations  could  subject  the 
recycler  to  a  $500  fine  and  community 
service. 

Under  the  ordinance,  according  to 
Shelley,  more  than  one  copy  of  a  paper 
may  be  taken  from  a  rack  if  the  purpose 
is  to  give  them  to  others  interested  in 
reading  the  extra  copies. 

The  ordinance  was  heavily  lobbied  by 
publishers  of  free  newspapers  under  the 
leadership  of  Bruce  Brugmann  and  Ted 
Fang,  publishers  of  the  San  Francisco 
Bay  Guardian  and  San  Francisco 
Independent,  respectively.  Brugmann 
said  he  believes  the  law  is  the  first  of  its 
kind  in  the  United  States. 


E-mail  directory 

The  POTTSVILLE  (PA.)  Republican 
is  publishing  a  local  telephone  direc¬ 
tory  that  also  contains  e-mail  addresses.  It 
also  is  licensing  the  concept  to  other 
newspapers. 

The  newspaper  said  it  is  distributing 
82,000  copies  of  what  may  be  one  of  the 
first  telephone  directories  in  the  country 
to  contain  e-mail  listings. 

The  992-page  directory,  set  in  large 
type,  has  about  250  e-mail  addresses  in 
addition  to  phone  numbers  and  adver¬ 
tisements  for  businesses  in  the  Schuylkill 
County  area. 

The  Republican  collected  names  by 
running  a  mail-in  coupon  in  the  35,000- 
circulation  newspaper  and  took  some 
from  its  World  Wide  Web  site.  —  AP 
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FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
NEW!  SPANISH  TRANSLATION 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  AvailoNe  in  late  June.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


Who  are  You?  _  _  , 

Roger  DaHrey 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/hislory.  (810)  573-2755. 


THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  1  2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Rebate  charts  also  avail¬ 
able.  Ideal  for  your  automotive, 
classified  and  display  sections. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646. 


GAMING/WALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
calumn,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


AWARDwinning  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


WACKY  -  WIT  -  WEEKLY 
Far  a  ‘SLIGHTLY  OFF*  Perspective 
Deb  Di  Sandro,  (847)  639-1232 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


MONTHLY  COLUMNS 
Remodeling  -  Gardening  -  Outdoors 
Travel  -  Religion  -  Spirituality  -  Family, 
Job  Search.  Ideal  for  weeklies.  Call 
Lepore  Features,  1  (800)  777-4909  for 
information  and  samples. 


ANNOUNCEMENTS 


INVESTORS  WANTED 


A  VERY  SUCCESSFUL  10  year  aid 
>veekly  that  started  on  a  shoe  string,  no 
capital,  no  expertise  in  publishing,  is 
now  a  Full  blown  weekly  averaging 
104  pages  with  circulation  in  NY/NJ 
metro  area,  is  looking  to  launch 
several  weeklies  in  different  com¬ 
munities  with  potential  to  reach 
500,000  circulation  in  no  time. 
Interested  parties  please  send  letter  in 
canfidence  to  Box  07698,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 


SOUTHERN  NEWSPAPERS,  INC. 

Experienced  in  canfidentiality  and 
accuracy  and  detail.  Reasonable  Prices. 
Contact  Dick  Smith,  president,  1 08  Jane 
Cove,  Clarksdale,  MS  38614. 

Phone  (601)  627-7906 
Fax  (601)  627-79063* 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiotions 
tor  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-8 
Boco  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
1221  N.  Kingstan  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker-Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BRANSON,  MISSOURI,  Own  the 
Branson  Business  Journal,  fastest  grow¬ 
ing  tourist  destination  in  the  country. 
P.O.  Box  1 449,  Forsyth,  MO  65653. 


FLORIDA  -  $1.6  million  gross  domi¬ 
nant,  established  weekly  in  vibrant 
Florida  market.  Call  (407)  391-7479  for 
information  and  Confidentiality 
Agreement. 

C.  Berky  &  Associates. 


NEWSPAPER  BROKERS 


It  http-7/www.imLnet/-|cribb/bcTcpoit.htinl  I 


Appraisal  -  Brokerage 

BOLITHO-CRIBB 
&  Associates 

Established  1923 


Qualified  Brokerage 
for  over  70  years. 

Appraisal  for  estate, 
ESOP,  partners,  bank, 
tax,  stock,  assets 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


NEWSPAPERS  FOR  SALE 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  112  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


AWARD-winning  Midwest  newspaper 
graup  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
dawn  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  canfiden- 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PLANTS  FOR  SALE 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  available.  Box  07347,  Editor 
&  Publisher. 


OPPORTUNITIES  SOUGHT 


INTERESTED  in  a  partner  for  your 
small  newspaper?  Experienced  manag¬ 
ing  editor  seeks  small  town  paper  in 
search  of  hands-on  partner.  Any  U.S. 
.  location.  Call  (907)  442-3286. 

I  REAL  ESTATE 

I  GOVERNMENT  FORECLOSED 
I  HOMES  FOR  pennies  on  $1.  Delin- 
i  quent  Tax,  Repo's,  REO's.  Your  Area, 
j  Toll  free  1  (800)  898-9778  Ext.  H- 
i  51 89  for  current  listings. 
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EQUIPMENT 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

MAILRCX)M 

MAIL  ROOM 

104  count-o-veyors  rebuilt  with 
alternator.  $1500  each. 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream 
aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821-6257 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  MidAmerica  Graphics  at 
(800)  356-4886. 

NEW  &  USED 
MAILROOM  EQUIPMENT 
•Hall  Monitor  Stackers 
•Signode  MLN  2-A  Tying  Machines 
•Refurbished  Cutler  Hammer 
Bottomwrapping  Machines 
•Hall  Monarchs 
•  "V-TRACK"  Conveyors 
•48"  Hall  Roller-Top-Conveyors 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 
life  is  the  sum  of  all  your  chokes. 

Camus 


&  SUPPLIES 


_ PREPRESS _ 

PARTS  •  PCB’S  •  IMAGESETTERS 
If  the  part  costs  more  than  the 
machine  is  worth  -  call  usi 
BWI  is  your  source  for  parts, 
imagesetters,  RIPs  and  film  processors. 
Call  Bob  Weber  @  (800)  399-4BWI 
or  fax  (800)  837-8973. 


_ PBKSES _ 

1 2  Unit  Urbanite  22"  cut-off  1 993  vin¬ 
tage,  with  6  sets  of  stacked  units,  2 
H.D.  2:1  folders  with  upper  formers 
and  8  Enkel  pasters.  Available 
Immediately 

8  Unit  Metro  22  3/4"  cut-off  1 979  vin¬ 
tage  with  5  half  decks,  single  3:2 
folder  with  upper  formers  and  8-45" 
RTP's.  Available  late  1 996. 

3  Goss  22"  cut-off  Metroliner  Mono 
Units,  3  Goss  45"  RTP's,  1  Goss  22"  cut¬ 
off  160  page  single  3:2  folder,  angle 
bar  nests,  substructure  and  Fincor  100 
HP  motors  and  controls.  Can  be  sold 
as  a  package  or  as  individual  compo¬ 
nents.  Available  immediately. 

Global  Press  Sales,  Inc. 

(908)  560-9364  Fax  (908)  560-9422 

AVAILABLE  IMMEDIATELY 
6-UNIT  DOUBLE  WIDTH 
GOSS  COSMO  OFFSET  WEB  PRESS 
22  3/4"  CUTOFF  W/DOUBLE  FOLDER 
CONTAa  PRINT  MEDIA  &  GRAPHICS 
PHONE  OR  FAX  (813)  781  -5550  OR 
PHONE  (800)  705-6433 

SEND  E&P  BOX  REPUES  TO: 

Editor  &  I^ublisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York.  NY  10011 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel  (913)  362-8888 
Fax  (91 3)362-8901 


FACTORY  Reconditioned 
Screen  Imagesetters 
CT-Rl  08CS  Capstan 
Recorder:  $41 ,200 

•  18"  Wide 

•  1 000  dpi 

•35  inches  per  minute 
•Hadequin  HQl  10  PM  Software  RIP 
•Factory  Warranty  and  Installation 
Call  Bob  Weber,  Inc.  at 
(800)  399-4294  or  (216)  831-0480 
Fox#  (800)  837-8973  or 
_ (216)  831-1628 _ 

GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  d^k, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


Need  an  add-on  (or  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 

ALTERNATIVE  GROWTH  STRATEGIES, 
INC. ..Leaders  in  maximizing  Retail  & 
Classified  Revenues!  "Outsourcing  New 
Business",  "Sales  Executives  for  Lease", 
"Sales  &  Advertising  Management  Con¬ 
sulting".  Tel:  (414)  241-8603,  Fax: 
(414)241-3354. 

CIRCULATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 


301  TARGET  MARKETING,  INC. 
Quality  Telemarketing  by 
Quality  Employees 
In  strict  compliance  with 
all  Federal  Regulations 
(800)  301 -READ 
(800)  301-7323 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


Optimism  is  an  intellectual  choice. 

Diana  Schneider 


CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in¬ 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEAAARKETING 
(800)411-5863 
Our  27th  Year 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 
PRO  <;tart<; 

THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEaRUM  MARKETING  Services 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOLX5  REESE 
(800)  972-6778 


DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 
There  is  no  there  there. 

Gertrude  Stein 


PRESSES 


PRESS  ROOM 

tAAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
vrall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

Northeost  Industries  (800)  821  -6257 


STOP  PRESSI 

EXCELLENT  FULLY  REBUILT 
Community  "4-High",  1987  vintage. 
Call  for  details:  (91 3)  541  -8886. 


WANTED  TO  BUY 


CAa  us  -  WE  BUY 

Used  press  and  mailroom  equipment 
Coll:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
VYILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 


INCORPORATION  SERVICES 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 

PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
nKxJemization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  fcx  1 952 
Albuquerque,  NM  87103 


CIRCULATION  SERVICES 


yfMfm 

CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 
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INDUSTRY  SERVICES 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  Floors,  catwalks  and  lad- 
derways?  Dirty  air  Fiondling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PRESSTIME  AVAILABLE 

T.V.  BOOKS  OR  FLEXIES,  trimmed  and 
glued  on  press.  Up  to  88  pages.  Over 
88  we  can  saddle  stitch.  Nationwide 
trucking  or  mailing. 

Mr.  Lesnar  (800)  843-6805 

In  1 977  when  Elvis  died,  there  were  48 
professional  Elvis  impersonators. 
Today,  there  are  7,328.  If  that  growth 
is  projected,  by  the  year  20 1 2  one 
person  in  four  on  the  face  of  the  globe 
will  be  an  Elvis  impersonator. 

Jean  Gaddy  Wilson 


E&^P  Classified 

We  reach  the  working  journalists  you  want  to 
reach,  every  week.. .83, 000  strong.  Rates  and 
order  form  are  at  the  end  of  the  Classified 
section.  Fax  your  ad  to  (212)  929-1259,  or  mail  it 
to: 

Editor  <S?  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


HELP  WANTED 

ADMINISTRATIVE 


ENTRY  LEVEL  POSITION  open  with 
Zone  5  small  doily  for  person  highly 
motivated  to  move  into  management 
within  a  few  years.  An  aptitude  for 
sales  along  with  other  newspaper  skills 
is  important.  Send  resume  and  letter 
about  yourself  to  Box  07700,  Editor  & 
Publisher. 


MERGERS  &  ACQUISITIONS 
Newspapers,  publications  and  media. 
Must  nave  key  management  contacts. 
High  commissions.  Fax  resume  and 
cover  letter  to  President  (708)  627- 
1233. 


NEWSPAPER  GENERAL  MANAGER 
needed  for  fast  growing,  respected 
35,000  circ.  weekly  serving  agriculture 
in  the  Western  U.S.  Experience 
required  in  manaaement  and  in  ad 
sales.  Preference  will  be  given  to  those 
with  experience  in  second  class  mailed 
publications.  Experience  with 
agriculture  or  ag  publications  pre¬ 
ferred.  Office  in  Salem,  Oregon,  cen¬ 
trally  located  for  the  territory,  and  for  a 
great  NW  lifestyle.  Progressive,  family 
owned  small  newspaper  group  offers 
competitive  pay  package,  medical, 
401  (k)  and  profit  sharing  plans.  The 
paper  offers  the  rare  challenge  of 
unlimited  growth  opportunity  Tor  a 
manager  with  skill,  imagination  and 
determination.  Send  letter,  resume  only 
to  C.K.  Patterson,  The  Capital  Press, 
P.O.  Box  2048,  Salem,  OR  97308. 

ADVERTISING 

ADVERTISING  DIRECTOR  needed  for 
growing  8,000  circulation  newspaper. 
Zone  6.  Ability,  ambition  and  history 
of  success  are  required.  Excellent  com¬ 
pensation  program  and  complete 
benefits.  Fine  community  and  growing 
group  offers  career  growth.  Reply  to 
Box  07706,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  needed  for 
weekly  newspaper  group  in  Zone  1 . 
Strong  background  in  team  manage¬ 
ment  and  motivation,  product  devel¬ 
opment  and  marketing.  Ideal  candi¬ 
date  must  be  assertive,  self-starter  and 
ready  to  take  hold  of  this  challenging 
position.  Please  send  cover  letter, 
resume  and  salary  reauirements  to: 
Box  0771 7,  Editor  &  Publisher. 

There  is  no  data  on  the  future. 

Laurel  Cutler 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

The  Daily  Southtown/NewsMarketer,  a 
60,000  daily  with  a  360,000  circula¬ 
tion  shopper,  is  looking  (or  on  Advertis¬ 
ing  Manager  to  lead  a  Shopper  only 
sales  staff  for  the  NewsMarketer.  The 
perfect  candidate  will  have  proven 
sales  management  experience 
(preferably  in  the  shopper  industry). 
The  successful  candidate  must  show  a 
proven  record  of  meeting  revenue 
goals,  solid  management  skills,  and 
demonstrate  leadership  in  staff  devel¬ 
opment  and  account  relationships.  The 
position  will  report  directly  to  the 
Advertising  Director.  The  Daily 
Southtown/NewsMarketer  is  part  of  a 
dynamic  newspaper  group  in  Chicago 
owned  by  Hollinger  International,  Inc. 

Send  resume  and  salary  history  to: 

Mike  Beatty 
Advertising  Director 
Daily  Southtown/NewsMarketer 
7001  W.  60th  Street 
Chicago,  IL  60638-3101 


ADVERTISING 


ADVERTISING 


ADVERTISING  MANAGER 

The  Maryland-Delaware-D.C.  Press 
Association  needs  an  energetic 
advertising  sales  manager  to  lead  its 
new  one-order/one-bill  display  ad  ser¬ 
vice.  Great  opportunity  for  an 
aggressive  pro  looking  (or  the 
challenge  of  building  a  quality  sales 
operation  from  the  ground.  Minimum 
five  years  experience  in  newspaper  ad 
sales  or  agency  print-media  buying. 
Degree  preferred.  This  motivated, 
dynamic  go-getter  will  sell  to  agencies 
and  advertisers  and  will  place  those 
ads  in  newspapers  throughout  the 
MDDC  region.  Excellent  compensation 
(salary  &  commission)  and  other  bene¬ 
fits. 

The  MDDC  PA  represents  more  than 
120  newspapers,  including  all  the 
dailies  and  nearly  all  the  non-dailies  in 
the  three  jurisdictions. 

Send  resume  and  salary  history  by 
April  15  to:  Ad  Manager  Search, 
MDDC  Press  Association,  275  West 
Street,  Suite  310,  Annapolis,  MD 
21401.  EOE 


ADVERTISING 


SALES  TO  CHICAGO  AGENCY  MEDIA  DEPARTMENTS 

Successful  and  growing  newspaper  service  company  seeks  addition  to 
sales  staff  in  Chicago  office.  Candidate  must  have  agency  media 
department  experience  and  familiarity  with  complexities  of  multiple 
newspaper  placement.  Sales  experience  a  big  plus.  Must  have  strong 
verbal  and  written  communication  skills  and  be  committed  to  hard 
work  and  personal  accountability.  Salary  plus  commission  and  com¬ 
prehensive  benefits  package.  Challenging  and  entreprenuerial  atmo¬ 
sphere.  Fax  resume  and  cover  lerter  to:  EVP  (212)  376-2901  or  mail 
to:  ANN,  529  Fifth  Avenue,  NY,  NY  10017  Attention:  EVP.  Please,  no 
phone  calls.  EOE 

AkN 

AMERICAN 

NEWSPAPE 

■■  NETWORK 


Planning,  Placement  &  Payment  System 


ADVERTISING 


ADVERTISING  SALES  MANAGER 

The  Indianapolis  Star  &  News,  serving 
one  of  the  country's  fastest  growing 
markets,  is  searching  for  a  results 
oriented  sales  manager  to  lead  our 
classified  inside  sales  operation. 
Responsibilities  include  managing  a 
staff  of  40,  sales  training,  new  business 
development,  monitoring  staff  prod¬ 
uctivity  and  development,  and  building 
partnerships  with  our  advertisers. 

Qualified  candidates  will  have  proven 
sales  management  skills,  the  ability  to 
interact  effectively  with  our  sales  team, 
and  a  proven  track  record  in  devel¬ 
oping  new  sales  plans.  In  addition,  this 
advertising  manager  will  spearhead 
our  recruitment  on-line  efforts. 

We  are  looking  for  an  innovative, 
creative  minded  leader  wha  is  results 
oriented.  This  is  a  great  opportunity  to 
work  in  an  outstanding,  growth  market 
and  for  a  newspaper  that  is  committed 
to  long  term  success. 

We  offer  an  excellent  compensatian 
and  benefits  package.  Please  send  ar 
fax  your  resume  with  a  cover  letter  to: 

Tom  Donovan 

Classified  Advertising  Manager 

The  Indianapolis  Star  &  News 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
Fox:  (317)633-1164 

ADVERTISING-CIRCULATION 
Lee  Enterprises-Where  You  Can  Make 
a  Difference.  Lee  is  a  customer 
focused,  marketing  oriented, 
diversified  media  company  with  1 9 
daily  newspapers,  9  full-service 
network  television  affiliates,  40 
shopper  and  specialty  publications, 
graphic  arts  products  and  database 
marketing  services.  We  are  a  compony 
of  unparalleled  growth  and  innovation 
that  values  the  unique  contribution 
each  person  provides.  If  you  seek  a 
challenging  opportunity  to  build  your 
career  with  a  media  company  for  the 
next  century,  contact  us  on  current 
manager  openings  in  retail  and 
classified  sales,  data  marketing  or 
circulation.  HR-Recruitment,  Lee 
Enterprises,  400  Putnam  Building,  215 
N.  Atein  Street,  Davenport,  lA  52801 . 
Voice:  (319)  383-2183,  Fax:  (319) 
323-9609,  Internet:  http:// 
www.lee.  net/. 
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HELP  WANTED 


ADVERTISING 


THE  AKRON  BEACON  JOURNAL,  an 
equal  opportunity  employer,  has  an 
immediate  opening  for  an  experienced 
webmaster.  Background  in  advertising 
and/or  marketing  a  plus.  Please  send 
your  resume  to  carmean@infi.net 
(Michael  Carmean). 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Successful  southern  California  sub¬ 
urban  newspaper  with  room  to  grow 
needs  an  experienced  Classified 
Advertising  Sales  Manager.  The  CSM 
reports  to  the  Classified  Advertising 
Director  and  is  responsible  for  devel¬ 
oping  and  implementing  new  products 
and  revenue  sources,  setting  and 
monitoring  individual  sales  devel¬ 
opment  goals  for  both  inside  and  out¬ 
side  sales  personnel,  as  well  as  one- 
on-one  sales  training,  and  maintaining 
effective  relations  with  key  advertisers 
through  the  highest  level  of  customer 


Three  years  of  professional  sales  expe¬ 
rience  is  required  plus  a  minimum  two 
years  sales  management  experience 
within  the  newspapers  industry, 
excellent  written,  verbal,  analytical, 
and  presentation  skills,  and  in-depth 
newspapers  product  knowledge  to 
include  TMC's,  audiotext  and  on-line 
products. 

Degree  in  advertising,  marketing,  or 
related  field  is  preferred. 

We  offer  a  competitive  salary  plus 
bonus.  Benefits  include  paid  vacation, 
sick  leave,  medical/dental/life/LTD 
insurance  and  profit  sharing. 

To  apply  please  send  resume  with 
cover  letter  to  Box  07712,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
TELEMARKETING  SUPERVISOR 

Mid-Western  50K  daily  seeks  strong 
leader  to  work  with  new  Ad  Director 
implementing  change.  This  person  will 
be  a  risk-taker,  have  a  history  of  train¬ 
ing  and  developing  sales  peaple  to 
become  customer  focused.  Must 
develop  new  department  structure,  pric¬ 
ing,  incentives  as  well  as  cooch,  train 
and  motivate  staff  of  ten.  Ideal  candi- 


ADVERTISING 


CLASSIFIED  SALES  /ONAGER 

The  LA  CROSSE  TRIBUNE  has 
reorganized  its  advertising  department, 
resulting  in  the  creation  of  a  new 
department  manager  position; 
Classified  Sales  Manager. 

This  position  reports  to  the  publisher 
and  is  responsible  for  traditional 
classified  sales  plus  classified  ROP, 
primarily  targeting  real  estate  and 
auto.  Additional  responsibilities  include 
promotions  and  integration  of  on-line 


The  ideal  candidate  will  have  experi¬ 
ence  in  both  classified  and  ROP  sales 
plus  proven  experience  in  setting  and 
exceeding  revenue  goals.  A  back¬ 
ground  in  marketing,  sales  manage¬ 
ment,  rate  setting,  innovation  response 
to  customer  needs,  and  new  business 
development  is  needed  for  this  posi¬ 
tion.  A  plus  would  be  history  of 
category  maximization  and  on-line 
experience. 

Please  send  letter  of  application  detail¬ 
ing  accomplishments,  resume  and  a 
minimum  of  three  work-related 
references  to; 

Meribeth  Catania 
Human  Resources  Manager 
LA  CROSSE  TRIBUNE 
401  N.  Third  Street 
La  Crosse,  Wl  54601 

Application  Deadline:  April  1 0,  1 996 


DIREaOR  OF  ADVERTISING 

Growing  group  of  community  newspa¬ 
pers  and  shopping  guides  in  affluent, 
metro  New  York  suburban  market 
seeks  a  results  oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  a  team  of  30-t- 
managers  and  account  execs  responsi¬ 
ble  for  all  display,  FSI  and  classified 
sales. 

To  succeed  in  our  highly  competitive 
market,  you  should  have  a  record  of 
improving  productivity,  innovating 
market  strat^ies,  and  developing  and 
training  staff.  Experience  launching 
new  publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 


ADVERTISING 


SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  VYe  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  tor  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


MAJOR  ACCOUNTS 
GROUP  SALES  MANAGER 

The  Portland  Newspopers  is  seeking  a 
Major  Accounts  Group  Sales  Manager 
to  lend  and  direct  activities  of  the 
Major/National  Sales  Team.  The  posi¬ 
tion  is  responsible  for  meeting  revenue 
goals,  satisfying  customer  needs,  retain¬ 
ing  existing  business,  and  developing 
new  accounts. 

The  qualified  candidate  will  be  a 
creative,  people-oriented  manager 
who  is  familiar  with  research,  believes 
in  training,  and  is  a  strong  motivator. 
Candidates  should  have  knowledge 
and  experience  with  New  England 
Major/National  accounts.  Candidates 
should  be  successful  in  competing  in  a 
multi-media  environment,  demonstrate 
a  desire  to  acquire  new  business,  hove 
the  ability  to  set  and  achieve  goals, 
and  be  familiar  with  team-based  sales 
organization. 

Qualified  candidates  may  submit  a  let¬ 
ter  of  interest  and  resume  to: 

Kathleen  Mahoney 
Human  Resources  AAanager 
The  Portland  Newspapers 
390  Congress  Street 
Portland,  ME  04101 
An  Equal  Opportunity  Employer 


NATIONAL  ADVERTISING  MANAGER 

Albuquerque  Publishing  Company  is 
seeking  a  Natianal  Advertising  Man¬ 
ager  to  oversee  all  National  Advertis¬ 
ing  including  National  preprints.  Posi¬ 
tion  will  oversee  all  Local-General 


ADVERTISING 


SALES  TRAINER 

If  you  are  familiar  with  the  Ad  Director® 
and  ImMEDIAte  sales  presentations 
software  systems,  here  is  your  chance 
to  join  the  newspaper  soles  force 
automation  leader! 

Our  new  trainer  will  have  charismatic 
stage  presence,  will  enjoy  a  demand¬ 
ing  travel  schedule,  and  will  be  able  to 
impress  all  types  of  newspaper  people  — 
from  publishers  on  —  with  your  solid 
media  sales  experience.  Impress  us  first 
with  a  great  cover  letter  and  a  one- 
page  resume  that  says  you  understand 
sales  methodology  and  can  train  with 
the  best  of  them. 

Mail  or  fox  to  Clifford  Fewel,  customer 
training  manager.  Medio  Marketing, 
Inc.,  5749  Arapahoe  Avenue,  Boulder, 
CO  80303  Fax:  (303)  440-8035. 


THE  TAMPA  TRIBUNE  is  seeking  an 
energetic  and  focused  individual  that 
can  lead  a  sales  team  of  nine.  The 
candidate  should  possess  strong 
verbal,  written,  presentation  ond  nego¬ 
tiation  skills.  A  proven  track  record 
with  a  minimum  of  5  years  manage¬ 
ment  in  the  newspaper  industry  is 
required.  This  position  requires 
extensive  knowledge  in  planning, 
budgeting  revenues  and  expenses  and 
developing  creative  programs  that 
increase  revenue  within  the  cate^ries 
of  the  top  1 50  advertisers.  Abihly  to 
motivate  sales  staff  and  develop  rela¬ 
tionships  with  clients  is  a  necessity. 
Degree  in  marketing/advertising  is 
preferred.  Send  resume  to:  Human 
Resources,  The  Tampa  Tribune,  P.O. 
Box  1 91 ,  Tampa,  FL  33601 .  EOE. 


ZONED  RETAIL  SALES  MANAGER 
Key  mid-level  sales  management  posi¬ 
tion  with  The  Syracuse  Newspapers, 
170,000  daily,  215,000  Sunday 
circulation.  Direct  the  sales  efforts  of 
seven  Retail  salespeople  who  are 
among  the  most  motivated  in  the  busi¬ 
ness.  Lead  the  sales  efforts  of  the  entire 
Advertising  department  for  the  sale  of 
pjort-run  ROP  advertising.  We  sell  the 
best  Zoned  advertising  product  line  in 
the  country!  And,  we're  the  best  com¬ 
pany  to  work  for  in  the  industry.  The 
successful  candidate  will  hove  advertis¬ 
ing  sales  staff  management  experience 
at  a  small  to  mid-size  daily  or  weekly 
newspaper.  You  must  love  to  compete 
and  hate  to  lose. 


date  will  hove  Classified  experience  as 
department  manager  or  telemarketing 
supervisor.  Must  be  comfortable  in 
climate  of  change  and  development  of 
new  business.  Will  report  to  Ad 
Director.  Competitive  salary  plus 
performance-based  incentive  program, 
major  medical  and  401  (k).  Please  sub¬ 
mit  cover  letter  and  resume  to  Box 
07720,  Editor  &  Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


Send  resume,  references,  salary  history 
to  Box  07686,  Editor  &  Publisher. _ 

ADVERTISING  AAANAGER 
(COACH) 

The  HI-DESERT  STAR,  a  paid  circula¬ 
tion  newspaper  in  Yucca  Valley,  (near 
Palm  Springs),  seeks  an  experienced 
advertising  sales  manager.  We're  a 
56-publication  community  newspaper 
roup.  We  need  an  enthusiastic,  lead 
y-example,  sales  coach. 

We  offer  a  good  salary/bonus  pro¬ 
gram,  with  company  benefits  and  an 
opportunity  to  truly  "grow"  your  career. 
If  you  have  an  exceptional  career,  but 
it's  time  for  o  positive  change  to  a  new 
environment,  send  your  resume,  with 
career  and  earnings  expectations  to 
Publisher,  P.O.  Box  880,  Yucca  Valley, 
CA  92284. 


advertising  including  automotive;  travel 
advertising  at  both  Local  and  National 
rates;  manage  Co-Op  odvertising. 
Qualified  applicant  must  have  a 
Bachelors  degree  in  related  field,  good 
knowledge  or  advertising  and  Nation- 
al/Co-Op  business,  five  years  of  out¬ 
side  sales  experience  and  three  years 
of  management.  We  offer  a  com¬ 
petitive  salary  and  benefits  program. 
Send  resume  to  Albuquerque  Pub¬ 
lishing  Company,  7777  Jefferson  NE, 
Albuquerque,  NM  87109,  Attn: 
Stephanie  Miaris. 


The  past  is  never  completely  lost, 
however  extensive  the  devastation.  Your 
sorrows  are  the  bricks  and  mortar  of  a 
magnificent  temple.  What  you  are 
today  and  what  you  will  be  tomorrow 
are  because  of  what  you  have  been. 

Gordon  Wright 


Interested?  Send  your  resume  to: 
The  Syracuse  Newspapers 
Human  Resources  Department 
Post  Office  Box  491 5 
Syracuse,  NY  1 3221 

GET  YOUR  OWN 

1996 

Editor  &  Publisher 
International 
Year  Book!! 
Contact  E&P's 
Circulation  Department 
at  (212)  675-4380 
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_ ACADEMIC _  I _ ART/GRAPHICS _ 

ILLINaS  STATE  UNIVERSITY  |  GRAPHIC  DESIGNER 

General  Manager;  the  Daily  Videlte  ESPNET  SportsZone 

Illinois  State  University  invites  applica-  :  Starwove,  the  Internet's  most  successful 
tions  for  the  position  of  General  Mon-  ;  publisher,  is  looking  for  talented 
ager  of  the  Daily  Vidette  student  news-  j  designers  to  contribute  to  the  devel- 
paper.  :  opment  of  ESPNET  SportsZone,  the 

j  most  popular  site  on  the  Web.  Appli- 
POSITION:  The  General  Manager  of  i  cants  must  have  a  degree  in  graphic 
the  Daily  Vidette  shall  provide  lead-  i  design,  a  strong  portfdio  and  at  least 
ership  and  guidance,  and  be  responsi-  :  two  years'  experience.  Familiarity  with 
ble  for  all  areas  of  the  annual  i  Web  design  and  HTML  are  pluses  but 
$850,000  newspaper  operation,  work-  i  not  necessary.  Expertise  in  creating 
ing  with  two  other  professional  staff  I  unique  charts  and  graphs  is  a  big  plus, 
members  and  approximately  140  stu-  :  At  Starwave  you'll  not  only  get  the 
dent  staff  members,  except  those  ;  opportunity  to  live  in  the  beautiful 
responsibilities  reserved  for  the  student  :  Northwest,  but  you'll  have  the  chance 
editor,  which  include  content  and  hir-  j  ta  help  define  the  future  of  media.  To 
ing  and  firing  of  news-editorial  person-  I  learn  more  about  Starwave,  check  us 
nw.  Besides  other  specific  duties  as  i  out  at  http://www.starwave.com.  If 
either  Editorial  Adviser,  Computer  j  you  are  interested  in  becoming  a  key 
Systems  Manager  or  Business  Adviser,  j  part  of  a  talented  team,  please  send 
the  General  Manager  will  be  responsi-  j  your  resume,  cover  letter  and  samples 
ble  for  duties  to  inaude,  but  not  limited  |  to: 

to:  fiscal  agent;  negotiator  for  printing,  j  Starwave  Corporation 

services  and  supply  contracts;  purchas-  i  Attn:  Human  Resources 

ing/ordering  services,  supplies  and  :  1 3810  SE  Eastgate  Way,  Suite  400 

equipment;  accounts  payable;  legal  i  Bellevue,  WA  98005 

matters;  building  ana  graunds  con-  : 

cems;  and  liaison  to  the  offices  of  the  j  THE  SAVANNAH  NEWS  PRESS, 

President  and  Student  Affairs  for  mat-  :  Savannah,  GA,  seeks  an  Illustrator/ 
ters  other  than  nem-editorial  content.  :  Graphic  Artist  to  join  our  aggressive  vis- 
i  ual  team.  The  position  prefers  a 
QUALIFICATIONS  INCLUDE;  i  Bachelors  degree  in  art  and  at  least 
Baccalaureate  degree  from  an  I  three  years  experience  as  an 
accredited  college  or  university  in  any  :  Illustrator/Graphic  artist  in  a  newspa- 
of  the  following  academic  areas  of  I  per  environment.  Ideal  candidate  must 
study:  journalism/mass  communica-  I  be  able  to  digest  information  into  illus- 
tion;  business/accounting;  marketing/  |  trations  and  graphics,  produce  charts 
advertising;  or  graphic  arts/printing;  j  and  infographics,  and  adhere  to 
and  any  degree  the  university  con-  :  deadlines.  The  candidate  must  have  a 
siders  applicable.  The  applicant  shall  i  better  than  casual  understanding  of 
hove  demonstrated  experience  in  pro-  i  Freehand,  Illustrator,  QuarkXPress,  and 
fessional  and/or  campus  newspaper  :  Photoshop  for  Macintosh.  Expertise  in 
management  for  at  least  five  years,  :  page  design  and  layout  a  bonus.  Com- 
and  the  ability  to  work  with  students.  :  pensation  commensurate  with  experi- 
I  ence.  This  is  a  full-time  position.  Send 
SALARY:  The  salary  for  this  12-month  :  resume/cover  letter/clips  to  Frank 
position  will  be  competitive  and  com-  !  Taylor,  The  Savannah  News  Press, 
mensurate  with  experience  and  :  P.O.  Box  1088,  Savannah,  GA  j  CIRCULATION  SALES  MANAGER 
qualifications.  j  31402.  ;  responsible  for  telemarketing,  crew 

canvas,  and  special  sales  operations. 
Responsibilities  include  ability  to 
evaluate  and  develop  goals  and 
objectives,  hiring,  training,  supervising, 
and  evaluating  sales  staff.  Must  have 
extensive  knowledge  of  distribution 
and  sales  in  newspaper  aperation. 
Good  computer  skills  and  prior  experi¬ 
ence  in  management  and  budgetinq 
are  required.  Competitive  salary  and 
benefits.  Send  resume  to  Human 
Resources,  The  Tampa  Tribune,  P.O. 
Box  1 91 ,  Tampa,  FL  33601 .  EOE 

THE  MARIN  INDEPENDENT  JOURNAL 
seeks  a  circulatian  sales  manager  ta 
lead  our  telemarketing  and  outside- 
sales  efforts.  At  least  4  years  of  circula¬ 
tion  soles  and  management  experience 
preferred.  Experience  in  a  competitive 
market  and  knowledge  of  database 
applications  helpful.  We're  a  7-day 
Gannett  newspaper,  42,500 
(d)/43,500  (S),  just  north  of 
San  Francisco.  We  value  diversity  in 
the  workplace  and  especially 
encourage  those  who  share  our  vision 
to  apply.  Fax  (415)  382-0549  or  mail 
resume,  cover  letter,  references,  salary 
history  to  Marin  Independent  Journal, 
Box  61 50,  Novato,  CA  94948-61 50. 


APPLICATION  PROCESS.  Please  sub¬ 
mit  application  letter,  resume,  salary 
history  and  three  letters  of  professional 
reference  by  April  1 9  to: 

Judith  Boyer 
Office  of  Student  Affairs 
Campus  Box  2100 
Illinois  State  University 
Normal,  IL  61790-2100 

Illinois  State  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer 
encouraging  diversity.  It  is  located  in 
Bloomington-Normal  with  a  population 
of  approximately  100,000  midway 
between  Chicago  and  St.  Louis. 


E&P*s  Classified 

- ►  - 

The  newspaper 
industry's  meeting 
place. 

{Ill)  6754380 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
An  award-winning  daily  morning 
nevrspaper  in  a  growing  market  is  seek¬ 
ing  an  experienced  individual  who  is 
strong  in  sales,  marketing,  service  and 
is  able  to  manage  staff.  Send  resume 
with  references  and  salary  require¬ 
ments  to;  Mesabi  Daily  News,  P.O. 
Box  956,  Virginia,  MN  55792.  Attn: 
Operations  Manager. 

CIRCULATION  DIRECTOR  wanted  for 
17,000  midv/estem  daily.  Track  record 
essential  in  growth  and  service.  Will 
supervise  department  including  mail 
room  and  delivery.  Candidate  should 
have  5  years  experience  as  circulation 
manager  in  comparably  sized  paper 
ar  be  currently  assistant  at  a  larger 
property.  Resume  to  Paul  E.  London, 
West  Central  Tribune,  P.O.  Box  839, 
Willmar,  MN  56201 . 

CIRCULATION  MANAGER  -  South 
Florida.  Growing  monthly.  Run  all 
aspects  of  distribution.  Normal  hours. 
Fax  resume  with  salary  requirements 

to  (954)  570-8444. _ 

Have  the  courage  of  your  desire. 

George  Gissing 


CIRCULATION  DIREaOR 

Opportunity  of  a  lifetime  in  Northern 
Idaho  for  the  right  person.  The  Coeur 
D'Alene  Press  is  looking  for  a  circula¬ 
tion  director  with  strong  management 
and  sales  skills.  This  1 8,000  7  day  AM 
paper  is  located  on  the  shores  of  one 
of  the  5  most  beautiful  lakes  in  the 
world.  Show  me  you  hove  the  ability  to 
sell  and  deliver,  and  I'll  pay  the  price. 
If  you're  looking  for  quality  of  life  for 
your  family  and  a  challenge,  call  Jim 
Thompson  at  (208)  664-8176  ar  send 
resume  to  the  Coeur  D'Alene  Press, 
P.O.  Box  7000,  Coeur  D'Alene,  ID 
83814.  Experience  a  must. 

CIRCULATION  MANAGER:  We  are  a 
9,000  plus  circulation  Zone  7  daily 
newspaper  in  need  of  a  circulation 
manager  to  take  us  to  new  heights. 
Will  require  an  aggressive  hands-on 
monager  with  a  desire  to  become  a 
star.  We  offer  a  competitive  benefit 
package  and  an  attractive  salary  plus 
incentive.  All  replies  held  in  strict  con¬ 
fidence.  Send  cover  letter,  resume  and 
salary  history  to  Box  07715,  Editor  & 
Publisher. 

CIRCULATION  MANAGER 
A  21,000  7-day  daily  in  the  Midwest. 
Excellent  opportuniN.  We  are  seeking 
a  growth  oriented  hands-on  manager 
with  experience  in  all  areas  of  circula¬ 
tion.  We  are  in  need  of  an  aggressive, 
take  charge  person  with  a  desire  to  suc¬ 
ceed.  Replies  held  in  confidence.  Send 
cover  letter,  resume  and  salary  history 
to  Box  0771 6,  Editor  &  Publisher. 

CIRCULATION  MARKETING  Manager. 
Coordinate  all  circulation  soles/ 
promotions  efforts.  Must  be  goal 
oriented,  creative  and  computer  liter¬ 
ate.  Resumes  only  to; 

Kingsport  Times-News 
Circulation  Marketing 
P.O.  Box  479,  Kingsport,  TN  37662 
Fax  (423)  246-8059 


HELP  WANTED 


_ CIRCULATION _ 

HOME  DEUVERY  MANAGER 
The  Albuquerque  Publishing  Company 
is  seeking  candidates  with  a  minimum 
of  5  years  home  delivery  management 
experience  to  lead  the  home  delivery 
department  for  the  Albuquerque 
Journal  and  the  Albuquerque  Tribune. 
Ideal  candidate  will  be  a  highly 
organized  individual  with  an 
aggressive  sales  and  service  focus. 
Send  cover  letter,  resume  and  salary 
history  to:  Human  Resources  Depart¬ 
ment,  Albuquerque  Publishing  Com¬ 
pany,  7777  Jefferson  NE,  Albuquer¬ 
que,  NM  87109. 

THE  SARASOTA  HERALD-TRIBUNE,  a 
SW  FL  daily,  is  accepting  applications 
for  door-to-door  sales  crew  indepen¬ 
dent  contractors.  Call  Paul  Stalk,  (941) 
957-5248  or  Fax  to  (941 )  957-5235. 

DATA  PROCESSING 

HP  DATA  PROCESSING 

NEWSPAPER  ACCOUNTING 

We  have  immediate  opening  for 
newspaper  person  experienced  in  HP 
3000  IMAGE  Data  Base  with 
understanding  of  accounting  and  a 
newspaper  background.  Installing 
Vision  shift  (Collier  Jackson)  software. 
Potential  great  for  ambitious  and  hard¬ 
working,  career-oriented  professional. 
Good  salary  and  benefits.  6-day  daily 
and  weeklies,  commercial  printing 
firm.  Lacally  owned.  Send  resume, 
salary  history,  references  to  Donovan 
M.  Kramer,  Sr.,  president,  Casa 
Grande  Valley  Newspapers,  P.O.  Box 
1 5002,  Casa  Grande,  AZ  85230. 

EDITORIAL 

ADVENTURES  IN  PARADISE 

The  Honolulu  Advertiser,  Hawaii's 
largest  newspaper  in  one  of  America's 
most  exciting  markets,  is  leaking  far 
top-level  journalists  to  fill  the  following 
positions. 

••  CHIEF  ASSISTANT  CITY  EDITOR  - 
We're  seeking  on  experienced  editor 
to  supervise  reporters,  improve  copy, 
and  play  a  key  role  in  the  overall 
management  af  local  operations. 

••  ASSISTANT  SPORTS  EDITOR  -  We 
want  an  editor  with  solid  daily  experi¬ 
ence  directing  sports  coverage.  Pagina¬ 
tion,  copy  editing  and  layout  experi¬ 
ence  is  extremely  helpful.  Five  years 
experience  preferred. 

**  COPY  EDITOR  -  We're  seeking  an 
experienced  editor  who  can  improve 
copy,  write  compelling  headlines,  and 
turn  out  great  page  designs.  Three 
years  newspaper  experience  preferred. 

Send  a  resume  and  work  samples  to: 

John  Hollon 
Executive  Editor 
The  Honolulu  Advertiser 
P.O.  Box  31 10 
Honolulu,  HI  96802 

The  Honolulu  Advertiser  is  a  Gannett 
newspaper,  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
workplace. 

FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 
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_ EDITORIAL _ 

AGRICULTURE  REPORTER 
The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  looking  For  a 
veteran  agriculture  reporter  to  join  our 
10  person  business  staff.  Successful 
candidate  understands  the 
idiosyncrasies  of  growing  food  Cali¬ 
fornia  style.  Forget  what  you  know 
about  corn  fields  and  pork  bellies- 
we're  interested  in  table  grapes  and 
tree  fruit.  We  cover  a  $3  billion  indus¬ 
try  that  grows  and  markets  200  dif¬ 
ferent  commodities. 

If  you  have  at  least  5  years  daily 
newspaper  experience  and  are  not 
intimidated  by  high-tech  agribusiness, 
federal  marketing  orders  or  bacillus 
thuringiensis,  and  can  write  with  clarity 
and  flair  about  dirt,  you  may  be  the 
person  we  need.  (Extra  credit  if  you 
know  how  pistachios  are  harvested.) 

Send  resume,  cover  letter,  and  3-5  cur¬ 
rent  clips  by  April  5  to  Brenda  Budke, 
human  resources,  THE  FRESNO  BEE, 
1626  E  Street,  Fresno,  CA  93786.  An 
Equal  Opportunity  Employer. 

ASSOCIATE  EDITOR 

Philadelphia  Gay  News  seeks  associ¬ 
ate  editor  for  award-winning  1 5,000 
circulation  weekly  newspaper. 

Strong  editing,  design  and  technical 
skills  are  essential;  experience  with 
PageMaker  is  required. 

Job  duties  include  assigning  and  edit¬ 
ing  local  stories;  designing  and 
paginating  news  and  Features  pages; 
writing  headlines  and  cutlines;  working 
with  local  and  national  free-lance 
writers  and  photographers;  and  work¬ 
ing  with  graphic  artist. 

Good  salary,  vacation  and  benefits 
package.  Pension  plan  available.  Con¬ 
tact  Al  Patrick  at  (215)  451-6183  or 
Patti  Tihey  at  (215)  625-8501  ext. 
211;  fax  (215)  925-6437. 


BUSINESS  REPORTER  -  Los  Angeles  -  If 
you  relish  breaking  news  that  matters 
and  writing  readable,  relevant  stories, 
please  contact  us.  Excellent 
salary/benefits.  Near  beach.  Resume/1 2 
clips  to  Business  Editor  Cyndia  Zwahlen, 
Copley  Los  Angeles  Newspapers,  5215 
Torrance  Blvd.,  Torrance,  CA  W509. 
EOE _ 

CAllING  ALL  COPY  EDITORS!! 

The  New  York  Post  is  looking  for 
aggressive,  enthusiastic  and  creative  pro¬ 
fessionals  who  have  a  flair  for  tabloid 
design,  strong  editing  skills  and  a 
knack  For  writing  attention-grabbing, 
snappy  headlines.  Must  be  able  to  han¬ 
dle  daily  deadline  pressure.  Send 
resume/work  samples  to  Thomas  Ko, 
deputy  managing  editor.  New  York 
Post,  1211  Avenue  of  the  Americas, 
New  York,  NY  10036. _ 

CITY  EDITOR  -  A  9,000  circulation 
daily  in  Zone  5  seeks  an  enthusiastic 
city  editor.  A  number  two  editorial  posi¬ 
tion  with  an  award-winning  newspa¬ 
per.  Responsible  For  the  management 
of  newsroom  staff  and  community  rela¬ 
tions.  Duties  include:  coordination  of 
local  news  coverage,  recruiting  and 
training  of  editorial  staff.  Candidate 
must  possess  great  people  skills.  Send 
resume,  clips  and  cover  letter  to  Box 
0771 8,  Editor  &  Publisher. 

COPY  EDITOR 

The  Daily  Item,  a  central  Pennsylvania 
daily  with  a  30,000  circulation,  is  look¬ 
ing  for  a  copy  editor  who  designs 
bright  pages  using  QuarkXPress  and 
writes  headlines  that  sparkle.  Send 
resume,  tearsheets  and  cover  letter  to 
Copy  Editor  Search,  P.O.  Box  607,  Sun- 
bury,  PA  17801. 


EDITORIAL 


_ EDITORIAL _ 

COPY  EDITOR  -  The  Leader,  a  16,000 
circulation  newspaper  that  looks  and 
acts  bigger  is  looking  for  a  copy  editor 
with  great  headline  and  copy-editing 
abilities.  Knowledge  of  Miocinlosh  and 
QuarkXPress  is  a  plus.  We  are  a  grow¬ 
ing  paper  with  state-of-the-art  equip¬ 
ment.  We  would  like  someone  now, 
but  we  are  willing  to  wait  until  May  for 
the  right  candidate.  Send  clips  and 
resume  ASAP  to  Mike  Gossie,  manag¬ 
ing  editor.  The  Leader,  Box  1017,  Cor¬ 
ning,  NY  14830-0817,  or  fax  them  to 
(607)  936-9939.  If  you  have  ques¬ 
tions,  call  Managing  Editor  Mike 
Gossie  at  (607)  936-4651  Ext.  1 1  or 
City  Editor  John  Kelleher  at  (607)  936- 
4651  Ext.  17. 


COPY  EDITOR 

Want  to  join  ace  rim  rats  in  a  battle 
against  three  big^  papers?  We  are  a 
50,000  regional  daily  that  also  must 
serve  readers  as  if  we  are  three  com¬ 
munity  dailies.  We  move  a  lot  of  copy 
sure  and  fast.  Experience  preFerrra. 
Top  college  grads  with  editing, 
headline  and  layout  experience  con¬ 
sidered.  Night  and  weekend  work. 
Opportunity  here  created  by  other  pub¬ 
lishers  making  our  people  offers  too 
good  to  refuse.  Resume,  references, 
work  samples  to  Scott  Toole,  news 
editor.  The  Express-Times,  P.O.  Box 
391,  Easton,  PA  18044-0391,  or  fax 
to  (610)  258-7130. _ 

EDITOR 

Award  winning  daily  newspaper  needs 
hands-on  Editor  for  staff  of  seven. 
Strong  writing,  photography, 
supervisory  and  budget  skills  needed. 
Candidate  must  have  ability  to  work 
with  and  motivate  others.  Layout  and 
page  design  experience  helpful.  Send 
resume,  cover  letter  and  published  sam¬ 
ples  to:  Larry  Brown,  Daily  Reporter, 
P.O.  Box  279,  Greenfield,  IN  46140. 


EDITORIAL 


BUREAU  REPORTER  for  village  in  the 
Susquehanna  Valley  of  Upstate  New 
York.  Must  be  able  to  cover  local  gov¬ 
ernment  as  well  as  write  lively  feature 
stories,  and  see  below  the  surface  of 
events,  trends  and  issues.  Experience 
preferred.  Send  resume  and  clips  to 
Cary  Brunswick,  managing  editor.  The 
Daily  Star,  P.O.  Box  250,  Oneonta, 
NY  13820. 

BUSINESS  EDITOR 

To  lead  a  vigorous  business  section  on 
a  1 70,000  daily  that  is  fastest  growing 
in  Southern  California.  Must  have  a 
vision  for  developing  quality,  relevant 
copy,  strong  coverage  and  attractive 
presentation,  and  the  drive  to  take 
ownership  for  the  section.  Energy, 
experience  and  an  ability  to  lead  the 
staff  are  key  qualities  being  sought. 
The  paper  regards  economic  news  as  a 
significant  opportunity  For  reodership. 
Send  letter,  resume  and  list  of 
references  to  Mel  Opotowsky,  manag¬ 
ing  editor.  The  Press-Enterprise,  Box 
792,  Riverside,  CA  92502-0792. 

...You  better  hang  on  to  yourself. 

David  Bowie 


Southern  Poverty  Law  Center 


Editor/Writer 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  4(X)  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
is  an  equal  opportunity  employer. 
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COPY  EDTTOR/PAGINATOR 

Join  the  desk  of  a  18,000-23,000 
circulation  fully  paginated  daily  in  the 
far  north.  The  Faii^nks  Daily  News- 
Miner  is  looking  For  a  skilled  editor 
with  pagination  experience.  Minimum 
of  two  years  daily  desk  experience 
required.  Knowledge  of  Harris  pagirKi- 
tion  systems  and  DOS  is  desirM.  Mac 
skills  and  knowledge  of  QuarkXPress, 
Illustrator  and  Photoshop  also  is 
desired.  Send  resume,  clips,  refereiKes 
to  Kelly  Bostian,  managing  editor,  P.O. 
Box  70710,  Fairbonks,  AK  99707. 
(907)  456-6661  ext.  285.  e-mail: 
dnmQpolamet.com . 

THE  PARK  RECORD,  an  8500  circ.  com¬ 
munity  weekly  in  Park  City,  Utah,  seeks 
an  experienced  Managing  Editor. 
Going  twice-weekly  May  1 .  Paginated. 
35K/bene(its.  Send  resume,  references 
to  Publisher,  Park  Record,  P.O.  Box 
3688,  Park  City,  UT  84060. 

EDUCATION  WRITER 

Experienced,  aggressive,  energetic 
senior  reporter  to  cover  a  10,000-pupil 
public  school  system  with  emphasis  on 
in-depth  reporting  as  to  how  budgets, 
trends  and  policies  impact  the  lives  of 
students,  parents,  teachers  and  resi¬ 
dents.  We  want  you  in  the  classrooms, 
on  the  playgrounds  and  up  close  with 
those  dedicated  to  quality  public  edu¬ 
cation.  We  are  a  community-oriented 
daily/Sunday  newspaper  in  a  major 
university  city  with  access  to  excellent 
resources  for  digging  into  public  edu¬ 
cation  issues.  Send  resume,  clips  and  a 
brief  statement  as  to  how  you  believe 
public  education  should  be  covered  to 
Ralph  Brem,  editor.  The  Dominion  Post, 
1251  Earl  L.  Core  Rood,  Morgantown, 
WV  26505.  No  phone  calls.  We  are 
an  Equal  Opportunity  Employer. 

EXECUTIVE  EDITOR 

We  ore  currently  seeking  an  Executive 
Editor  with  strong  news  and  graphics 
background  to  le^  a  news  staff  of  20, 
producing  Washington  state's  top  two 
community  newspapers  in  suburban 
Seattle.  Direct  reports  include  2  editors, 
three  photographers,  and  two 
paginators.  Also  responsible  for 
managing  content  and  design  into 
niche  publications.  Strong  leadership, 
graphics,  writing  and  design  skills  are 
a  must  Community  involvement 
critical.  Non-smoking  environment. 
EEO.  Submit  resume  with  salary  history 
ond  requirements,  references,  and 
work  examples  to:  Community  News 
Group,  Human  Resources  Manager, 
ME,  P.O.  Box  48119,  Burien,  WA 
98148. 

FINANCIAL  WRITER 
Nicholas  Applegate  Capital  Manage¬ 
ment,  a  Son  Diego-based  investment 
money  manager  has  an  immediate 
opening  for  a  financial  writer.  We  seek 
an  individual  who  can  write  clearly 
and  confidently  about  markets  and 
investments  for  target  audiences  of 
investors,  stock  brokers  and  financial 
consultants.  This  position  offers  an 
excellent  opportunity  for  a  financial 
writer  considering  a  career  change 
from  daily  newspapers  or  magozines. 
Send  resume  and  recent  writing  sam¬ 
ples  to: 

Nicholas-Applegate 

Capitol  Management 
600  W.  Broadway,  31  st  Floor 
San  Diego,  CA  92101 
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FREELANCE  Business  Writers  needed 
to  cover  block  business  publication. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
333  Nostrand  Avenue,  Brooklyn,  NY 
11216. 


GROWING  23,000  AM  needs 
creative,  productive  editor  for  universal 
pagination  desk.  You'll  design  pages 
on  QuarkXPress,  write  headlines  and 
monitor  quality.  Sunny  southern  Idaho 
offers  pleasant,  safe  neighborhoods 
and  rich  outdoor-recreation 
opportunities.  Send  resume,  work  sam¬ 
ples,  references  to  Clark  Walworth, 
ME,  The  Times-News,  P.O.  Box  548, 
Twin  Falls,  ID  83303.  No  calls,  please. 

HEALTH  WRITERS 

Ready  to  escape  the  newspaper  grind? 
The  Health  Books  division  of  Rodale 
Press  continues  to  grow,  and  we  have 
immediate  openings  for  writers  with 
experience  in  health,  fitness  and  self- 
help.  Join  the  team  that  produced  THE 
DOCTORS  BOOK  OF  HOME 
REMEDIES,  NEW  CHOICES  IN  NATU¬ 
RAL  HEALING,  AGE  ERASERS  FOR 
WOMEN  and  other  best-selling  books, 
and  work  closely  with  editors  and 
writers  at  MEN'S  HEALTH,  PRE¬ 
VENTION,  RUNNER'S  WORLD  and 
BICYCLING  magazines. 

The  ideal  candidate  would  have  a 
clear,  effective  writing  voice,  have 
strong  researching  capabilities,  be 
able  to  make  deadlines,  keep  up  with 
trends  in  health,  and  have  creative 
ideas  for  ways  to  approach  and  pres¬ 
ent  health  issues.  Writing  test  required. 
Salary  is  competitive.  Rodale  is  situated 
in  Pennsylvania,  60  miles  from  Phila¬ 
delphia.  It  offers  a  creative,  healthy 
working  environment  and  excellent 
benefits,  including  on-site  fitness  and 
day-care  centers  and  superior  health 
and  retirement  benefits.  Please  send 
cover  letter,  resume,  samples  of  pub¬ 
lished  work  and  salary  requirements 
to: 

Personnel  Department  (EP  HW) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 

Emmaus,  PA  1 8098 
(610)  967-9209 

_ EOE _ 

LOCAL  EDITOR  for  top-quality, 
employee-owned  24,000  daily  in 
southeast  Michigan.  Responsible  for 
entire  local  news  package,  supervising 
13  reporters  and  photographers.  Look¬ 
ing  for  strong  leader  who  wants  to 
work  with  excellent,  veteran  staff  in  a 
team  atmosphere  to  provide  indispensa¬ 
ble  news  and  information.  Good  writ¬ 
ing/editing/design  and  people  skills, 
college  degree  and  at  least  3  years 
supervisory  work  are  musts.  Pagination 
experience  a  plus.  If  you  want  to  work 
hard,  put  out  an  excellent  newspaper 
and  hove  some  fun,  send  your  resume, 
cover  letter  and  at  least  5  samples  of 
your  work  to  Deborah  Saul,  managing 
editor,  Monroe  Evening  News,  P.O. 
Box  1 1 76,  Monroe,  Ml  48161. 
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MANAGING  EDITOR 
3-5  years  experience.  Excellent  writ¬ 
ing,  editing,  and  project  management 
skills.  Journalism  degree  and  maga¬ 
zine  experience  preferred.  Send  letter, 
resume,  and  writing  samples  to  Robin 
Silverman,  editor,  Ingram's,  306  East 
Twelfth,  Kansas  City,  MO  64106.  Fax 
(816)  474-1111.  Ingram's  is  a 
monthly,  executive  lifestyle  magazine. 


MINNEAPOUS  STAR  TRIBUNE 

PROJECTS  EDITOR;  This  editor  will 
supervise  both  our  investigative 
reporters  as  well  as  work  on  projects 
with  teams  throughout  the  newsroom. 
Seeking  someone  with  investigative 
reporting  and  editing  experience, 
supervising  experience,  computer 
assisted  reporting/editing  expertise. 
Collaborative  nature,  interest  in  work¬ 
ing  with  variety  of  people  and  topics, 
aggressive  approach  to  investigative 
reporting,  creative  story  ideas.  Reports 
directly  to  news  leader  Pam  Fine. 

SOCIAL  ISSUES  TEAM  LEADER: 
Supervises  team  which  covers  aging, 
race  relations,  religion,  charitable  giv¬ 
ing  and  other  social  issues  in  the  Twin 
Cities.  Minimum  salary  $53,CXX). 

CONSUMER  TEAM  LEADER:  Work 
with  team  of  reporters  and  editors  cov¬ 
ering  consumer  news  including  food, 
travel,  home  and  Garden.  Team  pro¬ 
duces  features  as  well  as  news.  Mini¬ 
mum  salary  $53,000. 

SUBURBAN  TEAM  LEADER:  Supervise 
team  which  covers  suburban  issues  in 
the  Twin  Cities.  Works  closely  with 
Urban  and  public  safety  teams.  Mini¬ 
mum  salary  $53,000. 

PRO  FOOTBALL  REPORTER:  Seeking 
experienced,  aggressive  pro  football 
writer  to  cover  the  Minnesota  Vikings. 
Need  reporter  who  can  work 
effectively  under  extreme  fast  pace  and 
deadline  pressure.  Duties  include  train- 
ing  camp,  regular-season  and 
postseason  games,  daily  breaking 
news  and  long-term  enterprise,  busi¬ 
ness  and  contractual  matters,  features, 
profiles,  notes,  analysis,  off-field  news, 
some  coverage  of  the  National  Foot¬ 
ball  League. 

To  apply  send  a  letter  saying  why  you 
are  the  best  candidate  for  this  position, 
resume  and  clips  to:  Brenda 
Rotherham,  recruiting  coordinator, 
425  Portland  Ave.,  Minneapolis,  MN 
55488,  (612)  673-4422.  Apply  by 
Friday^  April  5th _ 

NEWS  EDITOR/DESIGNER 
The  Citizen,  17,000  upstate  New  York 
daily,  seeks  hungry  designer  with  solid 
news  judgment.  Career-launching  posi¬ 
tion  for  right  person.  Our  newspaper, 
voted  best  in  New  York  under  35,000, 
has  21  SND  design  awards  over  past 
four  years.  You  will  be  expected  to 
design  lively,  reader-friendly  pages 
and  participate  in  redesign  efforts. 
QuarkXPress  skills  essential.  Salary 
$25,000.  Samples  to  Kevin  Rivoli, 
AME  photography/design.  The 
Citizen,  25  Dill  Street,  Auburn,  NY 
13021. 
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MANAGING  EDITOR  position  opening 
mid-April.  We  ore  an  award-winning, 
10,500  6-day  PM  newspaper  located 
on  the  high  plains  of  Eastern  New 
A4exico.  The  qualified  candidate  will  be 
responsible  for  leading  a  team  of  9 
individuals.  Strong  editing,  layout  and 
writing  abilities  a  must.  Send  cover  let¬ 
ter,  resume  and  salary  requirements  to 
Julie  Moreno,  publisher.  The  Clovis 
News  Journal,  P.O.  Box  1689,  Clovis, 
NM  88102-1689  or  fax  to  (505)  763- 
3879. 

METRO 

EDITOR 

We're  seeking  an  experienced  editor 
who  can  coach  our  metro  staff  of  20 
writers  and  editors  to  reach  the  next 
level. 

We're  a  Gannett  daily  (68,000 
weekdays;  88,000  Sunday)  in  pictures¬ 
que  upstate  New  York.  Ideal  candidate 
has  proven  people  skills,  as  well  as 
energy,  ideas  and  the  resolve  to  get 
things  done. 

Send  a  resume  and  tearsheets  to  Editor 
Barry  Rothfeld,  Press  &  Sun  Bulletin,  P.O. 
Box  1 270,  Binghamton,  NY  1 3902. 
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EXEC  ED  $80K 


BullefPoll,  which  takes  interactive 
opinion  surveys  for  90  TV  stations, 
has  opening  for  Exec  Ed  to  $80K  -t- 
bonus;  to  run  TV  newsrm,  build 
radio  biz  &  lead  expansion  onto 
web.  Hi-pressure,  hi-viz;  big 
growth  opp  if  you  thrive  on  DLs. 
Need  resourceful  leader,  great 
writer/ed,  to  work  on  edge  of  envl, 
pave  info  hiway.  Strong  Mac/DTP 
skills  vital.  Top  siry,  bfts, 
progressive  mgmt,  wrk  envr, 
Verona  NJ,  40  min  from  NYC. 


INTERNET  $42K 


BullefPoll  has  immed  opening  for 
TopGun  webmaster  to  design,  build 
&  maintain  website.  Need  creative 
writer/ed  with  strong  Mac  &  math 
skills,  who  is  into  politics,  cur 
events  &  who  thrives  on  DL 
pressure  &  challenge.  Explosive 
growth  opp  for  best  &  brightest. 
Verona  NJ  40  min  from  NYC. 


MAC  DTP  $36K 


BullefPoll  needs  true  Mac  DTP 
genius,  bursting  with  energy/ 
creativity,  to  create/write/edit/ 
design:  survey  results,  newsletters, 
mkting  mtrls.  Is  your  newsroom 
boring?  Our’s  isn’t.  Verona  NJ  40 
min  from  NYC.  Start  tomorrow. 


DESK  ASST  $27K 


BullefPoll  needs  bright  young 
entry-level  whippersnapper  to 
support  editors/pollsters  in  fast- 
paced  newsroom.  Must  know  Mac, 
aspire  to  work  alongside  great 
writers/joumalists,  want  to  be  part 
of  something  special.  Verona  NJ. 


FAX  20 1 -857-8578 
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NEWS  EDITOR 

The  Philadelphia  Daily  News  has  a 
challenging  opening  for  the  journalist 
with  the  right  combination  of  editing, 
design  and  technical  skills. 

We  are  looking  for  a  News  Desk  editor 
who  can  work  with  reporters,  assign¬ 
ing  editors,  photographers  and 
designers  and  turn  single  stories  or 
packages  into  remarkable  pres¬ 
entations.  If  you  don't  have  lofty  stan¬ 
dards,  superlative  editing  skills,  a 
passion  for  well-told  stories  and  tech¬ 
niques  for  dispensing  information  in  sur¬ 
prising  ways,  this  is  neither  the  job  nor 
the  place  for  you. 

The  Daily  News,  a  Knight-Ridder 
newspaper,  is  a  full-color  tabloid  in  a 
great  newspaper  city.  Salary  and 
benefits  are  most  competitive.  We  are 
an  equal  opportunity  employer.  Send  a 
letter,  resume  and  examples  of  work  to 
Brian  Toolan,  managing  editor,  Phila¬ 
delphia  Daily  News,  P.O.  Box  7788, 
Philadelphia,  PA  19101. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


PRIZE-WINNING  daily/weekly  in 
America's  best  ski  resort  seeks  night 
editor  Four  shifts  per  week,  mid¬ 
afternoon  to  midnight.  Copy  editing, 
wire  editing,  page  layout.  Lots  of 
autonomy.  Substantial  professional 
experience  required.  This  is  not  an 
entry-level  job.  Send  resume  to  Andy 
Stone,  editor-in-chief.  The  Aspen 
Times,  310  E.  Main  Street,  Aspen,  CO 
81611. _ 

REPORTER  •  COPY  EDITOR  needed  for 
award-winning  Virginia  PM  Reporter 
will  cover  hard  news,  features;  experi¬ 
ence  preferred.  Copy  editor  also  will 
design  pages;  QuarkXPress  experience 
and  Mac-proficiency  a  plus.  We  need 
hard  workers  who  thrive  on  local  news. 
Send  resumes,  clips  to  Ginny  Wray, 
editor,  Martinsville  Bulletin,  P.O.  Box 
3711,  Martinsville,  VA  24415,  or  fax 
(540)  638-7409. _ 

REPORTER  TO  COVER  small  city 
school  district  and  local  colleges  for 
20,000-circulation  Monday-Saturday 
AM.  Must  be  able  to  think  creatively 
about  education  issues.  Experience 
preferred.  Send  resume  and  clips  to 
Cary  Brunswick,  managing  editor.  The 
Daily  Star,  P.O.  Box  250,  Oneonta, 

NY  13820. _ 

REPORTER 

Reporter  needed  for  the  Washington, 
DC  bureau  of  the  Daily  Journal,  the 
nation's  largest  daily  legal  newspaper. 
Require  5  years  experience  and  prefer 
legal  background.  Resume  and  clips  to 
Editor,  Daily  Journal,  P.O.  Box  54026, 
Los  Angeles,  CA  90054-0026. 

Nothing  worthwhile  comes  easily.  Half 
effort  does  not  produce  half  results.  It 
produces  no  results.  Work,  continuous 
work  and  hard  work,  is  the  only  way  to 
accomplish  results  that  last. 

Hamilton  Holt 


60  Editor  6?  Pubusher  ■  March  23,  1996 


HELP  WANTED 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to; 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  COPY/LAYOUT  EDITOR 
Central  California's  leading  daily 
newspaper  has  an  opening  for  a 
copy/layout  editor  to  edit  wire  and 
staff  sports  copy,  write  headlines, 
layout  pages,  and  write  copy  as 
needed.  We're  an  energy-filled  staff 
that's  on  the  move— our  section  was 
among  the  most  honored  by  APSE. 
We're  looking  for  a  creative  thinker 
with  strong  word  skills  and  the  ability 
to  layout  pages  with  clarity  and  flair. 
Minimum  3  years  daily  newspoper 
experience;  journalism  degree  pre¬ 
ferred.  Competitive  salary  plus 
excellent  benefit  package  included. 

Send  resume,  cover  letter  and  3-5  cur¬ 
rent  clips  by  April  5  to  Brenda  Budke, 
human  resources.  The, Fresno  Bee, 
1 626  E  Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 


Fear  imprisons,  faith  I'berates,  fear 
paralyzes,  faith  empowers;  fear 
disheartens,  faith  encourages;  fear 
sickens,  faith  heals;  fear  makes  useless, 
faith  makes  serviceable. 

Harry  Emerson  Fosdick 
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The  Newport  Daily  News  seeks  a 
sports  writer/copy  editor/layout 
person  to  work  in  one  of  the  most  excit¬ 
ing  sports  environments  in  the  country. 
Sure  we've  got  football,  basketball  and 
baseball.  But  there's  also  the  cham¬ 
pionship  tennis  and  the  Tennis  Hall  of 
Fame,  world  class  sailing,  the  ESPN 
Extreme  Games,  professional 
volleyball,  even  tournament  croquet. 
Our  new  staffer  will  be  a  writer  three 
days  a  week  and  run  the  desk  two 
days.  We'd  prefer  someone  with 
layout/pagination  experience  but  will 
consider  an  excellent  writer  who  wants 
to  learn  about  pagination,  editing  and 
design. 

Minimum  requirements  include 
a  degree,  campus  newspaper  experi¬ 
ence  and  a  good  internship.  We've 
been  recognized  as  the  best  small  daily 
in  New  England,  and  we  plan  to  get 
even  better. 

Tell  us  about  yourself  in  a 
letter  and  send  non-returnable  samples 
to  Walt  Moody,  sports  editor.  The 
Newport  Daily  News,  101  Malbone 
Road,  Newport,  Rl  02840.  No  phone 
calls,  please. 


STRONG  WRITERS  with  demonstrated 
ability  in  investigative  reporting  are 
needed  for  three  reporting  positions  at 
The  Sun  Herald,  a  50,000-plus  circula¬ 
tion  daily  on  the  growing  Mississippi 
Gulf  Coast.  Applicants  need  at  least 
three  years  of  reporting  experience; 
courts,  local  government  coverage  a 
plus.  Send  clips  and  resume  to  Anita 
Lee,  The  Sun  Herald,  P.O.  Box  4567, 
Biloxi,  MS  39535-4567. 
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EDITORS  FOR 

EUROPEAN  AND  PACIFIC  STARS  &  STRIPES  NEWSPAPERS 

Two  rare  opportunities  for  seasoned  editors  in  the  top  editorial  posi¬ 
tions  at  the  European  Stars  and  Stripes  (ES&S)  and  the  Pacific  Stars 
and  Stripes  (PS&S).  These  celebrated  First  Amendment  newspapers 
operate  under  the  authority  of  the  Department  of  Defense  to  serve 
military  service  members,  DoD  civilians,  and  their  families  in  their 
respective  theaters.  ES&S  produces  58,000  copies  daily  and  is  head¬ 
quartered  in  Darmstadt,  Germany,  with  bureaus  in  Germany,  Italy, 
Great  Britain,  Bosnia,  and  Washington,  DC.  PS&S  produces  32,000 
copies  daily  and  is  headquartered  in  Tokyo,  with  bureaus  in  Japan, 
Korea,  Okinawa,  and  Guam.  Salary  is  negotiable  up  to  $98,558  plus 
allowances  and  benefits,  including  housing.  Individuals  selected  will  he 
offered  three-year  employment  agreements  which  may  he  renewed  up  to  a 
maximum  of  six  years.  To  he  selected,  a  candidate  must  he  a  U.S.  citizen 
and  have  extensive  experience  as  a  senior  U.S.  daily  newspaper  editor. 
Applicants  should  indicate  interest  in  one  or  both  positions,  and  resumes 
should  include  education,  experience,  performance  and  professional  awards, 
and  salary  history.  Applications  must  he  received  (not  postmarked,  and  faxes 
are  not  acceptable)  not  later  than  Monday  April  22,  1996,  by  the 
Department  of  the  Army  Community  and  Family  Support  Center,  MWR 
Staffing  Office  (A  1  1 N;  Mr.  Lacy  Saunders,  Room  1222),  2461  Eisenhower 
Avenue,  Alexandria,  VA  2233 1  -0523.  Further  information  can  be  obtained 
from  Richard  Oleszewski  or  Robert  Davis  at  (703)  428-0628. 


SPORTS  EDITOR:  Mature,  organized 
team  player  needed  for  seven-day  AM 
Indiana  daily.  Focus  on  boys',  girls' 
prep  coverage,  local  participant  sports, 
lU,  Colts,  Pacer  territory.  Minimum  of 
three  years  daily  newspaper  experi¬ 
ence.  Administrative/management 
track  record  needed.  Layout/ 
paginaton/grophic  experience 
required.  Mostly  night  hours.  Send 
cover  letter,  resume,  prep  clips  to 
Harleen  Cutrell,  administrative  man¬ 
ager,  The  Republic,  333  Second  St., 
Columbus,  IN  47201 . 


SPORTS  WRITER  -  Sports  Writer  posi¬ 
tion  available  in  Yuma,  Arizona.  Min¬ 
imum  two  years  experience  with  a 
daily  newspaper  desired.  Layout  expe¬ 
rience  also  a  plus. 

Send  clips  and  resume  to:  The  Yuma  Daily 
Sun,  P.O.  Box  271,  Yuma,  AZ  85366. 
(520)  782-6520,  ext.  220.  Attn:  Bob 
Romantic,  Sports  Editor. 


STAFF  REPORTER 

Entry-level  staff  reporting  position  with 
weekly  judged  best  in  NY  in  its  circulation 
category.  1 996-J  school  grads  wel¬ 
comed.  Seek  bright,  hard-working 
individual  willing  lo  take  direction  from 
experienced  editors.  Strong  writing  skills 
a  must.  Professional  or  school  journalism 
experience  a  plus,  not  mandatory.  Salary, 
health/dental  plan,  mileage  allaw- 
ance,  401  (k)  retirement  plan. 

Send  resume,  clips,  references  to  Box 
0771 9,  Editor  &  Publisher. 


EDITORIAL 


THE  CASPER  STAR-TRIBUNE,  Wyo¬ 
ming's  35,000-circulation  daily  and 
only  state-wide  newspaper  seeks 
applications  (or  the  following  positions: 

“CITY  EDITOR  to  manage  staff 
reporters,  assign  and  edit  their  work 
and  help  develop  their  skills  and 
talents.  Three  years  in  a  journalism 
management  position  is  required. 

‘'DESIGN  EDITOR  to  oversee  photo  ond 
graphics  staff,  and  to  help  create  (our 
new  Sunday  sections.  Ideal  candidates 
will  be  fluent  in  QuarkXPress  and 
Illustrator,  familiar  with  FreeHand  and 
Photoshop,  and  must  be  able  to  com¬ 
municate  design  concepts  patiently  to 
word  people.  This  is  a  hands-on  posi¬ 
tion,  creating  illustrations  and  graphics 
is  expected  in  addition  to  management 
duties. 

“UNIVERSAL  DESK  COPY  EDITOR/ 
PAGINATOR  to  edit  copy  and  write 
crisp  headlines.  Universal  editors 
paginate  and  design  pages.  Fluency  in 
QuarkXPress,  design  and  copy  editing 
background  a  must. 

“ASSISTANT  NEWS  EDITOR  to  edit  raw 
copy,  and  work  directly  with  writers. 
Will  also  act  as  wire  editor  and  in  con¬ 
sultation  with  senior  news  desk  editors, 
select  stories  and  ploy  for  news  pages. 
Will  work  with  universal  desk  on  ploy 
of  stories  for  paper's  late  editions. 
Wire  and  copy  editing  experience  pre¬ 
ferred. 

“REPORTER  for  general  assignment 
duties,  this  entry-level  reporter  will  also 
compile  a  statewide  crime  report. 

“FEATURE  WRITER  to  produce  arts, 
science  and  other  cultural,  features  for 
Sunday  sections.  Also  assist  with  edit¬ 
ing  stories  and  graphics  for  Sunday 
sections. 

Send  resumes,  references  and  writing 
samples  to: 

David  Hipschman,  Editor 
Casper  Star-Tribune 
P.O.  Box  80,  Casper,  VYY  82602 
or  via  e-mail  to  clochip@trib.com 


THE  FAYEHEVILLE  OBSERVER-TIMES 
in  North  Carolina  has  the  following 
openings: 

HEALTH,  Science  and  Environment 
reporter:  Candidate  should  be  strong 
writer  and  reporter  who  con  make  com¬ 
plicated  material  easy  to  understand. 
Prefer  at  least  two  years  experience. 
ROBESON  County  Bureau  reporter:  We 
need  a  reporter  to  live  and  work  in  one 
of  the  newsiest  counties  around,  cover¬ 
ing  everything  from  cops  to  features. 
Part  of  a  four-person  bureau. 

GENERAL  Assignment  reporter:  Cover  a 
military  town  and  neighboring  county, 
as  well  as  other  assignments  from 
metrodesk. 

These  positions  require  people  with 
drive  vmo  want  to  learn  and  be  a  part 
of  an  oggressive,  hard-working  staff. 
;  Send  resume,  clips  and  cover  letter  to 
:  John  Holmes,  personnel  director,  Foyet- 
I  teville  Observer-Times,  P.O.  Box  849, 
I  Fayetteville,  NC  28302. 

i  Hope  is  the  last  thing  ever  lost. 

Italian  proverb 
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EDITORIAL 


THE  MONITOR,  an  ambilious,  grow¬ 
ing,  mid-size  AM  daily  on  the  Texas- 
Mexico  border,  seeks  copy/design 
editor.  Requirements:  Eye  for  design, 
attention  to  detail  and  AP  style,  sound 
news  judgment,  and  ability  to  meet 
deadlines.  Pagination  experience  very 
helpful.  Spanish  a  plus.  Reply  with 
resume  and  samples  to:  Paul  Binz, 
managing  editor.  The  Monitor,  P.O. 
Box  760,  McAllen,  TX  78505. 

THE  SAVANNAH  NEWS  PRESS,  an 
80,000  circulation  daily  striving  to  be 
the  best,  is  looking  (or  entliusiastic  and 
talented  bureau  reporters.  We  reward 
initiative,  innovation  and  reader- 
orientation.  Two  years  daily  experience 
preferred.  Send  letter,  resume,  writing 
samples  toTuckThompson,  region  editor. 
The  Savannah  News-Press,  P.O.  Box 
1088,  Savannah,  GA  31402. 


WALL  STREET  Investigative  firm  seeks 
investigative  journalist-type.  Strong  vrrit- 
ing  skills  required,  1-2  vears  experi¬ 
ence.  Competitive  salary,  loose  environ¬ 
ment.  Call  George  Depountis,  (212) 
248-4900,  ext.  15. 


WE'RE  LOOKING  for  a  Copy  Editor 
with  great  word  skills,  an  analytical 
knock  (or  content  editing  and  a  (lair  (or 
page  design.  Candidates  should  be  com¬ 
fortable  working  on  a  deadline.  We 
are  a  growing  37,000-circulation  daily 
committed  to  putting  more  emphasis  on 
our  44,000-circulation  Sunday  paper. 
Our  community  has  a  1 2,000-student 
university  and  two  smaller  private  col¬ 
leges.  It's  extremely  inexpensive,  and 
it's  three  hours  or  (ess  to  Chicago,  St. 
Louis,  Indianapolis.  Our  salaries  are  com¬ 
petitive.  Please  send  resume,  up  to  six 
clips  (tear  sheets  and/or  edits)  and  a 
cover  letter  explaining  the  work  behind 
your  best  clip  to  Stephanie  Angel, 
news  editor,  Terre  Haute  Tribune- Star, 
721  Wabash  Ave.,  P.O.  Box  149, 
Terre  Haute,  IN,  47808. 


WIRE  EDITOR  for  20,000-circulation  six- 
day  AM  in  Upstate  New  York.  Must 
have  experience  designing  pages  and 
good  news  judgment.  Pagination  expe¬ 
rience  preferred.  Send  resume  and 
samples  af  work  to  Cary  Brunswick, 
managing  editor.  The  Daily  Star,  P.O. 
Box  250,  Oneonta,  NY  1 3820. 


WORK  IN  THE  WINE  COUNTRY 
Page  One  News  copy  editor  and 
sports  design  jobs  are  open  at  The 
Press  Democrat  in  Santa  Rosa,  CA,  an 
hour  north  of  San  Francisco  in  the 
heart  of  California's  Wine  Country. 
The  Press  Democrat  is  a  100,000- 
circulatian  daily  owned  by  The  New 
York  Times  Co.  We  value  bald, 
aggressive  design  and  a  hard  news 
edge  to  our  editing  and  presentation. 
Pagination  and  Mac  experience  pre¬ 
ferred.  Send  your  work  history  and 
samples  to:  The  Press  Democrat,  Attn: 
Bob  Swofford,  managing  editor,  P.O. 
Box  910,  Santa  Rosa,  CA  95402.  EOE 


EDITORIAL 


WRITER/EDITOR.  Teaching  Tolerance 
seeks  an  experienced  pro  to  write  and 
edit  articles  for  a  national  educational 
magazine  and  multimedia  curriculum 
products.  Candidate  must  have  solid 
publishing  experience,  excellent 
research  skills,  an  interest  in  equity 
issues,  and  an  ability  to  work  under 
pressure  and  meet  deadlines.  Man¬ 
agerial  experience  a  plus.  Permanent 
position;  relocation  required.  Send 
resume  and  writing  samples  to:  Sara 
Bullard,  editor,  TEACHING 
TOLERANCE,  Southern  Poverty  Law 
Center,  400  Washington  Avenue, 
Montgomery,  AL  36104.  The  Southern 
Poverty  Law  Center  is  an  equal 
opportunity/affirmative  action 
employer. 


EDITORIAL  SEMINARS 


HEALTH  CARE  COVERAGE  targeted  in 
a  major  seminar,  UNDERSTANDING 
and  COMMUNICATING  THE  HEALTH 
CARE  STORY,  at  The  University  of 
Memphis,  May  17-18.  Leacfing 
medical  experts,  writers  discuss  issues 
and  translating  them.  Registration  fee: 
$1 00  by  April  23;  $1 25  by  May  3.  Con¬ 
tact  Jim  Willis,  U  of  Memphis,  Depart¬ 
ment  of  Journalism,  Memphis,  TN 
38152.  Tel:  (901)678-3669. 


SUMMER  INSTITUTE  FOR 
ENVIRONMENTAL  REPORTING 
MICHIGAN  STATE  UNIVERSITY 

The  School  of  Journalism  invites 
working  print  and  broadcast 
journalists  from  the  Great  Lakes 
region  to  participate  in  a  3-day 
environmental  reporting  seminar 
with  leading  journalists,  scientists, 
academics,  regulatory  and  policy 
experts.  The  Institute  will  run  June 
5-June  8  and  focus  on  a  variety  of 
Great  Lakes  environmental  issues. 
Instructors  will  train  participating 
journalists  in  evaluating  environ¬ 
mental  problems;  how  to  use  com¬ 
puter-assisted  reporting  tech¬ 
niques  and  how  to  write  clearly. 
We  will  select  25  journalists  on  a 
competitive  basis  from  the  Great 
Lakes  states.  Those  selected  will  be 
provided  with  meals,  hotel  accom¬ 
modations  and  materials,  but  must 
provide  their  own  travel. 
Participating  journalists  will  be 
asked  to  pay  a  $75  conference 
fee.  To  apply  send  a  resume,  one 
page  letter  of  interest,  letter  of 
endorsement  from  an  employer 
and  a  completed  application  form 
by  April  15  to:  Jim  Detjen,  Knight 
Professor  of  Journalism,  Michigan 
State  University,  School  of  Jour¬ 
nalism,  341  Communication  Arts 
Building,  East  Lansing,  Ml  48824- 
1212.  To  receive  an  application 
form,  contact  Barb  Miller  at  (517) 
432-1415  or  send  an  e-mail  to 
detjen@pilot.msu.edu. 


Wfien  faxing  your  ad,  piease  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well 
as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


EMPLOYMENT  OPPORTUNITIES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


INFORMATION  SERVICES 


DIREaOR  OF 
INFORMATION  SERVICES 
Leading  newspaper  in  the  southwest 
seeks  a  Director  of  Information  Ser¬ 
vices.  Position  requires  5  years  of 
newspaper  experience  with  3  years  of 
management.  Applicants  must  possess 
working  knowledge  of  Collier- Jackson 
software  running  on  a  HP/3000,  2 
years  Cobol  programming  experience, 
and  strong  management  and  commu¬ 
nication  skills.  We  offer  a  competitive 
salary  and  complete  benefit  packoge. 
Send  resume  to  Stephanie  Miaris,  Albu¬ 
querque  Publishing  Company,  7777 
Jefferson  NE,  Albuquerque,  NM 
87109. 


INFORMATION  SYSTEMS 


SYSTEMS/TECHNOLOGY  DIREQOR 

The  Portland  Newspapers  hove  created 
the  new  position  of  Systems/ 
Technology  Director.  The  position 
reports  to  the  Vice  President  of  Opera¬ 
tions  and  is  responsible  (or  the  integra¬ 
tion  of  all  newspaper  automated 
informational  systems  technology.  The 
successful  candidate  will  direct  and 
lead  through  work  unit  managers,  the 
publishing  systems,  business  systems, 
and  computer  activities  of  the  newspa¬ 
pers.  Responsibilities  include  system/ 
technology  work  activities,  equipment, 
system  analysis,  programming,  and 
coordination  of  technical  support  with 


Minimum  requirements  include  a  BS/ 
BA  in  computer  sciences,  informational 
systems,  or  business  management. 
Advanced  degree  preferred.  Training 
and  successful  work  experience  in  com¬ 
puter  systems,  system  planning  and 
management.  A  minimum  of  ten  years 
knowledge/experience  with  newspa¬ 
per  business  and  publishing  systems. 
Network  administration,  personal  com¬ 
puter  technology  expertise,  and  data 
communication  skills.  Ability  to  provide 
technical  leadership  and  promote  an 
innovative  team  environment. 

Qualified  candidates  may  submit  a  let¬ 
ter  of  interest  and  resume  to: 

Kathleen  Mahoney 
Human  Resources  Manager 
The  Portland  Newspapers 
390  Congress  Street 
Portland,  ME  04101 

An  Equal  Opportunity  Employer 


E&P*s  Classified 


The  Industry's 
meeting  place. 
{Ill)  675'4380 


_ PHOTCXSRAPHY _ 

PRIZE-WINNING  daily/weekly  in 
America's  premier  ski  resort  seeks 
photograpner  to  fill  photography 
department  supervisory  position  witn 
possible  later  advancement  to  photo 
editor.  Experience  in  daily  and  weekly 
photo  demands  required,  as  well  as 
good  darkroom  skills  and  efficient  time 
management  sense.  Applicants  must  be 
comfortable  with  rotating  night, 
weekend  work.  Send  resume  to  Andy 
Stone,  editor-in-chief.  The  Aspen 
Times,  310  E.  Main  Street,  Aspen,  CO 
81611. 

PREPRESS 

IMAGING  DEPARTMENT  MANAGER 
The  Corpus  Christi  Caller-Times  (Harte 
Hanks  Communications,  Inc.)  has  an 
immediate  opening  for  an  Imaging 
Department  Manager.  The  successful 
candidate  will  be  responsible  (or  estab¬ 
lishing  this  department  as  the  pagina¬ 
tion  process  begins.  Additional 
responsibilities  include  determining 
equipment  needs,  establishing  proce¬ 
dures,  training  staff,  etc.  Minimum  3 
years  experience  in  imaging  depart¬ 
ment,  management  experience.  Know¬ 
ledge  of  Photoshop,  image  setters. 
Mufti  Ad,  QuarkXPress,  Freehand, 
Macintosh  systems  Qualified  candi¬ 
dates  should  submit  resumes  along 
with  salary  requirements  to  Corpus 
Christi  Caller-Times,  P.O.  Box  9136, 
Corpus  Christi,  TX  78469. 

PRESSROOM 

PRESS  OPERATOR  -  Immediate  open¬ 
ing  for  an  experienced  offset  Press 
Operator  on  a  8-unit  Goss  Urbanite  in 
beautiful  Northern  Minnesota.  The 
individual  must  possess  maintenance 
skills,  be  quality  conscious  and  a  self¬ 
starter.  We  offer  competitive  salary 
and  excellent  benefits.  Send  letter, 
resume  and  salary  history  to:  Mesabi 
Daily  News,  Personnel  Department, 
P.O.  Box  956,  Virginia,  MN  55792. 

PRESSMAN  WITH  EXPERIENCE  in  Off¬ 
set  5-Unit  Goss  Community  Web  Press. 
Camera  Experience,  too.  Several 
newspapers  and  print  jobs.  Two  shifts, 
variable.  Send  resume  w/ salary  needs 
and  references  to  the  Montrose  Morn¬ 
ing  Sun,  120  N.  Selig,  Montrose,  CO 
81401.  (970)  240-4900,  Mike  or 
Scott. 

PRODUaiON/TECH 

FIVE-DAY-A-WEEK  Newspaper  needs 
production/graphics  expert.  Experi¬ 
ence  in  layout/design,  Mac  and  QuarkX¬ 
Press  a  MUST.  Create  ads,  etc.  50 
WPM  preferable.  Qualified?  Send 
resume,  work  samples,  references  to 
Morning  Sun,  120  N.  Selig,  Montrose, 
CO  81401.  (970)  240-4900,  Mike  or 
Scott. 

PRODUCTION  AND  SYSTEMS  Man- 
ager  for  daily  newspaper.  Extensive 
PC,  Mac  and  QuarkXPress  experience 
required.  Minimum  five  years  man¬ 
agement  experience.  Proven  ability  to 
coordinate  with  other  departments  a 
necessity  Salary,  bonus,  401  (k),  etc. 
Send  resume  to  Mike  Giangreco,  The 
Napa  Valley  Register,  1615  Second 
Street,  Napa,  CA  94559  or  fax  to 
(707)  224-3963. _ 

History  is  the  autobiography  of  a 
madman. 

Herzen 
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POSITIONS  WANTED 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER.  Southerner 
is  top-notch  at  solid  revenue  growth, 
profits,  building  quality,  winning 
awards,  community  involvement.  SnKul 
daily,  large  weekly.  Reply  to  Box 
07530,  Editor  &  Publisher. 

The  secret  of  concentration  is  the  secret 
of  self-discovery.  You  reach  inside 
yourself  to  discover  vour  personal 
resources,  and  whot  it  take  to  match  them 
to  the  challenge. 

Arnold  Palmer 


AWARD-WINNING,  experienced  pub¬ 
lication  designer  always  looking  for 
new  clients  to  help.  Creotive  problem 
solver  with  the  ability  to  define 
appropriate  editorial  message  from  con¬ 
sumer  to  trade  to  inhouse  magazines. 
Clients  include(d)  Continental  Airlines, 
BlueCross  BlueShield,  IDG, 
Appalachian  Mountain  Club,  Inc. 
Mag,  Campus  Visit.  JS  Publication 
Design,  16  Prescott  Street,  Wellesley, 
MA  02181  (617)239-0479. 


CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 


UNEADS 

1  weel<-S8.60  per  line 

2  weeks-$7.60  per  line,  per  issue. 

3  weeks-S6  65  per  line,  per  Issue. 

4  weeks-S5.75  per  line,  per  issue. 


POSmONS  WANTED 

1  week-S4.30  per  line 

2  weeks-S3.60  per  line,  per  issue. 

3  weeks-$3.C10  per  line,  per  issue. 

4  weeks-  $2.75  per  line,  per  issue. 


Add  $10.00  per  insertion  for  box  service.  Add  $5.00  per  inserllon  for  box  service. 
Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Shown  CHson/CAM/ext.  170/Hazel  Preuss/Asst.  CAM,  ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  iines  minimum.  NO  ABBREVIATiONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90:  14  to  26  times  $85:  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E&P. 

DEADLINE:  8  days  prior  to  pubiication  date. 
Contract  rates  availabie  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 

Editor^ 

PUBLISBER 

1 1  West  19th  street,  NY,  NY  10011.  (212)  675-4380.  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


CIRCULATION 


PROFESSIONAL  CIRCULATOR  - 
Versatile  and  ExperierKed.  Seeks  short 
or  long  term  opportunity  with  doily  or 
strong  weekly  in  Eastern  Zone  2.  Fox 
orColl  (516)  588-2735. 


CARTOONIST 


CARTOONIST  published  by  Notional 
Lampoon  seeks  editorial  vtrork. 
George  Gehlert  (520)  567-5973 


EDITORIAL 


AWARD-WINNING  REPORTER  seeks 
international  experience.  Honed  skills 
reporting,  editing  for  small  dailies.  Cur¬ 
rently  staff  vrriter  for  Pulitzer's  St.  Louis 
Post-Dispatch,  covering  Illinois 
legislature  as  port  of  master's  degree 
work.  Call  Scott  (217)  787-731 1  or  e- 
mail:  sievets@uis.edu. 


BILINGUAL  JOURNALIST  with  5  1/2 
years  at  90K  circulation  paper  seeks 
urban-affairs/youth  beat  at  larger 
daily.  Cindy  Rodriguez,  (315)  637- 
1645;  crodrig@aol.com. 


CHALLENGE  ME!!  Former  weekly  pub¬ 
lisher  seeks  new  challenges.  18  years 
experience  as  weekly  publisher, 
managing  editor,  general  manager, 
news  editor,  sports  editor,  advertising 
director.  National  award  winner 
Relocation  to  anywhere.  Call  David 
(219)  589-8435. 


COPY  EDITOR.  Internet-sawy  NYU 
grad  seeks  publication  craving  taut 
prose  and  arresting  headlines.  Have 
interned  at  Business  Week, 
Binghamton  (N.Y.)  Press  &  Sun- 
Bulletin,  Manhattan  Spirit.  Call  (718) 
783-91 22  or  e-mailljwinkler@aol.com. 


DEVOTED  YOUNG  REPORTER. 
Graduatira  journalism  senior.  May  96, 
seeks  full-time  g.a.  position.  No 
regional  preference.  Now  g.a.  stringer 
for  San  Angelo  (TX)  Standard/Times.  3 
years  experience  on  college  papers. 
Call  Richard  Enos  (915)  942-3329. 


HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
daily.  Call  (216)  941-6484. 


INTERNET  PROJEaS  EDITOR 
Veteran  newspaper  journalist  with 
World-Wide-Web  skills  seeking  posi¬ 
tion  with  print  news  organization 
expanding  into  Internet  publishing.  Cur¬ 
rently  building  both  news  feature  and 
business  feature  web  sites  for  web  site 
development  firm.  Unusual  mix  of  tra¬ 
ditional  editorial  experience  and 
practical  Internet  sowy.  Zone  2. 

(609)  354-0742 


OPINION  WRITER,  seasoned  and 
award-winning,  seeking  column/ 
editorial  writing  position  within  125 
miles  of  NYC.  Quality  writing/ 
research  assured.  John  (717)  253- 
6908,  or  P.O.  Box  E,  Honesdale,  PA 
18431. 


SPORTS  REPORTER.  Franchise  player 
looking  for  a  winning  team.  Reporting 
experience  ranges  from  high  school  to 
the  NBA.  Seeking  staff  writer  position 
with  daily.  Prefer  Zones  1,  2,  3  or  8, 
but  if  job  is  right  I  will  relocate  in  any 
Zone.  Call/Fax  Scott  (301 )  220-3549. 


YOU  REQUIRE  quality  copy  editor/ 
designer  with  5+  years  experience 
60,000  daily.  Peter  Barnes,  20 
WcKxfrow,  Staten  Island,  NY  10312. 


:  Just  becau^  you're  paranoid  ...well, 
:  you  know  the  rest.  _  *  , .  , 

Dr.  Gerry  Mander 


FREELANCE 


SEASONED  FREE-LANCE  Sportswriter 
seeks  assignments.  NBA,  major  college 
experience.  Reply  to  Box  07703, 
Editor  &  Publisher. 


OLJTPLACEMENT 


DUE  TO  THE  SALE  OF  the  San  Mateo 
Times,  three  excellent  professionals 
now  find  themselves  looking  for  new 
positions.  GOOD  NEWS  has  been 
asked  to  assist  in  their  outplacement. 

PUBLISHER;  Twenty  years  of  manage¬ 
ment  experience  in  the  daily  newspa¬ 
per  field.  Low  Degree.  Thirteen  years 
with  Gannett  in  progressively  more 
responsible  positions.  Fourteen  years 
as  a  publisher.  All  throughout  his 
career,  this  individual  has  exhibited 
one  major  strength;  he  went  out  of  his 
way  to  hire  the  strongest  and  best  can¬ 
didates  for  each  and  every  position; 
and  then  he  let  them  manage.  This  is  a 
publisher  who  is  team  oriented. 

ADVERTISING  DIRECTOR;  Sixteen 
years  of  newspaper  experience,  with 
over  ten  years  of  those  in  manage¬ 
ment.  Trained  by  Gannett.  In  fact,  he 
was  promoted  and  relocated  three 
times  by  them.  He  has  both  retail  and 
classified  experience.  In  each  of  his 
positions  he  has  met  or  exceeded 
annual  goals.  This  is  an  individual  who 
has  exhibited  both  management  and 
marketing  skills  throughout  his  career. 
He  has  managed  staffs  in  excess  of 
thirty  in  both  union  and  non-union 
environments.  Definitely  an  od  director 
who  is  driven  by  success. 

EDITOR;  If  you  are  looking  for 
someone  with  excellent  management 
skills,  newsroom  judgment  and  heavy 
community  involvement,  then  this  is 
your  new  editor.  He  has  over  eighteen 
years  of  experience,  with  twelve  of 
those  in  management.  He  is  both  a 
writer  and  an  editor.  Both  his  columns 
and  his  newspapers  have  won 
numerous  awards.  Supervised  both 
union  and  rKin-union  staffs.  Managed 
budgets  in  excess  of  two  million. 

All  of  the  above  three  professional  peo¬ 
ple  are  available  immediately  for 
interviews.  If  you  ore  interested  in  learn¬ 
ing  more  about  these  individuals,  then 
please  contact  GOOD  NEWS.  Please 
understand  that  the  owner  of  The  Times 
has  paid  our  fee;  therefore,  if  you  hire 
any  of  these  people,  there  will  be  NO 
FEE. 

C300DNEWS 

Suite  245  North 

Alpine  Centre 
Bettendorf,  lA  52722 
Phone  No.  (319)359-4877 
FAX  No.  (319)  359-8539 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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SHOP  TALK  AT  THIRTY  b  Y  i) an.  closk 


Advice  From  A  Writing  Coach 
At  A  Student  Newspaper 


IN  THE  15  years  I  cranked  out  sto¬ 
ries  in  one  newsroom  or  another, 

I  honestly  never  worried  much 
about  asking  for  help  from  a  writ¬ 
ing  coach. 

When  I  occasionally  got  stuck,  I 
might  turn  to  one  of  a  half  dozen  trust¬ 
ed  wordsmiths  lying  about  the  place 
and  bleat  out  something  like: 
Whaddayathinkofthislead? 

I  remember  thinking  from  time  to 
time;  Why  the  hell  would  any  writer 
worth  his  laptop  need 
a  writing  coach?  We’re 
the  pros  from  Dover, 
right? 

Then,  I  started  teach¬ 
ing  journalism  full  time 
at  my  college  alma 
mater.  What  a  wake-up 
call.  I  had  plumb  for¬ 
gotten  what  it  was  like 
to  write  a  plain  vanilla 
news  story  for  the  first 
time. 

Think  back; 

Remember  feeling 
lightheaded  and  nauseous  at  the 
prospect  of  your  first  interview? 
Sweating  bullets  over  your  first  3,000 
attempts  at  a  lead?  Waking  up  in  a  blind 
panic  at  5  a.m.,  completely  uncertain 
whether  you  had  spelled  the  university 
president’s  name  right  in  your  first  Page 
One  story? 

Students  still  feel  that  way.  It  was 
scary  to  think  that  now  I  was  supposed 
to  lead  frightened  packs  of  creative 
writing  and  business  administration  stu¬ 
dents  through  the  thickets  of  Modem 
Journalism. 

I  immediately  began  feeling  nau¬ 
seous,  sweaty  and  panicky.  To  top  it  off, 
1  got  appointed  adviser  to  the  student 
newspaper.  Your  average  Ph.D.  faculty 
member  would  rather  be  thrown  from 
the  top  of  the  ivory  tower  into  a  bile- 
filled  moat  than  be  assigned  to  critique 


Close  is  an  assistant  professor  in  the 
Elliott  School  of  Communication  at 
Wichita  State  University.  He  is  faculty 
adviser  to  the  Sunflower,  the  indepen¬ 
dent  student  newspaper,  which 
turned  100  in  fanuary. 


a  student  newspaper. 

Luckily,  I  don’t  have  a  doctorate. 

Within  seconds  after  being  appoint¬ 
ed,  I  ’fessed  up.  I  told  students  at  the 
paper,  an  occasionally  award-winning 
thrice-weekly  with  a  circulation  of 
10,000,  that  I  was  never  any  whiz  at 
grammar  and  all  that  technical  stuff.  I 
wasn’t  about  to  start  diagraming  sen¬ 
tences.  What  they  were  going  to  get 
from  me,  I  bragged,  was  a  lot  of  practi¬ 
cal  advice.  Real-I-Leamed-It-In-The- 
Trenches  stuff. 

So  I  talked  to  them 
about  writing  tight  and 
bright,  being  accurate, 
giving  everybody  they 
interviewed  an  honest 
shake,  doing  lots  of 
research,  making  dead¬ 
lines,  showing  around 
story  drafts,  searching 
out  the  interesting  and 
offbeat,  talking  out  their 
stories,  dressing  and  act¬ 
ing  like  professionals, 
and  working  their  beats 
as  if  the  TV  boys  were  about  to  hoof  it 
around  the  comer. 

It  did  about  as  much  good  as  order¬ 
ing  them  to  litter  at  a  Save  The  Earth 
Rally. There  is  a  world  of  difference,  I 
discovered,  between  taking  a  couple  of 
seconds  to  help  a  newsroom  pal  write 
a  better  transition  and  in  trying  to 
coach  a  bunch  of  college  students,  for 
whom  a  stint  on  the  newspaper  some¬ 
times  is  often  nothing  more  than  two 
more  lines  on  a  resume  bound  for  the 
personnel  manager  at  some  global  mar¬ 
keting/advertising/public  relations  cor¬ 
poration. 

Don’t  get  me  wrong.  Some  college 
journalism  students  still  get  tremen¬ 
dously  excited  about  logging  60-hour 
workweeks  and  laboring  mightily  to 
cover  what  to  them  is  a  brand  new  uni¬ 
verse  of  news  and  scandals  and  features 
and  scandalous  news-features.They  care 
about  whether  the  campus  politicians 
are  crooked.They  care  about  covering 
sports  and  crafting  killer  editorials. 
Some  even  care  whether  the  verb  tens¬ 
es  are  all  the  same  and  the  cutlines  get 
on  straight. 


But  at  a  commuter  university  such  as 
ours  —  where  the  average  student  is 
29,  owns  their  own  home  and  already 
works  full  time  elsewhere  —  most 
don’t  have  the  time  or  inclination  to 
devote  hours  to  rewriting  the  same 
stupid  student  senate  story  over  and 
over  and  over.  They  can  make  more 
money  dishing  up  7-Layer  Burritos  at 
Taco  Bell. 

As  the  unpaid  newspaper  adviser,  it 
seemed  at  first  as  if  1  was  virtually  pow¬ 
erless  to  cajole  most  of  the  paper’s 
writers  to  take  extra  steps  to  hone  their 
writing.  I  tried  attending  staff  meetings. 

I  tried  inviting  students  to  lunch.  I  tried 
suggesting  visits  by  other  professionals. 

I  was  ignored. 

So  I  quit  cajoling.  Maybe  this  isn’t  the 
way  the  coach-as-best-friend  folks  at 
Poynter  would  do  it,  but  it  wasn’t  until 
I  took  off  the  gloves  in  my  postpartum 
critiques  of  the  newspaper  that  I  began 
to  get  results. 

At  the  editor’s  invitation,  I  penned 
hundreds  of  words  analyzing  each 
issue,  usually  in  excruciating  depth.  I 
tried  to  be  fair,  particularly  because  I 
often  wasn’t  privy  to  a  myriad  of  edito¬ 
rial  decisions  made  before  stories  hit 
print.  But  I  was  thorough,  detailing 
every  last  misplaced  comma,  every 
blown  lead,  every  screwed  up  title, 
every  horrible  headline,  every  lame 
quote,  every  botched  transition,  every 
missed  opportunity  for  quality  journal¬ 
ism. 

They  came  at  me. 

They  wrote  me  letters,  called  me  at 
home,  accosted  me  in  the  cockroach- 
infested  hallways.  They  came  to  my 
office  and  sat  for  hours  complaining: 
about  my  lousy  critiques,  at  first. About 
the  frustration  of  sitting  through  hours 
of  campus  meetings  and  hours  of  tube 
time,  only  to  have  their  blockbusters 
chopped  to  bits.  About  the  exhilaration 
of  seeing  their  byline  atop  a  particularly 
well-crafted  profile.Then,  later,  they 
began  talking  about  their  teachers, 
wives,  boyfriends,  classes,  grades  — 
their  lives. 

We  didn’t  always  talk  journalism,  and 
we  certainly  didn’t  always  agree,  but  we 
(See  Shop  Talk  on  page  50) 


Renienther  feeling 
lightheaded  and 
nauseous  at  the 
prospect  of  your 
first  hitervieiv? 
Sweating  bullets 
over  your  first 
3,000  attempts 
at  a  lead? 
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With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
with  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup; 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 


•F-E'R'A'G‘ 


FERAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RITTENHOUSE  CIRCLE,  P.O.  BOX  137;  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-7597 


Lf\l  I 

he  stopped 


lust  ash  our  customers 


The  classified  monsters  are  stopped  in  their  tracks  at  newspapers  using  Mission 
Critical  Technologies  remote  ad  management  products.  Papers  such  as  The  Boston 
Globe,  The  Philadelphia  Ingpirer  and  Daily  News,  D^on  Daijy  News,  The  Straits 
Times  in  Singapore,  The  Age  in  Melbourne  Australia,  and  The  Commercial  Appeal 
in  Memphis,  Tennessee  to  name  a  few. 

Ask  them  about  AdFAX,  the  fax  management  product  that  speeds  faxed  ads  through 
the  system  and  keeps  advertisers  informed  of  their  ad's  progress.  Ask  them  about 
AdFAST,  the  PC-based  ad  entry  system  that  brings  classified  ads  directly  into  your 
advertising  system,  while  building  closer  revenue  relationships  with  advertisers. 

Th^?  will  tellyou  how  Mission  Critical  helped  them  to  defeat  the  monsters  that 
threaten  growth  and  profitability  in  their  classified  department. 

Call  us  today  at  (508)  287-0018  for  more  information  on  how  to  provide  better 
service  to  your  classified  advertisers  while  reducing  hundreds  of  hours  of  classified 
entiy.  And  stop  by  to  see  our  exciting  new  products  at  upcoming  events  including 
America  East.  NAA  Classified  Conference,  NAA  Connections  and  NEXPO. 

r\  MISSION 
L  CRITKL^L 

PUBLISHING  SYSTEMS  TECHNOLOGY 

Mission  Crilical  Technologies,  ISO  Baker  Avenue.  Concord.  MA  01742-9806  (508)  287-0018  FAX  (S08)  287-0021 
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